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Students of San Antonio College, San Antonio, Texas, are 
shown here sharpening their wits between classes on the 
Computer Quiz located in the Student Union. 

COMPUTER QUIZ 
of California 

Wherever people gather 

COMPUTER QUIZ is a NATURAL 

• SCHOOLS 
• MALLS 

• LOUNGES 
• CAFETERIAS 

• AMUSEMENT PARKS 
• DEPARTMENT STORES 

New Locations — New Possibilities 

With COMPUTER QUIZ of California 

j \ r a . 
NUTTING ASSOCIATES 

K00 Ellis Street, Mountain View, California 94040, (415) 961-9373 

FAMILY FUN CENTERS-
Well outfitted, well run amuse-
ment rooms with that red car-
pet appeal — 
Wise steps which many of to-
day's music and games oper-
ators are taking. 
TRIMOUNT'S EXPERIENCED STAFF IS TRAINED 
TO KNOW THAT RIGHT BLEND OF DECOR, 
EQUIPMENT AND LOCATION WHICH MAKES 
A FUN CENTER TRULY A "FAMILY AFFAIR." 
GIVE US A CALL OR DROP BY WE'LL BE PLEASED 
TO HELP YOU GET STARTED RIGHT. 

Offering the most complete package in the 
Amusement line 

B A L L Y — G O T T L I E B — IRVING K A Y E 
ChiCoin—All-Tech—Fischer—Valley 

TRIMOUNT AUTOMATIC SALES CO. 
40 Waltham St.. Boston. Mass., 02118 Tel. 482-9480 

Cable: Tricoin, Boston 

Europeans Have Taken 
The Arcade Lean 

by Myron Sugerman 
Sugerman International 

In my many years of exposure to the 
coin machine trade, I have noticed 
the widening gap in the arcade business 
between the rest of the World and the 
United States, particularly in the last 
five years. It is something similar to the 
vending trade, except in reversal. In 
other words, as vast a difference as 
there is between vending in the USA 
and vending overseas in favour of Amer-
ica, that parallel now exists in the ar-
cade line with a strong edge in favour of 
the foreign arcades. 

Overseas, the concept of arcades has 
taken on a completely different twist 
and approach to the historical and tra-
ditional "penny arcades" that we have 
known in America, and that we still 
know simply because the concept of ar-
cade has not changed basically from 
their original inception. 

The arcades overseas are exciting 
and revolutionary. In England, during the 
last two years, arcades have sprouted 
up over-night in the big cities. They are 
not stale. They are amusement in the 
real sense of the word. They are com-
pletely modern and have the feel and 
sensitivity to satisfy modern man's 
needs for amusement. Whereas Ameri-
can arcades for the most part have re-
mained somewhat primitive in theory, 
the English arcades are designed and 
decorated so attractively that nobody 
feels they are belittling themselves by 
going into them for the purpose of 
amusement. The attendants themselves 
are representative of this new kind of 
thinking. They are dressed in jackets 
and ties instead of work uniforms. The 
floors are done in wall-to-wall carpeting. 
The Wood paneling and the lighting are 
as modern and attractive as one could 
imagine for the most modern restau-
rant, night club, or other type of amuse-
ment location. And why not—? Isn't the 
arcade essentially an amusement lo-
cation? Shouldn't it stay abreast with 
changing times? 

In Belgium and in Holland, merchan-
dising is the key factor to the success of 
the arcades. The equipment is situated 
in the arcade in a logical and strategic 
manner so that the player can choose 
his form of amusement with ease. Base-
ball games (even though they are dif-
ferent types) are lined up in orderly 
banks together. . . . Pin balls are lined 
up together in order . . . shuffle alleys 
. . . guns . . . etc., etc. One gets the 
complete feeling of freedom. There is 
no congestion. Merchandise isn't toppled 
one on another. The arcades are glam-
orous but not ostentatious. Merchandise 
is clean and appealing. Everything is 
kept in top working condition. Maybe 
one percent of the total number of ma-
chines at any one time have an "out of 
order" sign, whereas here in America, I 
have seen arcades where perhaps as 
much as 15%-20% have "out of order"s 
and maybe another 10% are out of order 
without signs. This gives the player a 
substantially poor impression of the 
quality of the arcade. 

Not only do these Benelux arcades, as 
well as the English arcades, employ logic 
in organizing the merchandise, they 
stock an altogether different kind of ma-
chine than the traditional "penny ar-
cade machine." New ideas and new 
machines are constantly sought. These 
European arcades are not reluctant to 
trying the latest inventions. Although 
they are profit minded, they are will-
ing to invest a certain percentage of 
profits to the idea of "NEWNESS!" They 
are not satisfied to operate with the so-
called standards. 

Because of the growth of success in 
the arcade market, the Italians have 
been stimulated. They are busy produc-
ing new ideas day after day. I, myself, 
have bought merchandise from smali 
Italian manufacturers that show great 
potential. Although their equipment 
may not be as technically sophisticated 
as US made machines, I admire them 
for their originality and creativeness and 
1 have received very favourable com-
ments from our American customers 
who we are converting over to the Inter-
national Mode of arcade operating. 

Traditionally, arcades were found in 
either seaside resorts or large city 
thoroughfares. I his concept is now 
changing radically. In Japan, arcades 
are now being operated in office build-

INSURANCE COVERAGE 
A MUST FOR 
ANY OPERATION 
By The Spindel Insurance Agency 

It has become increasingly impor-
tant that all operators of vending equip-
ment or coin operated devices carry 
adequate insurance. This means lia-
bility insurance with adequate limits 
on each piece of equipment which is 
installed for use by either the public 
or employees of a company or cor-
poration must be provided by the own-
ers and/or operators of. this equipment. 
Included in the liability policy should 
be coverage for property damage as 
well. 

The cost of liability coverage on 
equipment on location is infinitesi-
mally small when one takes into con-
sideration the consequences of acci-
dents. Awards made by the courts in 
the settlement of such claims are un-
usually large. 

Another type of insurance which is 
being sadly neglected by the huge 
majority of independent operators is 
fire coverage which includes civil 
commotion, riots, insurrections, etc. 

The experience of the G.M.& V. Cor-
poration, a subsidairy of the Spindel 
Insurance Agency, Inc., has proven 
that the operator who does not pro-
vide adequate insurance protection 
on his equipment is being penny-wise 
and pound foolish. 

ings. Leisure time is a major world-wide 
industry. As modern man is earning 
more and working less hours, Japan has 
capitalized on the idea of introducing 
arcades in places which would have 
been considered as "way-out" just a few 
years ago. Why not office buildings here 
In America? what type of amusement 
machine, device or idea can better suit 
the needs of the working man at such 
a bargain price? 

Who is the authority that says the 
coin operated amusement machine can 
only be operated in the historical street 
location or the traditional seaside resort? 
There is vast potential for the amuse-
ment machine and justified by the fact 
that it is serving man's basic needs for 
relaxation and entertainment. Its whole 
purpose is in conjunction with man's 
psychological need to test and com-
pete and the points that the games 
register is man's yardstick of his suc-
cess or failure. 

Overseas, our fellow businessmen 
have capitalized on this idea. They have 
taken the American arcade and have 
refihed it and improved upon it to a de-
gree that forces us to take a better look 
at our own way of doing business and 
realize that we are lagging behind and 
unless we realize it and do something 
about it now, we will be years and years 
behind on the profits that can be 
realized. 

The key factor that runs standard , 
throughout all the arcades in Europe, 
Japan and the rest of the world is that 
the arcade is geared to a universal scale 
which gratifies all members of the fam-
ily. The arcade, itself, is in reality a-
Family Amusement Center and there is 
nothing about its tone or spirit that 
makes it anything but appealing for any-
one to go in and play. No rough-stuff! 
Ifs 100% civilized. 

I certainly am not assuming that ev-
ery American Arcade is in violation of 
good business principles. For the most 
part, the American Arcade is designed 
with the thought of being clean enter-
tainment. However, there has been a 
real lack of imagination running from 
the factory down to grass roots. 

In this respect, we, ourselves, have 
started a tremendous campaign to stim-
ulate the American arcade owners. Be-
cause of our vast experiences overseas, f 
we are initiating transplants of ideas 
and views which we know will be auto-
matic hits in the USA. And we also 
know that once these ideas take root 
and profits grow, American manufac-
turers, distributors and operators will de-
velop their own ideas and concepts that 
will find their way back into the Over-
seas markets the same way that it hap-
pened 60 years ago when America 
gave birth to the Penny Arcade. 
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Sol Tabb's Story — A Dissenting View 
by Sol Tabb 

I'd like to give the trade a rundown 
on our experiences with Family Fun 
Centers, and I hope, while we were not 
successful in this venture, that mv ex-
perience may be beneficial to some of 
the operators around the country. 

As you know, we operate juke boxes 
and games over the State of Florida, 
and we took one of our best areas, 
Melbourne-EauGallie, which has thou-
sands and thousands of children, 
more kids under 16 than any other 
county in the State. 

When we decided to go into Fun 
Centers we called all the D. J. 's and 
told them of our plans and asked for 
any help they could give us, with the 
idea of possibly combating juvenile de-
linquency, and helping parents to know 
the whereabouts of their children dur-
ing certain hours. They were enthus-
iastic and cooperative beyond belief. 
They not only got us the building, they 
secured people to operate it. We had 
newspapers, Rotary Clubs and all the 
radio stations participating in advertis-
ing and helping to fix up these Family 
Fun Centers. 

The first two weeks we needed po-
lice help to keep the kids in line to 
get in and everybody said "just what 
we needed in our area." But kids are 
funny, they get tired of things and af-
ter three weeks of the best hands, 
constantly changing games, anything to 
keep the kids interested, the Family 
Fun Centers became ghost towns. 

My personal opinion is that we don't 
have enough games to change frequent-
ly enough to keep the kids happy. As 
ah example, as soon as the surfing 
season opened we were dead mack-
erels — kids deserted us for the 

Our second try was putting Fun Cen-
ters into shopping centers. All the people 
in the centers were for it, but after 
two or three weeks, the kids dirtied up 

Catalogue for Center Ops 

1 9 6 9 

Gold Medal Products announced the 
introduction of its new 1969 line of 
equipment for preparation of high 
profit Snacks. The 1969 Catalog l ists 
newly designed Cotton Candy ma-
chines featuring "by - the - numbers" 
operation. You set it and forget it. 
This catalog is of part icular interest 
to arcade owners. 

A l l 23 models of Popcorn machines 
are improved for '69. Features include 
non-breakable glass on al l machines! 
New containers and special ly formu-
lated new Seasonings make Popcorn 
more var ied and more saleable than 
ever before. 

The new Po lar Pete Slush program 
"as complete as a F r anch i se " (but 
without a franchise fee) is being 
shown for the f irst time. A new Super 
Polar Pete Slush machine with 300 
sale-per-hour capacity is now being 
shown for the f irst t ime. 

Altogether, 14 new machines and 
over last years ' models make this 
Gold Medal's greatest forward step 
ever. 

Fo r a free copy, write: J . C. E v a n s , 
Vice President, Gold Medal Products 
Co., 1823-33 F reeman Avenue, Cincin-
nati, Ohio 45214 (Area Code 513) 381-
1313. 

the shopping centers and the merchants 
did their best to get us out of the lo-
cations. It was just too difficult to control 
the kids once they left the arcades at 
10:00 P.M. when we closed. 

We are always looking for new busi-
ness and are very promotion minded, 
but I honestly believe we do most of 
our business with adults. Those under 
sixteen have helped in a few locations; 
however I am convinced I am for the 
adult business. 

I hope my experiences will be of help 
to some of the operators around the 
country. 

Pool Tables In Centers 

I have some very definite ideas about 
family oriented amusement arcades. 
Since I deal in pool tables, I'd just 
like to advise on my views about when 
and how a table fits into a games room 
and how best to merchandise it. 

First off, in my years in the games 
business. I've seen hundreds of arcades, 
in most cases one thing was apparent JS; 
the machines up front get the most play. 
This is especially true if an arcade is 
located in a metropolitan area fronting 
on a street. Normally, the equipment in 
back is often neglected and this is 
where a table or a couple of tables 
can be most effective. 

I don't mean just trucking them in, 
setting them up and forgetting about 
them. I mean faking maximum use 
of that back space by properly instal-
ling, properly decoratihg a specific area 
designed expressly for pool. Pool today 
is a very strong drawing card. Any 
street location operator knows darned 
well that 6-pockets have beerr the high-
est money-earners of any type of 
machine on his route. Pool tables can 
bring customers into the fun center, 
bring them through all the other ma-
chines, letting them see all the other 
games the place has and merchandise 
everything in the establishment. Tables 
can just as well be set up in the front 
or center of the fun center, depending 
upon factors of space and decor. 

Space, of course, is a factor. If you're 
going to put tables in a fun center, 
you've got to allow plenty of room for 

by Len Schneller 

the unit and for stick room . . . how 
much space the players are going to 
need to play a comfortable game. I 
personally suggest the 3'/2 X 7 size 
as the ideal for amusement rooms. 

This is very important. We've got to 
remember that a fun center which ca-
ters to the family is not catering to 
the same customer that plays pool in 
the tavern. Therefore, it's vitally import-
ant to remember that family folks look 
on pool as just one more amusement 
machine. The operator has to keep it • 
spotless. That means vacuuming it and 
polishing it every day. More especially, 
the operator must consider upping the 
play price to a 35<t game. I believe 
this is absolutely necessary. Most of 
our table manufacturers offer this 10$-
25$ chute capability so there's no big 
problem programming for 35$ games. 
Also on maintainence, we must remem-
ber that sticks, chalk and everything 
else must be top notch if we hope to 
attract that family clientele. They don't 
want a pool room. They expect a well-
lit, clean, attractive area and if opera-
tors make sure they givp it, they'll be 
pleasantly surprised at the money they 
can make. 

Again, for family fun centers, pool 
tables should be good looking. Many 
tables on the market offer tables in 
various colors and handsome designs. 
These are the products the fun center 
operator should buy. Rebound tables, 
smaller and often just as much fun as 
a 6-pocket, also can fit right into a 
profitable fun center scheme. 

Get MORE with 4 from CHICAGO COIN! 

GALAXY 
6-PLAYER 

PUCK BOWLER 
with 

SPEED FLASH 

PIRATE 
GOLD 
1-PLAYER 

featuring 
Super Scoring 

CENTER 
PIRATE 
CAVE 

APOLLO 
MOON SHOT 

RIFLE 
GALLERY 

mm 
W Mlrs. \ 

/ of I 
I f PROVEN 
5 PROFIT MAKERS I I 

STARFIRE 
6-PLAYER AUTOMATIC 

BOWLING LANE 

CHICAGO COIN MACHINE DIV. 

CHICAGO DYNAMIC I N D U S T R I E S , INC. 
^ 1 7 3 5 W DIVERSEY BLVO C H I C A G O I L L I N O I S 6 0 6 14 
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ARCADE 
WINNERS 

High quality — distortion free 
reproduction on long lasting 
all plastic 6" discs. 

Write, Wire or Phone 
for full information: 

INTERNATIONAL 
MUTOSCOPE 

11-12 44th Ave.—Long Island City, NY 

(212) ST4-3800 

LONDON COIN ARCADES - LUXURIOUS PROFITS 

By Dorris Land 
Cash Box London 

The Arcade Scene in Britain is a 
healthy one although it has seen many 
changes over the last few years. At the 
turn of the century there were a small 
number of independent location opera-
tors and, of course, the travelling show-
man, living a hand to mouth existence. 
They extablished themselves in amuse-
ment parks and set up places like Black-
pool and the Kursaal Southend. In the 
course of time, in the middle 1920's' 
fruit machines began to appear on the 
scene in England followed by the ad-
vent of the pin table around 1929. In 
1932 the electronic pin table began to 
find its way over to England mainly 
from the U.S.A., and the location op-
erator began to expand more and more. 
The war years brought a slump to the 
industry, but immediately after the war 
it began to pick up rapidly despite the 
strict controls put on manufacturers. 
By 1958 the import of machines be-
gan to increase emanating mainly 
Europe and Germany in particular, 
and in 1959 the American restrictions 

BUY 

T O P E A R N I N G S 
IN 

EVERY TYPE OF LOCATION 
EVERYWHERE 

USED EQUIPMENT FROM ROYAL DIST. 

BOWLERS FIVE BALLS 
CC Stage Coach $495 ea 
Bally Safari 400 
Wms Big Strike 200 ea 
Wms Bowl A Strike 150 ea 
Wms top Hand 225 
Wms Go Go 300 
Gott Flipper Pool 200 
Gott Ice Review 185 
Wms Beat Time 375 
CC Bronco 95 
Gott Hi Score 395 
Bally Rocket III 275 
Gott Shipmates 150 
Gott Sing Along 345 
Wms Smarty 350 

ARCADE EQUIPMENT 
(3) Helicopter Trainer $425 ea 
(1) CC All Star Baseball 375 
(1) Midway Captain Kid 300 
(4) CC All American Basketball 295 ea 

(3) CC 16' Cadillac BA $250 ea 
(2) CC 13' Preview BA...„ 450 ea 
(1) CC 13' Royal Crown BA 150 
(5) CC 16' Super Sonic BA..... 375 ea 
(2) CC 13' Super Sonic BA 375 ea 
(1) CC 16' Tournament BA 325 
(2) CC 17' Vegas BA 575 ea 
(3) CC 16' Majestic BA... 275 ea 
(1) Unit 15' Capri BA 150 
(1) Unit 16' Oasis BA 375 
(1) Unit 13' Oasis BA 375 
(1) Unit 13' Sahara BA6 150 
(1) Unit 16' Fury BA.... 150 
(1) Unit 16' Regal BA 150 
(1) Unit 13' Tropics BA 150 

SHUFFLE ALLEYS 
(4) CC All American Basketball $295 ea 
(1) Unit Viking SA 125 
(3) CC Variety RolldownSA 75 ea 
(1) CC Bel Aire SA 375 
(1) CC Triple Gold PinSA 125 
(1) Unit AltairSA 550 
(1) CC Triumph SA 325 
(1) CC Pro Six SA 125 
(1) Unit Sure Fire SA 125 

VENDING 
Oyer 100 Cigarette Machines Ready to go. Call - Write or Wire for 
prices. Quantity prices you won't believe. 

Royal Distributing Corp. Royal Distributing Corp. 
1112 North High Street 

Columbus. Ohio 
PHONE: 614—294-5227 

Dick Gilger * Bob Burris 

1210 Glendale-Milford Road 
Cincinnati. Ohio 45215 
PHONE: 513-771-4250 

Joe Westerhaus Jr. Paul Himburg 
J i m W a " Jerry Grotjan 

Shown above is London Coin's beautifully decorated 'Golden Goose Arcade' and 
'Crystal Room', which are without a doubt the most beautiful in the world. Great 
use has been made of strip lighting, plus green and yellow decor with fitted carpets 
Truly, a beautiful arcade. 

were relaxed. In 1961 the new British 
legislation allowed complete expansion 
in the operating field. At one time there 
were only 350 arcades throughout the 
whole of. the country, but now the num-
ber is over 1000. At one time it was a 
purely family affair, but recently mer-
gers have been taken place. In the 
last few years the combines have been 
operating. They have been a good in-
fluence in that they have had the money 
to spend to make the arcades really 
luxurious places with fitted carpets and 
chandeliers — a place where tne whole 
family can go to be entertained — afar 
cry from the ill lit places of before the 
war. However, the arcade scene is still 
traditionally privately owned and will 
remain that way for a long time to come. 

Veteran Philip Shefras told Cash Box, 
"I have been in this business all my 
life and seen many changes. One of the 
most important aspects has been the 
change in equipment which is getting 
more and more complex. Nowadays it 
needs a really competent electronics 
engineer to maintain the machines." 

Shefras went on: "One of the oldest 
types of amusement machine, the 
Punchball, originally made by Mills of 
Chicago has become quite a centre of 
interest in the last year of two." 

Shefras, whose family have been in 
the coin machine business since 
1899 has re-introduced the Punchball, 
made by Shefras since the 1914 — 18 
war. At the Amusement Trades Exhibi-
tions in London in 1968 and in 1969, 
this machine, available in all coinages 
and in two models, standard and jack-
pot, attracted much attention and 
many orders from all over Europe. It 
seems to be a way of capitalising vio-
lence by providing an outlet for working 
off surplus energy and receiving pay-
ment for it. Shefras also handle the 
Shields Basketball and Netball which 
are novel payout machines, highly suit-
able for the Arcade market. These 
machines were well received at the 
A.T.E. in January and deliveries are now 
in progress. The firm also supplies Rally 
Hip-tronic pin games. Buckley fruits, 
Basket Balls and Footballs Gottlieb pin 
games and many other types of ma-
chines suitable for Arcades. 

Derek Kraft of Kraft Automatics, also 
a family run business, says that the 
Penny Arcade doublesided 8 player Con-
sul has proved one of their bigger sell-
ers over the last few years and shows no 
sign of abating. The Easy Push Wall Ma-
chine is also a great favorite in their 
four arcades. 

An illustration of the advantage of 
combine operations can be seen from 
London Coin Machine Ltd. formed just a 

i a g 0 a s p a r t o f t h e b'g Entamgroup. 
Their arcade division consists of two 
companies Festival Automatics and En-
tamatics and they have the largest num-
ber of arcades in Britain. Arcades are 
situated throughout the country, but the 
main concentration is in London under 
names such as Golden Goose and Crystal 
Room. The Golden Goose Arcades were 

I the original ones and great use has been 

made bf strip lighting plus green and 
yellow decor and fitted carpets. The 
whole effect, being one of gaity combined 
with a fairground atmosphere. Decor 
and planning was done mainly by London 
Coin Ltd. and was one of the first luxury 
type arcades to be opened. Opposition 
sites soon opened up and the Golden 
Goose was soon copied and it was 
necessary to move ahead again. Mr. 
Nesbitt or the Talk of the Town was asked 
to design an arcade, and the Crystal 
Room was born. The first was in the 
Strand and no better place could have 
been found. Chandeliers took the place of 
Strip Lighting, red felt and gold were used 
for the walls. Flashes were taken off the 
machines and the machines were cover-
ed in Formica Wood Grain. In general 
the arcade was given a very plush and 
aristocratic look. Again London Coin 
supplied the machines. The use of Wood 
Grain instead of Flashes on all machines 
went against all arcade concepts, but 
it would also be true to say that the 
Crystal Room is the only Arcade where 
during the lunch hour one can see 
nothing but Bowler Hats and brief cases. 
The siteing of Arcades is important and 
great care was taken in their selection. 
The better sites are in the West End 
where the tourists gather and next to 
main railway stations etc. One particular 
Arcade opens at 6 a.m. on Saturday 
mornings for the benefit of football 
supporters. . More Arcades are opening 
in London, but so far not only have Lon-
don Coin got the ege on them, but no 
new ideas are coming forward. It would 
also be true to say that London Coin will 
once again have to lead the way. It is 
noticeable in London that their Arcades 
attract the better class of clientele and 
that the undesirables are not inclined 
to visit them. This again is due to the 
character of the arcade and also to the 
standard of the staff. Staff are not ex-
pected to be mechanics. In fact, Lon-. 
don Coin engage the oldertype of man 
from libraries and museums. Men 
wear red coats and grey trousers, mana-
gers wear evening dress from 6 p.m. 
onwards, this again creates the right 
atmosphere. Arcades are open from 
10 a.m. each day until in most cases, 
3 a.m. the following day. In the smaller 
arcades outside the West End they 
close at midnight. They are open every 
day of the year including Christmas 
Day in London. Machines are of course 
important. Pin Tables are still as popular 
as ever and America leads the field in 
this. Pushers have become very popular 
and at the moment most centre ma-
chines continue to draw large crowds. 
Guns, although not large takers, are nec-
essary to attract! All machines are sup-
plied by London Coin, who have a large 
variety, a good service and at all times 
are trying to meet all needs. Their advise 
on Arcade Lay Out is second to noen. 

The Arcade Scene starts slowly at 
Easter and gains momentum at Whit-
sun. Manufacturers have been busy 
rushing out orders placed at the Amuse-
ment Trades Exhibition which took place 
in London in January. 
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1 9 7 0 - Y E A R OF THE MINI-CADE ? 
by Ransom White 
Cointronics 

COINTRONICS president G. Ransom 
White, and Sales Manager Howard J. 
Bartley suggest that substantial coin-op 
profits may be generated by upgrading 
the neglected location "game room". 

The coin-op industry is buzzing this 
year with talk of plush amusement cen-
ters. These centers will have carpets and 
sophisticated games, and are being bil-
led as the way to upgrade the arcade 
image. Advocates claim they will at-
tract the segment of the population 
that has traditionally rejected coin-op 
games, and will achieve for arcades 
what family billiard centers have achi-
eved for the billiard segment of the 
industry. 

The trend in this direction will cer-
tainly have a positive effect on the in-
dustry. The only reservation we have 
relates to the limitations, not the direc-
tion of the trend. We simply question 
whether many operators or arcade own-
ers will have the capital necessary for 
investment in the plush centers that the 
industry foresees. 

Is there a less expensive way for the 
operator to achieve the same object-
ives as those achieved by the amuse-
ment centers? We think there is. We 
feel that a concentration on upgrading 
location game rooms could have a 
broader and more important impact on 
the industry than will the family amuse-
ment centers, and we have coined the 
name MINI-CADE to represent what we 
envision as this new breed of location 
game rooms. 

The MINI-CADE that we envision is 
characterized by three features: (1) 
bold, bright decor, (2) sophisticated 
equipment, and (3) room location an-
cillary to some larger recreational opera-
tions. 

Each of these three features plays an 
important role in achieving success 
with the MINI-CADE. A bold, bright de-
cor with carpeted floors, tastefully de-
corated walls, and piped in music 
achieves the objective of attracting a 
previously untapped segment of the 
market to the games — a segment 
composed of girls and families as well 
as the traditional male pin player. Pa-
rental resistance to games is gradually 
broken down this way and active play-
ers find the new surroundings more 
conducive to extended play. 

The second feature, increased sophis-
tication of equipment, is necessary in 
the MINI-CADE because the youth of 
today are intellectually more sophistic-
ated than their parent generation. This 
does not mean that they do not enjoy 
a good bout with a pinball machine; 
they love it, but they want something 
to supplement the traditional pin. They 
want coordination games and new tech-
nologies. They seek intellectual chal-
lenge along with the physical outlet 
of existing games. We as a manufactur-
er feel so strongly about the market po-
tential for such games that we are di-
recting all of our research and deve-
lopment toward games designed to fill 
this market void. MINI-CADE operators 
that supply a healthy mix of new 
equipment with the traditional should 
be quite pleased with the resulting in-
crease in profitability. 

The third important feature of a 
MINI-CADE is that it be ancillary to 
some larger recreational area, such as 
a bowling alley or miniature golf 
shop. This feature offers several ad-
vantages to the arcade owner/operator, 
not the least of which is the fact that a 
low capital investment is required to set 
up a small MINI-CADE designed for 
6-10 machines. In addition to the ad-
vantage of low investment, the operat-
or profits from traffic in the main loca-
tion, and is not forced to provide the 
major drawing card as he would if he 
built a free-standing amusement center. 
His risk of trying this approach, then, is 
low — probably no more than a few 
hundred dollars for one trial spot; this 
capital risk certainly compares favor-
ably with the thousands of dollars neces-
sary for building a free standing center. 

In summary then, we see a very im-
portant attempt being made by operat-
ors and arcade owners to upgrade the 
industry image. The attempt to achieve 
this objective through the plush and 
expensive family amusement centers is a 
very healthy and positive approach. We 
would like to see the amusement cen-
ter approach supplemented, however, 

with a less expensive and more com-
prehensive effort toward upgrading loca-
tion game rooms. The MINI-CADES that 
we propose, with bright, bold decor and 
sophisticated equipment, offer virtually 
all operators and arcade owners an ex-
cellent opportunity to upgrade the indus-
try image and increase their own profits 
without too large a capital investment 
requirement. The name of the game is 
aggressive marketing, and those owner/ 
operators that actively market the MINI-
CADE concept will undoubtedly find 
themselves as the industry leaders in 
the coming decade. 

FUN CENTERS-
A GENUINE 

OPPORTUNITY 

m 
Joe Robbins 
Empire Dist. 

The arcade type of coin-operated 
equipment is becoming the most im-
portant area of manufacturing and dis-
tribution in this country. The fabulous 
success of products such as the SEGA 
Periscope, the Helicopter and so forth, 
are cases in point. 

Unfortunately, most arcades as we 
know them, are concentrated in "resort" 
areas such as certain East Coast sec-
tions including New England, New York, 
New Jersey, the Carolinas, Florida and 
so forth. There are many other resorts 
within the country but there are not as 
many and they are not as extensive. 
For example, there are just not that 
many good resorts in the Mid-West. 
There are possibilities, and the operator 
would do well to search his own area 
and leave no possibility dormant. 

A recent installation at the Playboy 
Club is a good example. Entre was 
made by means of a "Computer Quiz." 
The success of this unit resulted in a 
full installation. "Kiddie lands" are per-
fect places to install an arcade. Large 
discount stores, shopping malls, termi-
nals and even department stores are 
other possibilities. There are only two 
essential ingredients—a sufficient flow 
of transient persons with time to spend. 

While the Mid-West will probably nev-
er be the market for arcades such as 
exists in the East, there are plenty of op-
portunities around. But the operator 
must look for them and not overlook 
opportunities that may exist right at his 
back door. 

M O V E A H E A D 
with 

C A S H BOX 

WHAT'S AN ARCADE 
WITHOUT... 

Professor 
Quizmaster 

GET S M A R T 

f „ „ r \ A U I T M A S T L K 
nllAk VlllllijlTl* * W v ) i - p . . - , u 

V1 / . » » " " " ' .fT, K / v y y 
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KING-SIZED PROFITS 
FROM THE LOWEST-PRICED 

QUIZ GAME ON THE MARKET. 
10* PLAY 

GENIUS BUTTON 

. . .and 

Flash 
Soccer 
O N L Y SOCCER T A B L E PRICED 
A N D D E S I G N E D FOR T H E 
AMERICAN MARKET. PAYS 
FOR ITSELF IN N O TIME FLAT. 

WRITE • WIRE • PHONE 

MONDIAL 
INTERNATIONAL, INC. 

350 Fifth Ave., N. Y. C. (212) Wl 7-5661 
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ONE STOP SHOP 
FOR ARCADE OPERATORS 

featuring the following: 
AMUSEMENT GAMES 

• Chicago Coin 

• Midway 

POOL TABLES 

• Fischer 

• All-Tech 

• Brunswick 

Williams 

Gottlieb 
• And Others 

• American 

• United 

• A.M.F. 

Leading Distributors of Coin-Operated 
Equipment In New Jersey and Connecticut 

Skilled Service Behind Every Sale 

GUARANTEED SATISFACTION 

betson 
(Since 1932) 

3726 Tonnele Avenue 
North Bergen, N. J. 07047 

enterprises, inc. 
(201) 864-2424 

J PANORAMS 
urban industries, inc. 

Post Office Box 31, Louisville, Kentucky 40201 Area Code 502 — 969-3227 

PIN BALLS - BOWLERS — ARCADE 
GOTTLIEB BALLY 

SHIPMATES (4PL) $210 BAZAAR $210 NORTH STAR 155 ROCKET 3 - 290 
315 KINGS & QUEENS 

ICE REVUE 
190 SURFER - 290 

315 KINGS & QUEENS 
ICE REVUE 225 DIXIELAND 

- 290 
315 

CENTRAL PARK 
CROSS TOWN 
SING A LONG 

.. 230 
— 235 

310 
WILLIAMS 

OH BOY (2-PL.) $145 
ZIG-ZAG. . 140 

CHICAGO COIN 
MUSTANG (2-PL) 
HULA HULA (2PL.J. 

TEACHERS PET 190 CHICAGO COIN 
MUSTANG (2-PL) 
HULA HULA (2PL.J. 

$170 
.. 225 PLAY BALL 

MIDWAY 
$220 KICKER 210 LITTLE LEAGUE 

RIFLE CHAMP 
.. 295 
- 215 TV BASEBALL (2-PL) .. 285 

LITTLE LEAGUE 
RIFLE CHAMP 

.. 295 
- 215 

Write for complete 1969 Catalog 
of Phonographs, Vending and 
Games. Established 1934. 

cable: 
/ATMUSIC - Chicago^ 

ATL4S m\( COUPm 
2122 N. WESTERN AVE.. CHICAGO, ILL 60647. ARmitage 6-5005 

RECONDITIONED SPECIALS GUARANTEED 
IN S T O C K - S U B J E C T TO PRIOR SALE 

fc-Mu. Round The Route 

EASTERN FLASHES 

E A S T S I D E , W E S T S I D E — Board 
meeting of the MONY officers slated 
for today (Monday). Organization re-
cently aided in donation of Seeburg 
juke to Spanish Harlem music club 
with Atlantic's Meyer Parkoff (see 
separate story) . . . Morris Nahum 
of the R .H . Belam Co. holding down 
the old fort while Vic Haim spends 
few days on the road . . . Joe Mun-
ves on the road from New York to 
Phoenix and points between and be-
yond. setting up his parks and arcade 
operators for the big season . . . 
Bi l l Kobler finalizing plans to shut 
down Bethpage office moving into 
Farmingdale building with new part-
ner Vic VanDerLeenden. . . Sam Mor-
rison tickled with recent Brit ish West 
Indies Airlines promotion at one of 
his F i rs t Ave. spots says audio from 
his Wurlitzer Americana I I I music 
box (used for public adress system 
during the airlines beauty contest) 
was far superior to that attempted 
by the TV crew there . . . Chatted 
over the phones with coinbiz veteran 
Charlie Katz who says he's feeling 
chipper and getting used to the ar-
tificial leg . . . Mondial's Dick Sar-
kisian reports continued activity with 
firm's F lash Soccer football table 
from many points in the country. 
Could be these soccer games might 
be the sleepers of the business. Sales 
action on the Professor .Quizmaster 
game remains higher than factory 
can supply. Nice position . . . Ola 
buddy I rv Holzman flying his desk out 
in Westbury working full time on 
route matters . . . American Shuffle-
board's non-stop sales magnet Sol Lip-
kin spent all of last week in the Union 
City office, which is pretty good for 
a guy who just loves the road. New 
home table now under production at A-
merican (which we saw and fell in 
love with) now going out to dealers 
in bulk. A very beautiful piece of 
work it is . . . Nice chatting with 
Herb Oettinger while up at Bilotta's 
place in Newark supporting ChiCoin's 
Willie Taylor in boosting their fine 
line of games. Willie was there to con-
duct service session on current line 
while Herb got acquainted with local 
Upstaters while acquainting them with 
the "singular benefits of Chicago 
Dynamic products". Was great speak-
ing with the great industry veteran 

. . Thank goodness the threatened 
blizzard didn't materialize last week, 
in these parts. Meanwhile, woes con-
tinue up in New England, for every-
one but the school kids, that is. 

NEWS B R E A K S — Color-Sonics 
master builder Mickie Greenman 
dropped by the Cash Box offices last 
Tuesday. Says he's spending more 
time in the city on business matters, 
these days, ana commuting up to the 
Melrose. Mass. factory less than be-
fore. Mickie previews a most ambi-
tious film production program which 
he and sales chief Ray Horner are 
spearheading. They know the opera-
tors want more film product and are 
planning on giving it to them . . . 
Jack Gordon's Cameron component 
phonograph is materializing on more 
and more locations these days. 
Unique unit previewed at the 1968 
MOA Show; also made a tremendous 
impact with Brit ish ops at the Jan-
uary A . T . E . Jack 's market policy is 
going direct to the operator, no dis-
tribs involved . . . Johnny Bilotta's 
heralded stereo juke box single, star-
ring Roberts Quinlan, due out next 

Classified Ads Close 
WEDNESDAY 

week. Heard the disk and there's no 
doubts about it. That's juke box music! 
Didn't know you had it in you, old 
John . . . Art Daddis, United Billi-
ards prexy, readying brand new a-
musement item to be released by mid-
April. Also forecasts radically differ-
ent table design for the 1970 market. 

HOT T I M E IN N E W B U R G H — Took 
a lot of courage for folks to turn 
out for the March 1-2 Mid-Hudson 
Valley 8-Ball tournament but turn out 
they did — 2.000 strong! Lenny Schnet-
Ier and Si Lipp of U.S. Bi l l iards did 
a week's work in two days making 
sure the contest rolled along smoothly. 
Jack Wilson and his operators did 
their lion's share by bringing in 256 
location winners for the playoffs at 
the VFW Hall, as well as refereeing 
the matches at the finals. Congrats 
to Mike Mulqueen, whose location, the 
Rainbow Club of Middletown, served 
up Ronny Hobby as the winner of the 
'A' Division. Congrats also to Ronny 
for winning $500. Mike's route also 
took top honors in the Ladies Division 
with Barbara Gillette's winning of top 
honors for Franks Maple Lodge also 
of Middletown. Was a tremendous two 
days even tho it took Len and Si 
two days to plow back to New York. 
Understand Tommy Greco was also 
stranded, and doubtless other opera-
tors. But that's showbiz, fellas! Inci-
dentally, there'll be a meeting of the 
New York State Operators Guild 
March 19th at the Governor Clinton 
Hotel in Kingston. Meet gets under-
way at 7:30 P .M. 

HOUSTON HAPPENINGS 

A Wurlitzer phonograph service 
school at Ramada Inn on Gulf Free-
way Feb. 17-21 was quite a success. 
Operators and servicemen from Texas 
and other Southwestern and South-
eastern States attended. The school 
was conducted by a staff of service 
engineers from the Wurlitzer Home 
Office and locally sponsored by Gulf 
Coast Distributing Co., 6205 Gulf Free-
way, Houston, L .C . Butler, head of 
Gulf Coast Distributing, handled the 
arrangements . . . Bob Davenport, 
quite a coinmatic character in this city, 
said he was keeping his nose above 
water buying ana selling records . . . 
H. A. (Hoddy) Franz & Co. (Seeburg), 
permitted a quote to affect that con-
trary to generally negative opinions, 
he predicted a better than average 
year of business for this area . . . Op-
erator J . C. Sanders, Winnie, Texas, 
in city shopping for equipment. San-
ders is partner with Richard Alford, 
Liberty, Texas in ownership and op-
eration of A&S Music Co. The company 
has extensive operations in both Win-
nie and Liberty sect ions . . . George E._ 
Jamai l , head of Central Sales, Inc., 
91 Dennis St., Houston, reported ev 
cellent sales so far this quarter for 
the Rowe AMI new model phonograph, 
"Music Miracle". Good reports also 
from Santone Sales Co., 121 Navarro 
St., San Antonio and Southern Vend-
ing Corp., 1405 Turtle Creek Blvd., 
Dallas on same machines. Elaborate 
preview showings of the new models 
held late in December at above men-
tioned cities . . . Operators Ted Har-
ris and wife Eff ie enjoyed recent vis-
it in Temple, Texas, their home town 
. . . Dick (turk) Farre l l , well known 
N. L . baseball pitcher left for Spring 
training camp late in February after 
his second off season as public rela-
tions man in Texas for Gulf Coast Dis-
tributing Co. . . . E . J . Slanina, Sly 
Distributing Co.. looking over new e-
quipment and parts to keep his oper-
ating inventory above par . . . De-
spite cold, floods and fog Houston An-
nual Fat Stock Show and Rodeo, big-
gest thing of its kind in world, se' 
a flock of new high records. A rec-
ord breaking crowd of out of totf? 
visitors with money to spend prod-
ded a needed shot in the arm f°r 

local business including coinmatics. 
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CHICAGO CHATTER 
The City of Chicago celebrated its 

132nd birthday last Tuesday. A huge 
cake, garnished with replicas of 
famous Chicago landmarks, and 132 
flowers, was on displav in Mayor 
Daley's office where a brief ceremony 
was held to commemorate the occasion 
. . . Chatted with Atlas Music Com-
pany's Bob Vihon, one of the origina-
tors of the Iowa-Illinois Operators 
Group-sponsored pool tournament, 
which is currently underway. Bob, 
and operators Howard Harkins 
(Howard Music) , Pete Kahler (I l lowa 
Amusement) and Pete Langdon 
(Mississippi Music) , who put a great 
deal of their own time and effort into 
promoting the event, are more than 
gratified with the enthusiasm and all-} 
out response to the whole idea. There's 
already talk of a second tournament. 
Playoffs are scheduled for May 3-4 
. . . The rush is on at Wil l iams Elec-
tronics, Inc. for the newly-debuted 
'Miss-O' single player pin. As B i l l 
DeSelm sees it, if the first week's or-
ders are any indication, "we certainly 
got another winner on our hands," 
. . . Empi re Distributing's Joe Robbins 
was on the West Coast last week at-
tending a brush-up course at the I B M 
Executive School in San Jose, Calif-
ornia. Not too long ago, Empi re had a 
complete I B M system installed on the 
premises I . . "P i ra te Gold" and 
"Ga l axy " were among the biggest 
sellers at Chicago Dynamic In-
dustries this past week, according 
to Mort Secore . . . World Wide Dis-
tributing's I rv Ovitz and his wife 
Marion are heading into vacationland 
for a week of sunshine and rest . . . 
And speaking of World Wide, the dis-
trib enjoyed an excellent turnout for 
its vending service school last Wed-
nesday, on the Seeburg 'Marquee I I ' 
coffee machine . . . Our condolences 
to Harold LaRoux , of Empire 's Grand 
Rapids Michigan office on the death 
of his father . . . John T . Collins, a 
director of Canteen Corp., was named 
a member of the board's executive 
committee. A Canteen director since 
1963, Mr. Collins is president of Mid-
Hudson Canteen Corp. and Merchan-
dise Distributors of America (New 
York) . He is also a director of H. C. 
Bohack, & Co., Unishops, Inc. and 
several other f i rms . . . Mort Levinson 
of National Coin Machine Exchange 
was in extremely high spirits when we 
called last week -||jhe had just written 
up a nice big order for Wurlitzer 
American I l l ' s . Added to this is the 
fact that exports are going very well. 
Mort noted shipments this past week 
to Japan, Austral ia, Tahit i and Vene-
zuela . . . Following attendance at the 
MOA meeting in New Orleans, Orma 
Johnson Mohr and her husband Leo 
will head directly to Miami and a 
brief vacation. But she assures us 
she'll be back in plenty of time for the 
Iowa-Illinois pool table tourney play-
offs . . . Rock-Ola Mfg. Corp. hosted 
a week long series of service schools 
March 3-7 on the entire phonograph 
line, at the f i rm's headquarters in 
Chicago. Service engineer B i l l F indlay 
conducted. More details next week 
. . . Joe Ceddia of Lormar clues us 
in on some interest attracting local 
operator attention. L is t includes the 
Cowsills 'Hair ' (MGM), 'You Gave 
Me A Mountain' by Frank ie Laine 
(ABC) 'It's Your Think' by the Isley 
Brothers and two-sider 'Baubles, 
Bangles and Beads' b/w ' I 'm Glad 
There Is You' by the Tommy Jones 
Quartette on the M&M label . . . 

Costs of licenses, taxes, and permits 
required by trucks have almost doub-
led in the past five years, according to 

j a sample survey made recently among 
I a group of affiliates of the National 

Truck Leasing System, a nation-wide 
network of independent, locally con-
trolled lessors. In this current survey, 
1968 truck procurement, maintenance, 
and running mile costs were matched 
against comparable ratio figures com-
piled in 1964. Licenses, taxes and per-
mit expenses are fixed costs, quite 
beyond the control of the truck owner. 

In this survey they constituted the 
largest single step-up among al l cost 
factors during the past five years, 
from an average of 3.82% in 1964 to 
an average 'of 6.65% in 1968. "These 
cost factors are equally applicable 
to truck users whether they operate 
their trucks .under an ownership plan 
or full-service leasing," points out 
A. Walter Neumann, president of 
National Truck Leasing System and 
the executive head of the System's 
Chicago affiliate, Willett Truck Leas-
ing Company. Pertinent, too, are the 
survey figures which show current 
depreciation costs that now range 
from a low of 18.8% to a high of 24.0% 
of the dollar cost of supplying a truck 
under a full service lease contract. 
This compares with the 1964 average 
of 29.44%. "On analys is , " observes 
Neumann, " i t is evident that this 
change is not due to the fact that the 
trucks are being kept longer, but be-
cause depreciation now represents a 
smaller percentage of total expense." 
Mechanics and other garage labor in-
creased by 21.7% over the five-year 
period. Expense of buildings that 
house the service facilities took out 
5.55% of the dollar in 1968 as compared 
with 4.53% in 1964. Overhead as a per-
cent of the overall costs remained 
somewhat stable, amounting to 11.87% 
in 1968 and 12.24% in 1964. " I t should be 
noted," explains Neumann, "that a 
lessor's overhead includes al l man-
agement expenses, sales costs, ad-
vertising, executive and office per-
sonel. These same cost factors, which 
are relatively small in truck leasing 
companies, take a much larger chunk 
out of the revenue dollar received by 
many other types of business enter-
prises." On the other hand, 1968 fuel 
costs — gasoline and diesel fuel — 
were kept within a quarter of a per-
cent of the 1964 fuel costs. This "hold-
ing the l ine" was attributed to the 
group purchasing arrangements un-
der annual contract made available 
to Nationalease affiliates through its 
cooperatively owned Nationalease 
Purchasing Corporation, of which 
W. C. Warren of Rochester, New York 
is president. "Rat io figures, such as 
our survey produced, help our nation-
wide network of Nationalease affili-
ates to be kept fully aware of cost 

MILWAUKEE MENTIONS 
The fair city of Milwaukee was recently 
honored by the 1969 National Congress 
on Beautification as the nation's 
"prettiest, cleanest c i ty" ! As the daily 
newspapers noted, the award (known 
as the Tr igg trophy) was based on 
this city's 1968 clean-up campaign on 
streets, parks and buildings! . . . Oper-
ators throughout the area are becoming 
increasingly interested in the National 
Institute of Coin Mechanics (Denver) 
school, thanks to the untiring efforts 
of Bob Rondeau and others. Bob has 
gone so far as to spell out the entire 
enrollment procedure in various mail-
ings and in speeches before state asso-
ciation groups, etc. Since the beginning 
of the year two students from the area 
have started the course and we under-
stand M & W Vending (Marinette) is 
seriously considering enrolling a man 
. . . Green Bay operator Dick Mellon 
just purchased a new building to house 
the expanding facilities of his Union 
Sales firm! . . . Nice chatting with 
Joel Kle iman of Pioneer Sales & Ser-
vices. They've been mighty busy out 
there keeping up with activity on the 
Rowe "Music Mirac le" phono and 
PhonoVue, as well as the increased 
demand for vending equipment, with 
emphasis on coffee and food machines. 
Joel, and Sam Cooper, are currently 
making plans for a series of service 
schools on the Rowe MM3, tentatively 
scheduled for the week of March 17. 
Sessions wil l be held in the Pioneer 
showrooms at 3110 W. Fond du Lac 
Ave . . . Actor-singer Tony Scotti 
was a Milwaukee visitor last weekend, 
guesting on the WOKY "Br ide's F a i r " 
show and promoting his new Liberty 
single "There I 've Said It Again. ' 

ILLINOIS OPERATORS! 
Now Buy United Billiards Tables 

EXCLUSIVELY Thru 
Specialty Sales Corporation 

of America 

UNITED'S CREST — Your best buy in coin tables 

SPECIALTY SALES CORP. OF AMERICA 
2606 West Peterson Avenue 

Chicago, Illinois. [312) 764-5025 

IF you are reading 
someone else's copy oi 

Cash Box 
why not mail this coupon 

today/ 
w + CASH BOX 

1780 BROADWAY 
NEW YORK, N. Y . 10019 

Enclosed find my check. 
• $25 for a full year (52 weeks) subscription (United 

States, Canada, Mexico) 
• $45 for a full year (Airmail United States/Canada, 

Mexico) 
• $55 for a full year (Airmail other countries) 
[ ] $35 for a full year (Steamer mail other countries) 

Please Chech Proper 

Classification Below 

MY FIRM OPERATES THE 

FOLLOWING EQUIPMENT: 

JUKE BOXES • 

AMUSEMENT GAMES • 

CIGARETTES • 

VENDING MACHINES • 

OTHER 

NAME . . 
FIRM . . . 
ADDRESS 
CITY STATE ZIP # 

Be Sure To Check Business Classification Above I 
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CLASSIFIED ADVERTISING SECTION 

COIN MACHINES 
WANTED 

WE ARE CONSTANT BUYERS OF ALL AMUSEMENT 
machines and surplus spare Darts for same . . . 
Write: MAX LOBO & CO., MEIR. 23 ANTWERP, 
BELGIUM. 

WANT: 16MM & 8MM films, audio video machines; 
shuffleboards, shuffleboard scoring units, personal 
music equipment Write stating make, model, con-
dition and best cash price. St. Thomas Coin Sales 
669 Talbot Street, St. Thomas, Ontario, Canada: 
Area 519-631-9550. 

WE ARE ALWAYS INTERESTED IN USED AND BRAND 
new phonographs, pinballs, bingos, guns, arcade, 
kiddie rides, slot machines, etc., all makes, all 
models. QUOTE FOB SEA VESSEL TO HOLLAND 
BELGIE EUROPE, SPRL., 276 AVENUE LOUISE, 
BRUSSELS. 

WANTED TO BUY OUT SELLING STOCKS ONE OR 
two years old Jennings slot machines. Wurlitzer 
juke boxes and Pinball,games two or four players, 
make an offer to AUTOMATTJANST N STORGATAN 
19 BJUV, SWEDEN. 

WANTED: Midway Red Balls, Joker Balls and Joker's 
Wild. Any Condition. Contact American Music Co., 
219 First Ave. South Great Falls Montana, (406) 

, 452-7301. 

COIN MACHINES 
FOR SALE 

1 Keeney Rainbow 6 card bingo game in A- l condi-
tion This machine is in storage in Chattanooga, 
Jenn. If you can use it make best offer to TRI-
STATE DIST. BOX 615, ROME, GA. 30161. 

LATE MODELS SEEBURG AND ROCK-OLA Phonograph 
at lowest prices. DAVE STERN, SEACOAST DISTRI 
BUTORS. 1200 NORTH AVENUE, ELIZABETH, N J 

CLASSIFIED AD RATE 20 CENTS PER WORD 
Count every word including all words in firm name. Numbers in address count as one 

word. Minimum ad accepted $5.00. CASH OR CHECK MUST ACCOMPANY ALL ORDERS 
FOR CLASSIFIED'ADVERTISING. If cash or check is not enclosed with order your classified 
ad will be held for following issue pending receipt of your check or cash. 

NOTICE—$72 Classified Advertisers. (Outside USA add $52 to your present subscription 
price). You are entitled to a classified ad of 40 words in each week's issue for a period of 
One Full Year, 52 consecutive weeks. You are allowed to change your Classified Ad each 
week if you so desire. All words over 40 will be billed at the rate of 20* per word. Please 
count words carefully. Be sure your Classified Ad is sent to reach New York publication 
office by Wednesday, 12 Noon, of preceding week to appear in the following week's issue. 

Classified Ads Close WEDNESDAY 

Send all copy to: CASH BOX, 1780 Broadway, N.Y., N.Y. 10019 

USED WURLITZER PHONOGRAPHS, all 200 models 
Irom 2700 up. Special Quantity prices for whole 
salers and exporters. CALL OR WRITE: UNITED DIS 
TRIBUTORS, INC., 902 W. SECOND STREET, WICHI 
TA, KANSAS, 67203. 

FOR SALE: MODEL 14 AUTO PHOTO, EXCELLENT 
CONDITION. Call or write. New in original cartons. 
Hollywood Driving Range. 15 ball golf game. Close-
out $295 each. Cleveland Coin International. 2025 
Prospect Ave., Cleve., Ohio Phone: (216) 861-6715. 

BINGOS FOR EXPORT. All models available up to 
Bountys. Wanted Orients, and Zodiacs (or our Mary-
land operation. Write D. & P. Music. 27 E. Phila-
delphia Street, York, Pa. Phone 848-1846. Ask for 
Phil or Dave. 

FOR SALE: Active and rewarding privately owned 
vending business in growing mountain town area. 
All equipment necessary (or business operation 
ready for immediate transfer to new owner. Write 
to Dunmore Vending Co. Box 395 Dubois, WYO. 

FOR SALE — United Shuffles-Blazer $495.: Tango 
$435.: WANT: Seeburg Wall Boxes Model S3W160. 
MOHAWK SKILL GAMES CO., 67 SWAGGERTOWN 
RD., SCOTIA, NEW YORK 12302. 

For Sale: Ami-N; Seeburg LPCI; Wurlitzer 2500; and a 
variety of Ball Bowlers. Call or write; BIRD MUSIC 
DISTRIBUTORS, 124-126 Poyntz Ave., Manhattan, 
Kansas 66502 (913) 778-5229. 

30 BINGOS, 20 TURF KINGS (TO BE SOLD IN VIRGINIA 
ONLY). 25 Novelties, 4 Guns, 4 Shuffles, 3 Baseballs, 
Lord's Prayer. Call or write E . L SIMMONS, DANVILLE 
AMUSEMENT CO., 620 WESTOVER DR., DANVILLE 
VA. Phone: 792-5044. 

FOR SALE: Seeburg 480's A-l condition—$600. Call 
or write: TOLEDO COIN MACHINE, 814 Summit 
St., Toledo, Ohio 43604. Tel: (419) 243-7191. 

FOR SALE: BALLY BINGOS & BALLY SLOTS. ALSO 
for sale, Jennings, Mills, Pace slots and Uprights, 
Consoles. WANTED TO BUY: Uprights & Bingos. 
BALLY DISTRIBUTING CO., P.O. 7457 RENO 
NEVADA. PHONE: 702-323-6157. 

FOR SALE: 35 new and used Keeney Twin Dragon 
Uprights and some New Black Dragons, also 50 
Bally Grand Stands and Kentuckeys. will buy Rou-
lette Wheel and American Shuffleboards. SASKA-
TCHEWAN COIN MACHINE CO., 1025-104th St 
NORTH BATTLEFORD SASKATCHEWAN, CANADA 
PHONE 445-2989-AREA CODE 306. 

BINGOS—All models available including GOLDEN GATE 
and SILVER SAILS. These games are shopped! Call 
WASS CK NOVELTY at (354) 292-3791. (Morgan-
town. W. Va.) 

CLASSIFIED POWER! 
CLASSIFIED AD RATE 20 CENTS PER WORD 

Got machines to sell? Is there something you're 
looking to buy? Maybe you'd like to move some 
used 45's or need a route mechanic? For every 
coin machine need, use the Cash Box Clas-
sified. 

Type Or Print Your Ad Message Here: 

Classified Ads Close WEDNESDAY 
Send all copy to: CASH BOX, 1780 Broadway, New York, N.Y. 10019 

SEEBURG CONSOLE PHONOGRAPHS - LPCl 's 
$595.00. LPC480's $695.00. Electras $795.00, L S I 
Spectras $1095.00. Expertly reconditioned. Wil-
toms AquaiGun $525.00. Shangri La $475.00, Ball 
Park $485.00. Gottlieb Cross Town $335.00. Happy 
Clown, $260.00. Bally Caperville $485.00. Wiggler 
$510.00, Operators Sales, Inc.. 4122 Washington 
Ave.. New Orleans. La.. 822-2370 (504). 

F 9 ! ? „ S A L E ; Gottlieb: 'ce Revue. Skyline, Showboat; 
Williams: Magic City, Hot Line, Teachers Pet Alpine 
Club, King Pin; Bally: Rockett III, Bazaar, Hootennany. 
Seeburg: 222.201: Wurlitzer 2510-1. 2610-7. O I L 
C O ' ^ J W W I N E t o M P A N Y . Box 1713, Harrisburg. 

FOR SALE - Sega Slot Machines, brand new Contin-
K S ! Grand Prix $300. Diamond Star & Monaco 
$300. 777Bells $200. Also clean used models 

. " S S F ' H ? ' PHONOGRAPHIC EQUIPMENT 
I ^ mI.9- Phonographic House. Claremom Road. 
London N.W. 2. TELEX 27476. 

"SSsffliF1 <JPuch?owns ' 5250.00. Ding Dongs, 
f i l l 0 0 - Saucers. $425.00. Space Guns 
t f S J E - 'rfin-l-Soccers. $375. Deluxe Fun Cruises. 
!,1505°' Ss?ce P l , o L $495.00. Hay Burners, $500.00. 
Also Big Wheels. Bahama Beachs. Border Beautys. 
? n w ° i W H b , n l o s - 0 r l e a n 5 Novelty Company. 0 r |eans . Louisiana. 70113. 
Tel. (504) 529-7321 Cable: NONOVCO 

RECORDS-MUSIC 

e 

BINGOS-BOUNTY, GOLDEN GATES. SILVER SAILS 
BORDER BEAUTYS follies bergeres, SHOOT-
A-LINES, ZODIAC, etc. ROCKOLA 1493 Princess 
Recond. $300, Capri 404 $335. Rhapsody 408 
$365, Princess Royal $435, SEEBURG 222 $285 
AY 160 $335, DS 160 $460, DS 100 $415, AMI-
K-200 $250. Crosse-Dunham & Co. 225 Wright Av-
enue "F ' Gretna, La., 70053 Tel. 367-4365. 

250 BINGOS FOR EXPORT from Silver Sails to Broad-
way, also Used Bally Fruits Starting at $395.00 
Jennings And Mills Machines And Parts. Act Now 
Call Write Wire Nevada Fruit (slot) Mach. Co. PO 
Bo 
5734 Reno, Nevada 89503 702-329-3932 

Anytime. 

SALE: Jukeboxes, pinballs, arcade, guns, baseballs, 
Kiddie rides. European football machines. For Ex-
port: Uprights, bingos, consoles, slots and punch-
boards. Contact: MYRON SUGERMAN INTERNA-
TIONAL, 140 CENTRAL AVE., HILLSIDE, N.J. (201) 
923-6430. 

POOL TABLES—Urge selection of all makes and mod-
els available. Completely reconditioned or in "as is" 
condition for immediate shipment at very attractive 
prices. Also large selections of pin games, shuffles, 
guns and music—Phone or write: EASTERN NOVELTY 
DISTRIBUTORS, INC., 3726TONNELE AVENUE 
NORTH BERGEN. NEW JERSEY, 07047 (201) 864-
2424. 

FOR EXPORT: Late games. Phonos, Vending. Write for 
our latest listing. ADVANCE DISTRIBUTING 
COMPANY, 2820 North Grand Blvd., S t Louis 
Missouri 63107 (314) 652-1600 

FOR SALE: 2 Player Preview. Gottlieb $125. ea ; 1 
Player Ice Revue. Gottlieb $175. ea.; 1 Player Bank 
A Ball, Gottlieb $170. ea.; 4 Player Happy Clown 
Gottlieb $175. ea.; 4 Player Dodge City, Gottlieb 
$295. ea.; 1 Player Full House, Williams $179.50 
ea. All equipment A-l condition. Send 1/3 deposit 
CENTRAL MUSIC CO.. P. 0 . Box 284, Killeen 
Texas 76541 

FOR SALE: RECONDITIONED BARGAINS: Gottlieb Dan-
cing Lady (4 pi) $365.00; Central Park, $245.00' 
Bank-A Ball, $195.00; Wurlitzer 3110-7, $645.00 
3000-7 (200 Sel) $645.00; United 3 Way Shuffle! 
$145.00; Stardust Shuffle 814', $245.00; Chicago 
Coin Starlite Shuffle 8', $245.00. Mickey Anderson 
Amusement Company, 314 East 11th S t . Erie 
Pa. 16503 Phone (814) 452-3207 

"5 Capital midget movies — $175.00 each, 10 Capital 
pin up movies — $245.00 each, 5 Capital Pa no-
rams $295.00 each, all expertly reconditioned. 
Comes complete with one reel of film. Ready for 
location Mike Munves Corp., 577 10 Avenue NYC 
10036, 212-279-6677." 

FOR SALE - Brand New SOCKO'S . . . $445.00 each 
Budge Wright's Western Distributors, 1226 S.W 16th 
Street, Portland, Oregon 97205. Call 228-7565. 

FOR SALE: 10 Scopitones like new with film and 
extra film. $600. each F.O.B. CARSON-TAHOE VEN-
DING CO.. 930 Corbett Street. Carson City. Nevada 
89701 Phone (702) 882-1411. 

FOR SALE: Used Helicopter by Amusement Engi-
neenng Company. All types of arcade equipment. 

tuns, baseball games, pingames and model 11 
uto-photo machines. Write for our prices and 

equipment on hand. ROCK CITY DISTRIBUTORS. 
615 Murfreesboro Road, Nashville, Tenn. 

We Can't produce all the Country Records, So we 
just make the best of it. Old time Country & 
Blue Grass — New Record Albums — Free Cir-
cular. Write UNCLE JIM O'NEAL, DEPT. C - BOX 
A - ARCADIA, CALIFORNIA 91006. 

WANT: RECORDS, 45's and LP's Surplus returns, 
overstock, cut-outs. etc. Call or Write: HARRY WAR-
RINER AT: KNICKERBOCKER MUSIC CO., 453 Mc-
Lean Ave., Yonkers, New York 10705, GR 6-7778. 

45 RPM RECORDS, NEW. NO QUANTITY TOO LARGE 
or small. Highest prices paid. Write stating quanti-
ty on hand. TONY GALGANO DIST. CO. 4135 W. 
ARMITAGE, CHICAGO 39. I L L (Tel. Dickens 2-7060) 

USED 45 RPM RECORDS. ALL TYPES AS THEY RUN, 
right off the route. No sorting or picking. We pay 
freight from anywhere in U.S.A. Standing order a-
vailable for regular shippers. JALEN AMUSEMENT 
CO., 1215 S. HOWARD STREET - BALTIMORE, 
MD 21230. 

RECORDS FROM YUGOSLAVIA — Jugoton and RTB. 
Singles, EP's and LP's. Folk, popular, classical. 
Today's top artists. Full color jackets, Stereo-mono 
LP's. Titles in both English and Yugoslav. Write for 
prices, catalogs. FOLK MUSIC INTERNATIONAL, 
56-40 187 St.. Flushing, New York 11365. 

SELLING 45's - LP's - RETAIL & WHOLESALE. 
Send for free catalog of old rare records. U.S., 
Foreign dealers, One Stops, welcomed. New rec-
ords $6.00 per hundred, $55.00 per thousand. 
Wanl 45's, LP's surplus, overstock, cutouts. KAPE 
INTERNATIONAL Box 74, Brooklyn, N.Y. 11234 
(212)253-5916-7 

WANT: RECORDS. 45's, USED OR NEW. ALSO LP I 
stocks, any quantity. Will buy on steady basis. I 
BEACON RECORD DISTRIBUTORS, 725 BRANCH I 
AVENUE, PROVIDENCE, R. I. 02904. PHONE 
401-351-6700. 

ATTENTION SONG WRITERS: WE CAN ARRANGE AND 
produce your Songs. Demos and Masters produced. 
Send $1.00 for sample Record. Chime Recording 
and Production Co.. 223 Jerusalem Ave., Hemp-
stead, L I . N.Y. 11550 Tele. (516) 486-4767 

COIN MACHINE 
SERVICES 

ACE LOCKS KEYED ALIKE. SEND LOCKS AND THE 
key you want them mastered to $1.00 each less 
10% lots of 50 or more. RANDEL LOCK SERVICE • 
61 ROCKAWAY AVENUE, VALLEY STREAM, N Y I 
11580. T E L 516-VA 5-6216. Our 35th year in I 
vending. 

IF IT'S PANORAM PARTS YOU WANT PHIL GOULD 
HAS 'EM. ALL TYPES OF FILMS FOR Panoram Peeks. 
PHIL GOULD - 224 MARKET ST - NEWARK N J 
(Tel. 201 - MArket 4-3297. 

ARCADE OPERATORS—4x5 glossy photos Just released 
30 all new Beaver Girl numbers. 10 poser fast 
seller—still only 50*. Use your letterhead for free 
sample. (Please, no collect phone calls). Peltcher's 
Photos 4781 El Cajon 8lvd„ San Diego, California 

MAILING LIST 15,132 Coin Machine Operators in the 
United States, $450.00. Coded to show the type of 
machines operated. Guaranteed 100% accurate. 
Write for list by states. L. W. Whipple, P. 0 . Box 125, 
Matthews, North Carolina 28105 Phone (704) 
847-9474. 

EMPLOYMENT 
SERVICE 

MUSIC AND AMUSEMENT MECHANICS WANTED. Will ] 
aid with relocating. Salary commensurate with abil-
ity- Time and a half for over forty hour weeko Lib- I 
era I fringe benefits plus vehicle. Contact Amuse " 
A-Mat Corporation, 123 E. Luzerne Street Phila. I 
Penna 19124. 
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35.000 PROFESSIONAL COMEDY LINES! Forty speak-
ers' joke books plus Current Comedy, a topical 
humorous service period. Catalog free. Sample se-
lection. $5. John Rain Associates, Inc., 232 Madison 
Avenue. New York City 10016. 

DEJAYS! 11,000 hilarious classified one-liners, $10 
Or send $14.00 lor above plus 5,000 additional 
"Clever Remarks!" Unconditionally guaranteed. You 
must be satisfied or we'll refund your money. Com-
edy catalog free on request. Edmund Orrin, Boyer 
Road, Mariposa, Galif. 95338. 

DEEJAYS! "1969 DEEJAY DIGEST" $2.00 - Buy owT 
get one free! Be funnier this year. Jocks worldwide 
use our service . . . Only gag service exclusive* 
for turntable talkers. Clean, topical Stamp brine* 
lists, gags, promos unlimited. MORRIS 7047 Frank-
lin. Hollywood 28. California. 

Cash Box — March 15,1969 
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FROM THE GREAT COMPACT TURN-ON! 
Rock-Ola's bold new sound that sells music for 
money turns the smallest spot into a plus-profit 
happening! Why? Because this compact money-
grabber has big model features, big model richness, 
big model dependability! Features like the world 
famous Rock-Ola Mechanism and Revolving 
Record Magazine and Rock-Ola's exclusive 
Mech-O-Mat i c 33'/i — 4 5 R P M changer. Fl ip-Top 
Servicing. Credit unit and amplifier flip d o w n for 
stand-up in-unit servicing. Irresistible new styling 
steps up the action to make this the best build yet for 
small locations! And the Deluxe 441 works with 
all optional accessories: receiver, money counter, 
motorized remote volume control, phonette 
wallbox, wall speakers ( L P feature, "2 plays-2 bits" 
kit optional). 

• I t i . » i 
the "think big" take-makers for all s ize spots 

ROCK-OLA Manufacturing Corp. 
800 North Kedzie Avenue, Chicago, Illinois 60651 
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new single 
VICTOR 

m i 
FROM THE 

NATIONAL GENERAL PICTURE 
"CHARRO!" 

EXECUTIVE PRODUCER 

HARRY CAPLAN 
PRODUCED AND DIRECTED BY 

CHARLES MARQUIS WARREN 

K SEE CHARRO! ATA 
THEATRE NEAR YOU 

A NATIONAL GENERAL PICTURES RELEASE #9731 
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