
ZA NA DA -1969 In Review 
I 
if;'Canada's recording industry is show-
V j every indication of bust ing out in 
I 7 \ coming year . The past 12 months 
r ve been encouraging and in some 

® spect disappointing. While the Guess 
f 10 and Motherlode b e c a m e interna-
jj.nal items, the home front failed to 
vjlly 'round which unfor tunately cre-
tj-; ;d too much t ime between hits and 
!iL the yea r closes our only notable 
jijj complishment is the Guess Who, 
X i o although still reside in Canada, 
T ;ord in the U.S. 
j f 'J .S. observers have often pointed 
I ' the lack of leaders in the Canadian 
' :ording industry citing this a s being 

; most agonizing and formidable 
;tor in our non-profit and lack-lustre 
lustry. 
however, with the disappointing lull 
ire is a happy note. Some record 
•npanies a r e reportedly gear ing 
smselves for a new push on domes-
product, and a r e sett ing aside a 

jcial Canadian budget and a r e pre-
red to go for broke. It would appea r 
it attempts a r e being m a d e to c r ea t e 
recording s t a r sys tem in Canada, 

L j fortunately it is on a nationwide 
sis. 

Vhere a r e those in the industry who 
- j K been f lagwaving for m a n y yea r s 

j j not for selfish reasons. They have 
I [in hammer ing at the lack of co-

J i - ra t ion between the record com-
•"f iies, independent producers and 

lio stations. They nave caused a 
ve of controversy which for tunately 
s added impor tance to the multi-
ilion dollar Canadian recording 
mstry. Being very pro-Canadian, a 
tic they have borrowed f rom the 
5. is showing indications of paying 
. and hasn ' t labelled them anti-
lerican, which has a lways been an 
ierlying fea r but happily not so. 
ine of the stabilizing hands on the 
nadian recording industry and one 
;arded by m a n y in the industry as 
exceptionally fine spokesman is 

JjLarge I. Harrison, vice president 
IflW general m a n a g e r of RCA Limited 
l^jSecord Division). 
;,;ib Ir. Harrison has been a driving 

e in the development of domest ic 
iduct on all levels of listening. An 
mple of his feelings for the country 
industry general ly a r e contained 

the following which he penned in 
ponse to a request f r om Canda ' s 
ih Box rep. 
The year 1969 was a g rea t yea r for 
ladians and I don't mean the world 
I O U S hockey team. I mean Cana-
n recording talent . . . talent that 
coming into its own at home and 
load. Canadians general ly seem to 
e lost their self-consciousness and 

prepared to s tand up and be 
nted in the world of international 
ordings. 
We have realized tha t the Cana-

record industry does not begin 
end in the manufac tu r ing plant, 

ch turns a lump of raw compound 
1 a flat disc witn grooves or a t ape 
cessing unit upon which one sees 
ling. No . . . the record industry 
ins with imagination and continues 
>ugh the chain of events until it is 
e to imagine another record. 
Fhe chief ingredient is imagina-

Imagination by record people 
find the ar t is t in a hut in Hudson 
or an opera house in Toronto or 

lub in Cape de la Madelaine or a 
=ert in Capilano. Imaginat ion by 
artist who sings or plays the 

>ic... imagination by the producer 
arranger who looks a t a raw lead 
and knows how and by whom the 

I can be m a d e to come alive and 
imagination of the merchand i se r s 

make the music easily and 
'•kly available to the consumer. The 
gination of the consumers when 
' hear the music to imagine joy, 
•fort and pleasure. The mnagina-
that turns the living room into a 

-ert hall, a church or a night club. 
Duj?h imagination, an educational 
•ra can turn a dull c lassroom into 
"Jural and p leasant seat of learn-
Through imagination, a record 
make every cus tomer an impre-

p in his own right. 
records a re a joy-producing busi-
• Life is nothing without music, 
business is a thrilling business 

a high risk business. The profits 

fed 

m 
jnfl 
lit 
est 

$ te®-

w \ 
K 
fi 

a re sat isfactory when you a r e right 
and the losses a r e g rea t when you a r e 
wrong. It is a complicated business, 
by its very nature, as it grows and 
expands it will become more com-
plicated . . . not less complicated. Its 
complex cha rac t e r is derived f rom a) 
g rea t var iances in musical tas tes and 
b) the m a n y configurations by which 
the sound of music is ca r r ied to the 
home. 

"The success of the business is, 
among other things, due to what 
Einstein once said; 'Our Unholy 
curiosity". 

"Music is a thrilling business and 
we all know that profi ts a r e important , 
yet I like to think that RCA Canada 
legitimately der ive pride f rom the 
knowledge that we contribute some-
thing to the happiness of humani ty 
all over the world. What we produce 
and sell adds to the fullness of life. 
Music is the cordial of a troubled 
breas t . Think about it. Today the 
world is more troubled than ever 
and music is needed m o r e . . . is 
needed more than ever. 

"Angels m a k e music , sometimes, 
perhaps , raucous devils do but whether 
of angelic or diabolic origin, it is our 
dedicated task to offer recorded music 
and the spoken word to an ever 
growing public. We mingle with this 
task, profit with benefit , business with 
education, the pe rmanen t with the 
t ransi tory and fun with inspiration. 
All in all, we believe RCA Records 
have contributed handsomely to the 
success of Canadian talent through the 
yea r s and, in part icular , in 1969 and 
we look forward to even bigger and 
g rea t e r achievements in the 70's. 
Overture 70 is a g rea t new sound." 

J anua ry /69 

January /69 was one of the most 
vocal in t e rms of noisemakers for 
legislated radio. Vancouver 's Collec-
tors, who record for Warner Bros . / 
New Syndrome, were picked by the 
Canadian government to score thirty 
minutes for the seven building com-
plex of the Canadian Pavilion at Expo 
70. Ot tawa 's favouri te sons, The 

Staccatos changed their n a m e to The 
F ive Man Electr ical Band. Their 
Capitol lid of "P r iva te Tra in" fol-
lowed. Allied's youthful president J a c k 
Boswell making good inroads with 
locally p roducedcoun t ry sounds on the 
Pa ragon label. George Taylor switches 
his Banff , J a s p e r and Melbourne pub-
lishing a f fa i r s to the Montreal based 
Summer lea /Winter lea f i rm. RCA's 
latest CTL commerc ia l release, "Boss 
Brass" by the Rob McConnell orches-
t ra receives nationwide boost with the 
CBC radio network going "live" f rom 
Toronto's Savarin where group is ap-
pearing. Winnipeg's Sugar 'N Spice 
receive good reaction with their 
Frankl in lid of "Cruel War" dis-
tributed by London Records. Rodeo 
Records en ters the 8 t rack marke t 
with manufac tur ing and distribution 
by Ampex, London also distributes. 
Joe Parisel l i appointed to the execu-
tive position of national sales m a n a g e r 
of s tereo tape division for Ampex. 
Capitol Records ' E m i c a n division 
takes over Sherman Ente rp r i ses Ltd. 
The deal includes Sherman ' s rack 
jobbing operation throughout Eas t e rn 
Canada and their record retail chain 
of 14 outlets in Ontario and Quebec. 
Sanny-Jo, prexy of Top 10 Talent 
Agency launches promotion campaign 
to bring his Christopher Edward Cam-
paign group into national spotlight. 
The group will shortly re lease a single 
on the Bar ry label (Quality). London 
Records acquires distributing r ights 
for Mains t ream. Capitol Records kicks 
off mass ive push on Canadian talent 
both French and English. Natal ie 
Baron and P i e r r e Lalonde first ar t is ts 
to receive label push. F i r m ' s A&R 
director Paul White ins t rumental in 
many of the new signings and pro-
ductions. 

February /69 

Lori Bruner appointed national pro-
motion for Polydor Records with head-
quar te r s in Montreal. Calgary 's 49th 

Para l le l showing good national form 
with their Venture (Quality) single 
release "Twilight Woman". R a d a 
Press ing bows Canada ' s f i rs t west 
coast pressing plant, located in Van-
couver. Calgary 's Happy Feeling 
stretching out across the nation with 
their Quality single "Happy Feeling". 
The Apex deck of "So Come With Me" 
by Witness re turned to the studios with 
additions of horns by producer Bob 
Burns. Single a l ready showing ear ly 
indications of becoming a cross coun-
try seller. Michel Kordupel has been 
named promotion m a n a g e r for the 
Montreal based Mus imar t f i rm. 
Melody Music headed up by the hus-
band and wife t e am of Von and George 
Von Zuban, gutted by f i re in Sudbury. 
Store considered a music landmark. 
P lans for new store underway. Quality 
Records presents their f irst Hit Maker 
Awards to CFRA's A1 Pasca l for 
"House Of The Rising Sun", a revived 
hit; CJYR's Chuck Benson for "Suzie 
Darlin' "; and CROC's Nevin Grant 
for Wink Mart indale 's "Deck Of 
Cards". London Records bows new 
Liberty Mar t ime ser ies (Canadian). 
Guess Who voted Top Vocal Instru-
menta l Group in national t r ade m a g 
poll. Andy Kim picks up top award for 
Male Singer with Debbie Lori Kay as 
Top F e m a l e Vocalist. Ed Pres ton, 
now RCA's Ontario branch m a n a g e r 
receives nod as Top Regional Pro-
motion Man with Compo's A1 Mair 
taking Top National Promotion Man 
Award. Webcor bows Canadian of-
fices with well known music m a n 
Bill Pa t te rson taking on vice president 
duties. 

March/69 

Donn & Cindy Reynolds c a r r y 
Canada ' s banner on successful tour 
of Bermuda . Lynn Jones showing 
strong national action on her Capitol 
country deck of "You Can Feel It". 
Chum's l ibrarian Mike Rutledge, a f t e r 

receiving several threatening tele-
phone calls, narrowly escapes death 
a s bullet sha t ters windshield in his 
auto. Columbia's country brother act 
The Mercey Brothers snow pop side 
with "Who Drinks My Beer When I 'm 
Gone". Canint increases activity in 
publishing field. F i r m ' s president 
Phil Anderson reveals four pa r t pro-
g r a m involving activities of song-
wri ters associated with f i rm. Tony 
Dimar ia , producer for Arc gear ing for 
several album and single releases. Arc 
reveals plans and prospectus to going 
public. Allan Sisters picking up na-
tionally on their Sound Canada deck of 
"Lily The Pink". Bobby Curtola, pr ide 
and joy of Ta r t an Records b reaks 
house records a t Toronto's Town & 

(con't. on page 51) 
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Italy - 1969 In Review 
The Italian music market, af ter 

strong development over past years, 
is going to face a standstill unless the 
whole Italian industry arranges to 
reorganize its policy completely. 

Cash Box derived such an opinion 
from two facts which clearly indicate 
the symptoms of deep change. One 
fact is the decision taken by some top 
record companies to increase the sin-

fles selling price to record retailers, 
he latter is that, in contradiction to 

such an event, a few weeks before, one 
of the leading Italian record firms 
RIFI, with an initiative called "Strip 
Operation", was selling to the public 
records at a price of Lit.333 per single. 
The obvious incongruity of this situa-
tion can be explained only by a state 
of uncertainty by the trade regarding 
the effective potential of the market . 

This uncertainty derives from the 
fact that the singles market, with 
prices applied to this product, has 
arrived at a saturation point. There-
fore industry proceeds unsteadily, and 
is trying to overpass the standstill 

with the most obvious decision of in-
creasing the selling price. 

As a mat ter of fact, this decision in 
the intentions of the Italian record 
producers is justified by the purpose 
of creating a definite standard price 
for the sales of the singles to record 
retailers, who as always, in spite of 
the public price-list issued by the 
record companies, have set different 
prices according to their own policy. 
In effect, record producers in Italy 
have decided to issue a price-list for 
retailers, giving them the freedom of 
making their own price for sale to 
the public. 

This new system, of course, will 
cause a deep change on the market, 
and first of all it should reflect on 
artist, production and mechanical 
royalties, which till now in Italy, have 
been always calculated on the retail 
selling price, and such a price was 
clearly indicated on the price-lists is-
sued by each firm. 

Anyway, the increase of the price 
to the retailers has immediately 

WINNERS OF ITALIAN SONG FESTIVALS 

BOBBY SOLO 
IVA ZANICCHI 

"A" Team 
MASSIMO RANIERI 

"B" Team 
ROSSANO 

"Golden Gondola" 
VANILLA FUDGE 

"Silver Gondola" 
ROSSANO 

GIANNI MORANDI 

19th FESTIVAL OF ITALIAN SONG 
(19 Festival Delia Canzone Italiana) 

RICORDI 
RI.FI 

A RECORD FOR THE SUMMER 
(Un Disco Per I'Estate) 

EMI ITALIANA 

CANTAGIRO 
(Italy's Singing Tour) 

CGD 

RI.FI 

"Zingara" 
"Zingara" 

"Pensando A Te" 

"Rose Rosse" 

"Ti Voglio Tanto Bene" 

INTERNATIONAL LIGHT MUSIC SHOW OF VENICE 
(Mostra Internazionale di Musica Leggera) 

RI.FI 

RI.FI 

CANZONISSIMA 
RCA 

"Some Velvet Morning" 

"Ti Voglio Tanto Bene" 

"Scende La Pioggia" 
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the special campaign. Another con-
firmation of the expansion of LP mar-

caused an increase of the price to the 
public and this, even if originally jus-
tified by the fact that production costs 
have increased greatly in the past 
seven years, goes directly against the 
economic law, according to which at 
a saturation point of the market for a 
certain product further expansion can 
be only obtained via reductions of 
prices. 

To conclude our introduction, we 
have to say that, on the contrary, the 
LP market is rapidly expanding, as 
has been stressed in the months of 
September and October by the opera-
tion conducted by CGD/CBS under 
the logo "Impulse." Through this 
promotional campaign, 275,000 were 
albums sold in the 2 month period of 

)aigi 
spar 

ket is given by EMI Italiana special 
classical series, as well as by the ini-
tiative taken by Phonogram for 
their class repertoire in cooperation 
with "Radiocorriere." -

And now to the events of the past 
12 months: 

JANUARY 

Gianni Morandi pens "Zingara" 
which will win the prize at San Remo 
contest. "Zingara" is copublished by 
Edizioni Mimo and Ricordi and was 
performed on the stage by Bobby Solo 
(Ricordi) and Iva Zamcchi (RIFI). 

Caterina Caselli (CGD) establishes 
herself as one of the leading artists on 
the Italian music scene. As a further 
evidence of her popularity, Italian 
Radio Company entrusts Caterina 
with a series of broadcasts entitled "Io 
Caterina" on which she is a disk 
jockey. Her latest record, released 
early in December, "Insieme A Te 
Non Ci Sto Piu'," gets charts exposure 
this month. 

January sees also the appearance 
of a young talent discovered Dy RCA. 
Her name is Nada, a girl of 15, who 
will enter San Remo. 

First announcement of the French 
Vogue Indie operation in Italy. A com-
pany called Vogue Italiana is formed, 
having Walter Gutler as a partner on 
the Italian side. As a mat ter of fact, 
the firm will never start its activity 
and another pact is signed with 
Dischi Ricordi for the distribution of 
the Vogue catalogue in Italy. Last, but 
not least, the spotlight is on the 
greatest show organized by the Italian 
TV during 1968. This is the song show 
which is sponsored by a national lot-
tery. The 1968 event concluded on 
January 6, 1969, sees the victory of 
Gianni Morandi (RCA), whose popu-
larity is still increasing after 6 years 
since his debut. The song presented by 
Gianni Morandi at Canzonissima en-
titled "Scende La Pioggia" receives 
the honour of chart action imme-
diately and will be one of the greatest 
1969 hits. 

FEBRUARY 

In February, of course, the attention 
of the whole music world is focused on 
the main musical event of the year, 
the 1969 edition of San Remo Song 
Festival. This year the festival, orga-
nized by Ezio Radaelli, marked the 
debut on the Italian scene of top 
foreign artists as Mary Hopkin (EMI), 
Stevie Wonder (RCA) and of Wilson 
Pickett (RIFI), who was a star of the 
previous edition. Other top talents ap-
peared on the famous stage, but they 
were not successful. 

Top prize was awarded to "Zingara" 
penned by Gianni Morandi and Franco 
Migliacci and published by Mimo and 
Ricordi; the song was performed by 

" ")y Solo (Ricordi) ana | 
(RIFI). The second prize is assigned 
to "Lontano Dagli Occhi" written by 
Sergio Endrigo, published by Fomt 
Cetra and performed by Sergio him-
self (Fonit Cetra) and the young 
English songstress Mary Hopkin 
(EMI). "Un Sorriso", published by 
Ricordi/El & Chris, was performed 
by Don Backy (Amico-Det) and Milva 
(Ricordi). Of course, charts are imme-
diately modified by the new songs pre-
sented on San Remo stage, which 
overnight reach top positions. 15 
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San Remo songs are listed among the 
top 20 best sellers in our market. 

As always happens San Remo song< 
get tremendous exposure on foreigr 
markets. All the finalists are imme 
diately licensed all over the world. Ar 
interesting point is that Tom Jones 
(Decca) nas selected two San Rejnc 
hits for his recording: "Alia Fine 
Delia Strada" published by MAS, anc 
"Non C'E' Cne Lei" published bi 
Carlo Alberto Rossi. 

MARCH 

"Sensational" is the word that bes 
defines the debut of the English singe 
Cliff Richards in his first appearanc 
in Italy. He was promoting his firs 
Italian recording "Non Dimenticar 
Chi Ti Ama" ("Don't Forget To Catc 
Me"). The visit of Cliff Richards afte 
years of expectation from the Italia L 
public is due to the initiative of th /t 
EMI Italiana manager at that tim m 
Stephen Gottlieb. r 

Another star makes his debut on th 
Italian stage af ter great expectatior 
we refer to Fabrizio De' Andre', wh 
in spite of being one of the most sui 
cessful artists selling more than 50,OC 
copies of each of his LP's, never aj 
peared on the TV screens in Ital; 
This was due to the censure applie 
against him by TV authorities, bi 
now this censure was removed and h 
was allowed to present his balla 
"Tutti Morimmo A Stento." 

Gigliola Cinquetti (CGD) starts he 
international career with her Sa 
Remo hit "La Pioggia". This is th 
first recording to be released abroa 
in the Greek version of this sonj 
Cemed Carosello takes under pa< 
Connie Francis and will record a SOE | 
with her. 

Golden Plate of Milan's Mayor i 
awarded to RIFI 's artists Faust 
Leal i a n d I v a Zan icch i . Via Duriur 
the success of "Casatchok" starts it 
long way on the Italian Charts. Th 
song is performed by Dori Ghezzi an 
marks her debut on the music seem 
A1 Bano, one of the top Italian artist; 
who made a great sensation wil 
the revival of an old Italian son 
"Mattino", renews his pact with EM 
Italiana and releases the Spanish ve r 
sion of his hit. 

Iva Zanicchi (RIFI) is confirme 
the Italian representative at th 
Eurovision contest. In Madrid she p| 
f o rms "Due Grosse Lacrim 
Bianche". Caterian Caselli (CGD) als 
starts her international activity. Firi 
record of the star is presented on tl 
German market and includes tf 
German version of her two top hit! 
the San Remo song "II Gioco De. 
Amore" b/w "II Carnevale", whit 
she presented in the latest edition® 
Canzonissima. 

APRIL 

The news that Mariano and Gi.ul 
Rapetti resigned from their positjoi 
at Ricordi causes a sensation. Tl 
former was manager of the pop mus 
publishing enterprise and his assoq 
tion with Ricordi lasted forty year 
His son was in charge in the prom • 
tion office and was one of the mo 
popular lyric-writers in Italy. 

This month "Disco Per L'estate 
the TV contest, started: it will tern 
nate in the second half of June. Duru 
this month all the songs running ij 
the nomination of "Record Of 10 
Summer", will have continuous exp 
sure through the Italian radio and I 
networks. 

On the treand of Italian artists! 
ward the establishment of their |J 
companies, as already did Adnffi 
Celentano, who founded CU 
Celentano, Mina with her PDU ffl 
many others, now Bruno Lauzi n 
his own Luv, a label that will be <"• 
tributed by Ariston. 

April was a good month for Gig» 
Cinquetti, who had successes in SPP 
with her LP "Rosa D'Amore", «j 
with her English version o f « 
Pioggia"; Petula Clark, who broiB 
the English version of the Italiana 
"Lontano Dagli Occhi" overseas a. 
Marisol, the Spanish artist, whoa 
pacted by CGD for Italy. 

(Con't. on Pa 
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Bran market is becoming more and 
kre important. People say it is very difficult 
•achieve good results in Italy. We 
Ike it easy. Just come and visit us in 
J new offices. We'll tell you how we are 
le to make hits just in 3 minutes. 
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ITALIAN ARTISTS HITTING THE 
TOP 10 ON CHARTS DURING 1969 
ARTISTS TITLES LABELS PUBLISHERS 
EQUIPE 84 Tutta Mia La Citta Ricordi Ricordi EQUIPE 84 

Pomeriggio ore 6 Ricordi Senza Fine 
Perdona Bambina Ricordi Ricordi 

GIANNI MORANDI Scende La Pioggia RCA RCA 
Parlami d'Amore RCA RCA 
Tu Che M'Hai Preso II Cuor RCA Sugarmusic 

APHRODITE'S CHILD End Of The World Phonogram Alfiere Esedra 
1 Want To Leave Phonogram Alfiere Esedra 

AL BANO Pensando A Te EMI Italiana EMI Italiana 
Mattino EMI Italiana EMI Italiana 

LUCIO BATTISTI Acqua Azzurra Acqua Chiara Ricordi El & Chris Ricordi 
Un'Awentura Ricordi El & Chris Ricordi 

THE BEATLES Obladi, Oblada EMI Italiana Ricordi 
Get Back EMI Italiana Ricordi 

ADRIANO CELENTANO Storia D'Amore Clan Leonardi 
La Storia Di Serafino Clan Leonardi 

MAL&THE PRIMITIVES Pensiero d'Amore RCA RCA-Senza Fine 
Tu Sei Bella Come Sei RCA RCA 

PATTY PRAVO II Paradiso RCA RCA 
Tripoli 69 RCA RCA-Leonardi 

SYLVIE VARTAN Irresistibilmente RCA RCA 
Zum, Zum, Zum RCA Curci 

ORIETTA BERTI L'Altalena Phonogram Arion-Alfiere 
JANE BIRKIN Je TAime Moi Non Plus Phonogram Alfiere-Esedra 
1 CAMALEONTI Viso D'Angelo 

II Carnevale 
CBS Italiana Sugarmusic 

CATERINA CASELLI 
Viso D'Angelo 
II Carnevale CGD Sugarmusic 

GIGLIOLA CINQUETTI La Pioggia CGD Sugarmusic 
DALIDA Oh Laay Mary RCA Les Copains 
1 DIK DIK II Primo Giorno Di Primavera Ricordi Ricordi/Numero Uno 
DON BACKY Un Sorriso DET El & Chris/Ricordi 
SERGIO ENDRIGO ' Lontano Dagli Occhi Fonit Cetra Usignolo 
FRANCO IV & Sole Cellograf Simp Leonardi 
FRANCO 1 
DORI GHEZ2I Casatschok Durium Durium 
JOHNNY HALLYDAY Quanto Ti Amo Phonogram Curci 
FAUSTO LEALI Un'Ora Fa RI.FI RI.FI Music 
LITTLE TONY Bada Bambina Durium Durium 
MINA Non Credere PDU Ricordi/PDU 
GEORGES MOUSTAKI Lo Straniero Phonogram Alfiere Esedra 
NADA Ma Che Freddo Fa RCA RCA 
NEW TROLLS Davanti Agli Occhi Miei Fonit Cetra Fonit 
1 NUOVI ANGELI Ragazzina Ragazzina Durium Alfiere Esedra 
ROMINA POWER Acqua di Mare EMI EMI 
MASSIMO RANIERI Rose Rosse CGD Sugarmusic 
MINO REITANO Una Chitarra Cento lllusioni Ariston Ariston 
ROSSANO Ti Voglio Tanto Bene RI.FI RI.FI Music 
BARRY RYAN Eloise Ricordi Ricordi 
PATRIK SAMSON Soli Si Muore Cemed Carosello Curci 
BOBBY SOLO Zingara Ricordi Mimo/Ricordi 
MARIO TESSUTO Lisa Dagli Occhi Blu CGD Sugarmusic 
THE VANILLA FUDGE Some Velvet Morning RI.FI RCA 
DAVID ALEXANDER WINTER Oh Lady Mary SIF Les Copains 

Mimo/Ricordi IVAN ZANICCHI Zingara RI.FI 
Les Copains 
Mimo/Ricordi 

ITALY—1969 In Review 
(Con't. from page 44) 

In the last years the period between 
the release of a record and the end of 
its exploitation was considered not 
longer than two months. If a f t e r two 
months it had not become a success, 
it was turned down by the record com-
pany. Now a record must be promoted 
for over three months and m a y last 
over six. On the 27th Massimo Ranieri 

Eresented on TV "Rose Rosse", which 
ecame a hit only in July. 

MAY 

Important changes in the Italian 
Record Trade Association: Romano 
Bacchini, president of Decca, is the 
new chairman; Renato Zaccone (man-
aging director of Fonit Cetra) and 

Giuseppe Ornato (managing directo] I 
of RCA) vice-presidents. 

F rance is on the s tage in Italy 
month: Dischi Ricordi and Disqijlj 
Vogue of Par i s sign an agreemenl 
for the distribution of the Voguj 
catalogue in Italy, notwithstanding I 
the establishment in J anua ry of Voguj I 
I tal iana. Ricordi will handle thfl 
publishing representation too. 

CGD gets the rights for Francj 
Gall's records and is promoting the | 
other French lark Francoise Hardy.: 

This month is very important foil 
the "bat t le of summer" . It is by the I 
promotion made now that variouil 
companies t ry to get the best startinn 
positions in the marke t . Mina i« I 
strongly promoting "Non Credere'if 

(Con't. on page 481 
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(Con't. from page 42) 

brochure of the Gramophone reper-
toire divided into groups. The result 
was a fantast ic success. Records by 
Marc Aryan a re still selling well. 
J . J . Light's "Heya, Heya" became 
a Belgian hit and this independently 
of the British and American charts . 
Luis Mariano, Annie Cordy, Gilbert 
Becaud, Julien Cleu, Adamo, Louis 
Neefs and Jacques Hustin were pres-
ent at a cocktail party. Many art is ts 
and groups appeared on television. 
They were the Nice, Alain Legovic, 
Simon Dupree, Noel Cognac, Freder ic 
Mey, Gilbert Becaud, Isabelle, Adamo, 
Thijs van der Molen, Dick Rivers, the 
Bedrocks, Love Sculpture, Phil Woods, 
Grapefruit , the Amen Corner, the 
Wallace Collection, the Iveys, the 
Cats, Richard Anthony, Steppenwolf, 
John Lamers , Patr ic ia , Mart ine 
Bijl, Lize Marke, the Beach Boys, 
Deep Purple, the Virgil Brothers, 
the Pentangle, the Hollies, Brasseur, 
the Mec-Op Singers, Thrash, Herman 's 
Hermits, Solomon King. 1969 was a 

year of hard work for the Wallacil 
Collection. They did all possible T\ I 
shows. Gramophone organized recepl 
tions for the people of the press I 
radio and television. The Wallaci [ 
Collection sell best a f te r the Beatles | 

Polygram 

Polygram had the most succeal 
with the single "Hair" by the Dutcll 
group Zen and with the LP "L'hommi [ 
ae la Mancha" by Dario Moreno I 
However, the revelation of the yea:] 
was the Island label with such famou I 
groups as Je thro Tull, Free , Spoolql 
Tootn, Traffic, Nirvana, Blodwyi I 
Pig, King Crimson, Clouds and Fair [ 
port Convention. Several LP's ]b; 
Pe te r Co vent were released. 1969 wa I 
also the year of the "Casatschok} I 
150,000 singles were sold in Belgium I 
Dimitri Dourakine, who made Ithil 
original version, also had a big suel 
cess with two of his LP's . Another 
well known "Casatschok" version 
was that by Rika Zarai. The Frencll 
version of "Hair" was released oil 
LP. Flemish discovery Freddy Flal 
mengo made two LP's . Another poEjl 
ular Flemish singer was J immy Frey I 
who scored big with "Als een kus naal 

(Con't. on page 4 1 
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ITALY - 1969 In Review 
(Con't. from Page 46) 
which will be one of the greatest 
successes of the summer period. Her 
record company PDU has released 
the soundtrack of "Metti Una Sera A 
Cena" with the wonderful arrange-
ment by Bob Mitchell, alias Augusto 
Martelli. 

The contest "Un Disco Per L'estate" 
is going on; Fred Buongusto partici-
pates with the song "Una Striscia Di 
Mare", which is a composition of his 
own and is presented by Clan 
Celentano. Actually Fred has recently 
left RCA for Celentano's recording 
company. 

After a period of standstill, jazz is 
coming again to the fore in Italy 
owing to an initiative taken by Bell-
disc Italiana, which now distributes 
the catalogues of the two top jazz lines 
Blue Note and Pacific Jazz. In par-
ticular, in the catalogue of the latter, 
Belldisc presents artists such as 
Gerry Mulligan, Chet Baker, Chico 
Hamilton, and Don Ellis. A further, 
evidence of the renewed interest in 
jazz in Italy is given by a show orga-
nized in Venice by the Municipal 
Casino and the Municipality of Venice, 
under the management of Danilo 
Prandi, "Broadway On The Lagoon". 
The show is devoted to international 

jazz and hosts top artists and groups 
such as Maynard Ferguson's Big 
Band, Jon Hendricks Quartet, The 
George Arvanitas Trio, The Lee Konitz 
Trio, The Kenny Clark And Francy 
Boland In te rna t iona l Orches t r a , 
Morton Gould conducting the sym-
phonic orchestra of Bruno, and the 
pianist Leonard Pennario, who re-
cords, by the way, for RCA. 

JUNE 

The contest "Un Disco Per L'estate" 
has come to an end with the triumph 
of A1 Bano (EMI Italiana) performing 
"Pensando A Te" (EMI. Italiana), 
which had been at the top of the charts 
for some weeks before the conclusion 
of the contest itself. The second place 
in the final classification was taken 
by "Lisa Dagli Occhi Blu" published 
by El and Chris sung by Mario Tessuto 
(CGD), who was the discovery of the 
season, repeating the sensation of 
Franco IV and Franco I (Phonocolor) 
at the "Disco Per L'estate" of the 

§revious year with "Ho Scritto T'Amo 
ulla Sabbia" published by Leonardi. 

Third, as last year, Orietta Berti 
(Phonogram) with "L'Altalena" pub-
lished by Sugarmusic. 

In Italy we have something called 
show-contests which are organized by 
different managers, who act as inter-
mediaries between the music and 
radio and TV industries. The show-
contests are televised at fixed dates 
which stimulates record producers to 
fix exposures for their new talents. In 
June, soon after the end of "Un Disco 
Per L'estate," there is the beginning 
of "Cantagiro," a show contest. For 
the year which is ending now, "Disco 
Per L'estate" proved to be much 
more successful and paid back much 
more to the record producers than 
"Cantagiro." "Cantagiro," however, 
was responsible for the success of 
"Rose Rosse" published by Sugar-
music, signed by Massimo Ranieri 
(CGD) and "In Fondo A1 Viale" pub-
lished by Campi, performed by I Gens 
(Det Records). 

Stephen Gottlieb, General Manager 
at EMI Italiana, leaves that f irm to 
assume a very important position in 
London headquarters of the company. 
He will be replaced by Michel Bonnet, 
who comes from P a n s , where he was 
assistant to Francois Minchin, the 
successful General Manager of the 
Voce Del Padrone Italiana (the old 
name for EMI Italiana) for many 
years. 

(Con't. on Page 50) 
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FESTIVAL OF SANREMO 
IVA ZANICCHI with: 
"ZINGARA" 

CANTAGIRO i ^ M 
ROSSANO with: 
"Tl VOGLIO TANTO BENE" 

FESTIVAL OF VENICE 
VANILLA FUDGE with: 
"SOME VELVET MORNING" [atla^TICI 

v a r i e t y 

rim 
GOLDEN RECORD OF THE 
ITALIAN REVIEWERS 
B. SMETANA: COMPLETE M 
COLLECTION OF OPERAS 

CAMPIONI A CAMPIONE 
FAUSTO LEALI with: 
"PORTAMI CON TE" 

RIFI RECORD COMPANY S.p.A. - CORSO BUENOS AIRES 77 - MILANO (ITALY) 

C/o RICHARD H ROEMER - 400 MADISON AVENUE - NEW YORK 

ITALIAN ARTISTS 

THEIR AGENTS & MGRS. 

(con't on page 50) 

AL BANO 
Mr. Franco Mulazzani 
Via Principe di Piemonte 4 
Miramare Riemini 

LUCIO BATTISTI 
Dischi Ricordi 
Via Berchet 2 
Milano, Tel. 898242 

ORIETTA BERTI 
Mr. Sauro Sili 
Via Caprilli 9 
Milano, Tel. 400563 

I CAMALEONTI 
Mr. Paolo Di Ceglie 
Via Lorenteggio 154 
Milano, Tel. 473926 

CATERINA CASELLI 
Mr. Ivo Callegari 
Viale Puccini 55 
Sassuolo, Tel. 81096 (Modena) 

ADRIANO CELENTANO 
Clan Celentano 
Corso Europa 5 
Milano, Tel. 704261 

GIGLIOLA CINQUETTI 
Mr. Luigi Cinquetti 
Via Pescetti 1 
Verona, Tel. 912008 

I DIK DIK 
Office 
Galleria Del Corso 2 
Milano, Tel. 700304 

DON BACKY 
Det Records 
Via Virgilio 8 
Roma, Tel. 382021 

SERGIO ENDRIGO 
Mr. Mario Minasi 
Via Teulada 65 
Roma, Tel. 354630 

EQUIPE 84 
Dischi Ricordi 
Via Berchet 2 
Milano, Tel. 871313 

FRANCO IV & FRANCO I 
Mrs. Mina Malatesta 
Via Faa di Bruno 79 
Roma, Tel. 381981 

FAUSTO LEALI 
Mr. Pino Moschini 
Via Torricelli 17 
Firenze, Tel. 221177 

GIANNI MORANDI 
Mr. Franco Migliacci 
Via Degli Scipioni 268 
Roma, Tel. 385430 

THE NEW TROLLS 
Fonit Cetra 
Via Bertola 34 
Torino, Tel. 5753 

I NUOVI ANGELI 
Durium 
Via Manzoni 4 0 / 4 2 
Milano, Tel. 701008 

ROMINA POWER 
Mr. Franco Mulazzani 
Via Principe di Piemonte 4 
Miramare Rimini 

PATTY PRAVO 
RCA 
Via Tiburtina km. 12 
Roma, Tel. 416041 

MASSIMO RANIERI 
CGD 
Via Passarella 4 
Milano, Tel. 794841 

MINO REITANO 
Ariston Records 
Piazzetta Pattari 1 / 3 
Milano, Tel. 897745 

ROSSANO 
RI.FI 
Corso Beunos Aires, 77 
Milano, Tel. 273641 

PATRICK SAMSON 
Cemed Carosello 
Galleria del Corso 4 
Milano, Tel. 791440 

BOBBY SOLO 
Dischi Ricordi 
Via Berchet 2 
Milano, Tel. 898242 

MARIO TESSUTO 
CGD 
Via Passarella 2 
Milano, Tel. 794841 

LITTLE TONY 
Dischi Durium 
Via Manzoni 4 0 / 4 2 
Milano, Tel. 701008 

IVA ZANICCHI 
Mr. Mario Minasi 
Via Teulada 65 
Roma, Tel. 354630 
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liONGS HITTING ITALY'S TOP 10 (1969) 
1 liiaoLc g Weeks 
1 1 charts 

I 22 
I 7 

15 
15 
14 
14 
14 
13 
13 
12 
12 

I I 1 

I 1 1 

11 
I U 
I 

10 
10 
10 
9 
9 
9 
9 
8 
8 
7 
7 
6 
6 
6 

•NON CREDERE: MINA (PDU)/PHONOFILM PDU 
•STORIA D'AMORE: ADRIANO CELENTANO (CLAN)/LEONARDI 
•PENSANDO A TE: AL BANO (EMI ITALIANA)/EMI ITALIANA 
•ROSE ROSSE: MASSIMO RANIERI (CGD(/CGD 
•MA CHE FREDDO FA: NADA (RCA ITALIANA)/RCA ITALIANA 
•VISO D'ANGELO: I CAMALEONTI (CGD)/SUVINI-ZERBONI 
•PENSIERO D'AMORE: MAL & THE PRIMITIVES (RCA)/RCA-SENZA FINE 
TUTTA MIA LA CITTA': EQUIPE 84 (RICORDI)/RICORDI 

•USA DAGLI OCCHI BLU: MARIO TESSUTO (CGD)/SUGARMUSIC 
ELOISE: BARRY RYAN (RICORDI)/RICORDI 

•TU SEI BELLA COME SEI: MAL & THE PRIMITIVES (RCA ITALIANA)/RCA ITALIANA 
OB-LA-DI OB-LA-DA: THE BEATLES (EMI ITALIANA)/RICORDI 

•ACQUA AZZURRA ACQUA CHIARA: LUCIO BATTISTI (RICORDI)/EL & CHRISS-RICORDI 
•ACQUA DI MARE: ROMINA POWER (EMI ITALIANA)/EMI 
•IL PRIMO GIORNO DI PRIMAVERA: I DIK DIK (RICORDI)/RICORDI-NUMERO UNO 
•BADA BAMBINA: LITTLE TONY (DURIUM)/DURIUM 
•LA PIOGGIA: GIGLIOLA CINQUETTI (CGD)/SUGARMUSIC 
•LA STORIA DI SERAFINO: ADRIANO CELENTANO (CLAN)/LEONARDI 
IRRESISTIBILMENTE: SYLVIE VARTAN (RCA ITALIANA)/RCA ITALIANA 

•UN'ORA FA: FAUSTO LEALI (RIFI)/RIFI 
SOLI SI MUORE: PATRICK SAMSON (CAROSELLO)/CURCI 
LO STRANIERO: GEORGES MOUSTAKI (PHONOGRAM)/ALFIERE 
QUANTO Tl AMO: JOHNNY HALLYDAY (PHONOGRAM)/CURCI 

•ZINGARA: BOBBY SOLO (RICORDI) & IVA ZANICCHI (RIFI)/MIMO-RICORDI 
SOME VELVET MORNING: THE VANILLA FUDGE (RIFI)/RCA 
GET BACK: THE BEATLES (EMI ITALIANA)/RICORDI 
OH LADY MARY: D.A. WINTER (SIF) and DALIDA (RCA)/LES COPAINS 
SCENDE LA PIOGGIA: GIANNI MORANDI (RCA)/RCA ITALIANA 

•UN SORRISO: DON BACKY (AMICO DET)/EL & CHRIS 
PARLAMI D'AMORE: GIANNI MORANDI (RCA)/RCA ITALIANA 

•Denotes Italian original copyrights 

ELGIUM—1969 In Review 
Dn't. from page 46) 
anen smaakt," "Goodbye my love," 
id "Hier is mijn hart ." Frida Boc-
ira and Lenny Kuhr won the Euro-
sion Song Festival with "Un jour, 
ii efant" and "Le troubadour." 
he Equals did very well with 
tlichael And The Slipper Tree," 
Jreenlight" and "Viva Bobby Joe." 
ne Sir Douglas Quintet re-emerged 
ith "Mendocino" and "Dynamite 
oman." LP's by Nana Mouskouri 
id John Woodhouse were again very 
iicessful. Colosseum visited Belgium 
lite a few times and their first LP 
jhose About To Die Salute You" was 
real revelation. The original sound-
ack LP, "Sweet Charity," turned 
it to be a best seller and an "Apollo 
"LP was released in Dutch, French 
id English versions. A Belgian rec-
'd entered the British charts. It was 
ianctus from Missa Luba" (from 
e film "If") by Les Troubadours du 
| Baudouin. The Polygram record 

the year was undoubtedly "Je 

Ilime . . moi non plus" by Jane Birkin 
Serge Gainsbourg. This record is 

•obably the single of the year in 
. 5lgium. 

Polydor 

I Polydor reports fantastic sales of 
James Last LP's and the classical 

I cords of Deutsche Grammophon 
I d the promotion "Hi-Fi Festival" 
hums. Great success of course came 
]• Barry Ryan with his singles 

ililoise" and "Love Is Love" and his 
]' "Barry Ryan Sings Paul Ryan." 

| e Gibb family did it again — the 
I e Gees with their singles "I Started 
I Joke," "First Of May," "Tomorrow, 
I morrow" and "Don't Forget To 
I" member" and with the LP, "Best 

The Bee Gees," and ex-Bee Gee 
'bin Gibb with his big hit "Saved By 

| e Bell." The Polydor revelation is 
•iench singer Georges Moustaki with 
I i singles "Le meteque" and "II est 

i 'Ptard." Georges Moustaki appeared 
Ueral times in Belgium and his LP 

• d very well. Polydor reports good 
fl 'es of its whole catalogue. 

Palette 
3alette Records is very proud of its 
nous artists Digno Garcia and Will 
ra. 1969 was a real Will Tura year. 
3 three singles "Het kan niet zijn," 
ngelina" and "Hetgeen je niet 
Jgen kan" topped the charts and 
LP's "Eerste hits," "Will Tura No. 
and "The Will Tura Story" sold 

<V well. Rita Deneve had a Flemish 
,-cess with "Ole Oke." Jess and 
mes and Luigi were very much in 
roand and were appreciated stars 

at home and abroad. 

Vogue 
Vogue had a countrywide hit with 
•nmson & C l o v e r / by Tommy 

James and The Shondells. Jefferson 
had quite a lot of success with "Colour 
Of My Love." The best selling Vogue 
record was Joe Dolan's "Make Me 
An Island." Joe repeated this success 
with "Teresa." Georgy's "Looky 
Looky" did well in Wallonia. After 
Philips Records decided to keep "Je 
t 'aime . . . moi non plus" off the mar-
ket Vogue got the distribution rights 
and had of course an enormous hit 
with it. LP's by Tim Visterin, Mieke 
Roskamps and Miek & Roel were 
quite successful. The French successes 
on Vogue were "Les marjoret tes" 
(Les Sunlights), "Comment te dire 
adieu" (Francoise Hardy), "L'orage" 
(France Gall), "Le responsable" 
(Jacques Dutronc) and "Adieu, jolie 
Candy" (J. F. Michael). Vogue re-
ports big sales for all the Marble Arch 
low-price LP's. 

Barclay 

Barclay scored hits with Dutch 
singers Tony Bass and Heintje. Tony 
Bass did it with "Ik ben met jou niet 
getrouwd" (on the Delta label) and 
Heintje with "Ich sing ein Lied fur 
dich" and "Heidschi-boembeidschi." 
Further, all LP's by Heintje sold well. 
Barclay distributes the Buddah label, 
too, and the 1910 Fruitgum Company, 
the Ohio Express and the Edwin Haw-
kins Singers ("Oh Happy Day") 
brought a lot of success. At home the 
Pebbles did it with "Seven Horses In 
The Sky" and "Incredible George." 
Barclay worked very well with the 
Atlantic material. Led Zeppelin, Sam 
& Dave, Aretha Franklin and Wilson 
Pickett LP's were in heavy demand. 
Percy Sledge's "My Special Prayer" 
was released at the beginning of the 
year but was only a smash towards 
the end. This success was certainly 
due to popular Radio Veronica. The 
Barclay star, however, was Mireille 
Mathieu with big sales on all her 
French and German singles and es-
pecially in her LP "La premiere 
etoi le" David Alexandre Winters 
"Oh Lady Mary" sold throughout 
the year, first in the original French 
version and later in the Dutch version. 
David visited Belgium quite a few 
times. 

Discobel 

Discobel had hits with Peter Tet-
teroo's "Red Red Wine" and the Tee 
Set's "My belle amie." The Telstar 
repertoire was extremely popular 
thanks to Johnny Hoes, Zwarte Lola, 
De Zangeres zonder naam and Eddy 
Wally Discobel distributes the Stax 
label, too, and released much product 
from its catalogue. 

ABC 

ABC Paramount (Anvers Radio) 

(con't. on page 50) 

HAPPY 
NEW YEAR! 

PUBLISHING GROUP • MILANO • GALLERIA DEL CORSO. 4 • Tel. 79.47.46 

CURCI • D'ANZI • ACCORDO • CERVINO • CENTURY 
MUSIC ITALIANA • DUCALE • FAST • ITALCANTO • 
ITALIAN YANK • IZZO • MUSIC UNION • ORCHESTRAL 
MUSIC • RTV • STAR • SPANKA ITALIANA • 

THANKS FOR THE 1969 HITS 
QUANTO Tl AMO 
QUELLI BELLI COME NOI 

ANGELI IN BANDIERA 

AMORI MIEI 
ESTASI D'AMORE 
JEAN 
LAPELLI 
DOMANI CHE FARAI 
SOLI SI MUORE 
CHISI VUOL BENE COME NOI 
ROMA, ROMA, ROMA 
UN RAGAZZO, UNA RAGAZZA 

Johnny Hallyday (Philips records) 
Alice & Ellen Kessler (Carosello records) 
Rita Pavone (Ricordi records) 
Musical by Garinei & Giovannini 
Musics by Bruno Canifora 
I Domodossola (PDU records) 
Iva Zanicchi (Rl-Fi records) 
Bobby Solo (Ricordi records) 
Adriano Celentano (Clan records) 
Johnny Dorelli (CGD records) 
Patrick Samson (Carosello records) 
Shirley Bassey (United Artists records) 
Gina Lollobrigida (Carosello records) 
Memo Remiqi (Carosello records) 

CAROSELLO 
IS PROUD TO ANNOUNCE IT WILL DISTRIBUTE IN ITALY: 

MCA RECORDS PAGE ONE ACR0PH0N DISCHI DEL SOLE 20th CENTURY FOX 
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ITALIAN SONG FESTIVALS AND 
CONTESTS SCHEDULED FOR 1970 
20th FESTIVAL OF ITALIAN SONG 
(20 Festival Delia Canzone Italiana) 

SAN REMO: February 26th, 27th and 28th. 
Organizers: Municipality of San Remo 
Managers: Ezio Radaelli, Gianni Ravera, Viale Mazzini 114b, Roma 
Broadcasted and Televised on National Network 
Final night Televised on National and European (West and East) Networks 
Video Taped retransmissions in South-American countries (Argentina, Chile, Brazil 
and Mexico). 

A RECORD FOR THE SUMMER 
(Un Disco Per I'Estate) 

National radio broadcastings scheduled from April to June 
Final dates to be fixed: finals will take place at Saint Vincent (Aosta). 
Only Italian artists admitted. 
Organised by the two Italian record trade organisations AFI and APDI and by the 
Italian State Radio and TV Company, RAI Radiotelevisione Italiana. 
Broadcasted and Televised on Italian network 

CANTAGIRO 
(Italy's Singing Tour) 

Definitive dates and places not yet fixed. 
Approximately shall take place from the end of June and first days of July. It 
caravan of top and debuting artists touring Italy. 
Organizer: Ezio Radaelli, Via Savoia 84, Roma 
Broadcasted and Televised (three nights) on Italian Network 

INTERNATIONAL LIGHT MUSIC SHOW OF VENICE 
(Mostra Internazionale di Musica Leggera) 

Definitive dates not yet fixed. 
Will take place in Venice at the beginning of September. 
Organizer: Venice Municipality 
Manager: Gianni Ravera, Viale Mazzini 114b, Roma 
Show will be broadcast and televised on national network during the first two nights. 
Final night will be televised on national and European (West) network. 
Video tape retransmissions provided for some Latin American countries (Brazil, 
Argentina and Venezuela). 

CBS 

and 
i S S S M f 

^ / / n v ^ 

ITALY—1969 In Review 
(con't. from page 48) 

JULY 
We reported our opinion about 

"Cantagiro" and we saia that we are 
against this manifestation, which is 
entirely supported by the record in-
dustry with full benefit of the orga-
nizer. It is anyway to be said that tnis 
year at least three songs have reached 
the char ts via this contest. The three 
numbers we a re referr ing to a re 
"Rose Rosse" published by Sugar-
music and penned by Massimo 
Ranieri, who is the winner of 1969 
"Cantagiro." The second hit is the 
Camaleonti 's (CBS Italiana) "Viso 
D'Angelo" also published by Sugar-
music. The third is "Acqua Azzurra 
Acqua Chiara" published by El & 
Chris and Ricordi, which serves as a 
further confirmation of the talent of 
Lucio Battisti (Ricordi). 

The month of July sees the expan-
sion of the Phonogram publishing 
activity, which through its group 
Alfiere-Esedra acquired the rights for 
Italy on many top American cata-
logues. Among those acquired were 
Pocketful Of Tunes and all the com-
panies associated with Tetragram-
mathon Records. Phonogram gets also 
the distribution rights in Italy for 
Tetragrammathon and Ember . 

EMI Italiana is the only Italian f i rm 
which h a s not t a k e n p a r t in 
"Cantagiro." Instead, they organized 

R 
I I ! 

a singing tour of Italy to promote theiif11 

new talents. p< 
It is to be reported that the Beatles P 

popularity does not seem to diminish p 
in our marke t either. "The Ballad 0 1 
John And Yoko" got top position in the \ ' 

EMI released the f 1 charts a week af te r 
record. 

The Ricordi art is t Milva is currentlj 
on a successful singing tour in Argen 
tina. 

For the first t ime the Phonograir 13 

convention is held in Italy, where 
Alain Trossat is named Managing 
Director of the firm. A new develop 
ment is made in order to place the 
name of Phonogram on the list of the 
leading industries on the Italian mar 
ket. A strong promotional campaigi 
is being planned and, according tcf1 

this decision, extremely good result; 
will be achieved in October, when the®e( 

name of Phonogram will be the firs I' 
in the best sellers charts of tha P< 
month. . 

Among the decisions made during p 
this convention, it is also to be men Jo 
tioned that a pact was signed bj) 
Phonogram with Esso and Autovo>pi 
for increasing the sales of musicas 
settes in our country. A strong adverlrit 
tising campaign is planned. This ini i i 
tiative is similar to an operation con I PI 
eluded by RCA with Voxson and AGIFjal 

(Con't. on Page 52 I 
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FRANCE—1969 In Review 
(con't. from page 41) 
Geants du Jazz" and offers a jazz 
anthology. The second set is de-
voted to Napoleon and contains the 
love letters of Bonaparte to Josephine. 

After the contract signed by the 
Mothers of Invention and the Warner-
Reprise group, Vogue releases their 
first album. 

Andre Jeanneret announces that 
Jacques Canetti becomes independent 
producer for Decca, RCA and Vega. 
Canetti also made a deal with C.E.D. 
for the distribution of his own Canetti 
label. 

JUNE 

The CIDD publishes the general 
sales of record industry for 1968. The 
figures concern sales in France, 
duty saved, for the 36 SNICOP com-
panies and three others. Turnover 
is: 

1968 — 257.919.137 F F 
1967 — 230.131.720 F F 

This represents an increase of 
12.7% between 1967 and 1968. Two 
members of the board of the S.P.P.I . 
(Independent producers syndicate) 
resign. They a re Norbert Saada (La 
Compagnie) and Jacqueline Salvador 
(Rigolo). Jean Michel Pou-Dubois 
is elected new member of the board. 

Philippe Boutet, April Music mana-
ger, announces the appointment as 
assistant to April Music of Pier re 
Schneider who will be in charge of 
promotion in the publishing com-
pany. 

Jack Kerner, Polydor prexy hosts 
a party to celebrate the release of the 
first Georges Moustaki LP, the suc-
cess of Georges' single "Le Meteque". 

Jean Pierard, the original publisher 
of "Love Is Blue" is in the States for 
the first time, to meet several Amer-
ican publishers. Norbert Saada of La 
Compagnie, is back from the States 
and Canada. In Canada he prepared 
the opening of his new Canadian 
publishing and records company. 

Francois Minchin, Pa the Marconi 
rexy, made a deal with Mady 
"esple for exclusive recordings 

through La Voix de son Maitre Label. 
A new record company is born in 

France. Its label is BYG records 
under general manager Jean Georga-
karakos. Jean Luc Young is managing 
director and international manager , 
was A&R with Barclay. Georga-
karakos and Young in six months 
made deals with Viva, Pickwick, 
Orpheon-Riverside, Savoy and British 
companies Transatlantic, X Tra, Big 
T, Bam Bam Production, Pama , 
Action, Stable, B&C, Plexium. All these 
labels will be released in France 
through BYG label (C.E.D. distrib-
uting) . 

Gerard Davoust. at tached to Philips 

I 

hzc 

~ 5 1 

General Management, signs withlfti 
Bertrand Castelli, producer of "Hair" iac 
for the recording of the French treat tai] 
nent of that musical. | r a ; 

pcf 
JULY 

Two years a f te r his "Festival de laj 
Rose," Claude Tabet organizes al 
new contest: "Le Festival des deux nili 
roses". This year Tabet is trying aire 
new formula including use of eighlJijioi 
unpublished French songs and eight bs 
English songs. - jn ( 

Claude Pascal , par ts from Essex! ai 
to create his own company: "Leslie i 
Editions Claude Pascal" . His first Its. 
copyright is "Love Maestro Please'" min 

(con't. on page 51) »te-
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BELGIUM—1969 In Review t 
(con't. from page. 49) i » 
reports singles hits with Tommy Roe's L ' 
"Dizzy" and "Heather Honey" and| 
good sales on the Command label (j, 
records. 

Sonobel 
. H Al 

Sonobel had great success with fcn( 
Creedence Clearwater Revival rec-fjc 
ords. "Proud Mary," "Bad Moon | g e 
Rising" and "Green River" were & 
fantastic hits and all Creedence ||,er 
Clearwater Revival LP's sold veryf0[ 
well. jciui Hi Basar t 

Basar t Records had hits with the 
Vipers' "Looky Looky," vipers Looky Looky, reggy* 
"Ik wil met je trouwen" and 'De 
ware man." The popular Tony Corsari 
also deserves to be mentioned. 

Hebra 
Hebra Records saw great success 

with Roland Thyssen. He made two 
LP's with his piano and his grand 
orchestra and two LP's with his organ. 
Roland appeared regularly on tele-
vision, and his recordings were 
covered in several countries. Hebra 
Records also released four LPs 
entitled "Chansons du Siecle. 
Didian y Sus Latinos and Manuel de 
Gomez y Sus Cansados had a sue-. 
cessful LP. The debut LP of Bufl 

Hunga is expected for December. I 
Noted female Hebra artists are Annie 
Duparc, Nicole Josy and Anne Josber t [ 
noted male art ists are Ray FranKy. 
Serge Davignac and Eddy Pascal-
In 1970 Hebra Records will be re-
presented in Germany, Hollano. 
France, Italy, Switzerland and Leban-
on. Hebra Records is closely connecteo 
with music publishers Herman Brav-
er, New Music Corporation, VedettCr 
Music Rights Society, Capitol ana 
Bruxelles Music. 
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FRANCE—1969 In Review 
(con't. from page 50) 
from Andre Popp and P ie r re Cour the 
authors of "Love is Blue". 

Publisher Bagatelle is setting up 
a branch in Canada. Managing direc-
tor is Christian Lefort in offices at 
562 Rue Brousseau (P.Q.) Canada. 
The name of this company is Baga-
telle American Group. Bagatelle 
France the exclusive representat ive 
0( the British publishing group of 
Sydney Bron. This catalog namely 
contains all the songs recorded by 
Colosseum, the first LP of which is 
released through Fontanta . Denis 
Bourgeois, general m a n a g e r of 
Bagatelle, and Mrs. Bonnie Bourne 
of Bourne publishing sign a contract 
in Paris, which appoints Bourgeois 
as managing director of the new 
firm Bourne-France. 

Jean Luc Young of BYG records 
signed with Freddy St. John Lloyd the 
label Estoeric, incorporated to Tan-
gerine in Great Britain. 

Marshall Chess, president of Chess, 
Checker, Cadet records in Chicago, 
in to Brussels with Bernard de Bos-
son, Barclay's internaional label 
manager, to meet Valere Braal of 
Barclay-Brussels and s ta r t Chess 
distribution over there. De Bosson 
and international promotion mana-
ger Philippe Rault organize a promo-
tional visit for Atlantic's Led Zeppel-
in. 
j Jazques Souplet, president of 
CBS Disques France , leaves for the 
annual CBS convention in the U.S. 
Christian Deffes,- CBS promotion 
manager, accompainies him. 

Alain Boublil, manage r of Vogue 
8 International publishing group, an-
I nounces that his group includes now 
| a fourth company: Caramel . 

AUGUST 
n n l 
tele Philips public relations manage r 
tniig Andre Asseo set up an important 
oi l promotion campaign with 2 Philips 
id I clubs set on the Cote d'Azur bet-

I ween Cannes and Antibes for journal-
i Cs: ists and D.J.s to meet daily with 
i) [1 some of the most important Philips 
His i artists. Asseo also books a weekly 
i Pd 15 minute TV broadcast through Tele 
nIa» Monte-Carlo, Tele Luxembourg, Bel-

l i gian TV and Swiss TV. 
ii Maxim Saury's album "Religieuse-
| bient votre" cut through Vega is re-
leased in the United Kingdom on the 

viel] London International label. 
I John Williams leaves Polydor and 
I oin the Riviera crew. His first rec-

roslird through that label is the French 
KS treatment of Edwin Hawkins Singers' 
and»'0h Happy Day". 

j Dick Rivers, who recently created 
II lis own record company Bongo signs 
IMth Andre Chagneau for the distri-

® | l M'on of his label by Festival. 
linf'p' Eric Rochat, MIDEM international 
ad H nanager, is leaving Par i s for an ex-
g- p ensive world tour. The Chambers 
Creiip Mothers are back in France at the 
solJp'iid of the month to appear in var-

ous clubs on the Riviera. 
Marcel Amont je ts to Canada for a 

|>ne week tour in that country. The 
l.l'BS artist sings in Montreal, Quebec, 

; <#j >Uawa and\ Les Trois Rivieres. 
PoTean Georgakarakos and Jean Luc 

a® • oung of BYG records a re passing 
inyGr "e all month in a recording studio. 
& f|fter having signed Archie Shepp, 

ney cut 20 LP albums with various 
1 ree Jazz musicians. 
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SEPTEMBER 

Philips France holds its annual 
onvention in the Hilton Hotel of Par is 
"der the chairmanship of Georges 
ieyerstein-Maigret. Many repre-
entatives of Philips' foreign com-
anies are present. To make the 
ealers' job easier, Philips will con-
nue reducing its current catalog, 
or example, Philips included 850 
® m 1967 , 618 in 1968 and 352 in 

Louis Hazan concerned about 
ttall percentage taken by albums 
i the general turnover of the French 

I'arket. Here, he notes, LP sales 
re 30% of the general sales compared 

j «n50% in England, 51% in the U.S.A., 
,-» in Australia, 53% in Germany and 
Jf m Canada. 
Andre Poulain, formerly Interna-
®"al manager of Polydor, joins 

" as Directeur de la Gestion des 

Produits Nationaux et Internation-
aux. 

Jean Pierard, general manager 
of the Tutti publishing company, 
which is controlled by Philips, re-
signs to create his own publishing 
company: Alio Music. CBS hold its 
yearly convention. The theme of 
this year is "The Sound of the 
70's", It happened in the new Par i s 
famous night club "L'Alcazar". 
Guests from abroad were prsent 
as well as art ists of the firm, TV 
producers, radio producers and 
journalists. 

Young CBS artist P i lar Tomas 
represents Luxemburg at the Inter-
national Song Festival in Barcelona. 
Henri Des, young singer produced by 
Henri Marchal through Sunny Music 
label is awarded 1st prize at the 
Sopot International Song Festival. 
French singer and composer Jean 
Constantin makes a deal with Henri 
Marchal who will direct the Con-
stantin's sessions. 

Ray Charles comes to Par i s to pre-
sent eight galas at the Salle Pleyel. 
ORTF (French Radio) and Philips 
organize a special promotion for 
organist Jean Guillou. RCA re-
leases an album with the music 
from the film "L'Amour de la vie" 
dedicated to Arthur Rubinstein. 
The motion picture is produced by 
Bernard Chevry, general manager 
of MIDEM. 

OCTOBER 

Andre Asseo, head of the Philips 
public relations department , jets 
to Rio de Janeiro where he manages 
the promotion of Philips French art-
ists participating in festival, among 
them Frida Boccara takes fourth 
place with her song "Mes vertes 
collines". 

Jacques Poisson, general manager 
of Essex publishing company, gives 
the news that his company's "In 
the Year 2525" by Zager and Evans 
is a great success in France — the 
French version, written by Boris 
Bergman, has been recorded by 
Richard Anthony (E.M.I.) and Dali-
da (Barclay). Three orchestral treat-
ments a re released by Georges 
Jouvin (Pathe Marconi), Frank Pour-
cel (Pathe Marconi) and Caravelli 
(C.B.S.). "21, rue des amours" an 
orginal copyright written by Pier re 
Delanoe and Francis Fumiere, was 
selected by R.T.L. jury to represent 
France at the International contest 
of R.T.L. 

Pathe Marconi is releasing five 
new LP's, a collection of the most 
important Edith Piaf recordings. 

The festival of Pop Music and free 
jazz organized by Jean Georgakarakos 
and Jean-Luc Young will not take 
place in Par is but in Belgium. It is 
a pity but local authorities all around 
Par is refused to welcome such a fes-
tival in their a rea . 

Polydor is now being distributed 
by Ricordi label in France. Ricordi 
plans an important promotion on the 
new Rita Provorie record. 

Leon Cabat, Vogue prexy, and 
Claude Wolf are organizing, with 
Jean Peigne, head of the Vogue 
Promotion department, a flight from 
Pacs to London for bringing several 
important journalists to Petula 
Clark's concert at the Albert Hall on 
29th of October. 

R.C.A. releases a five LP set con-
taining 72 tracks by Fats Waller. 
The title is "Fa t s Waller Memorial" 
priced at 84,50 francs. 

Barclay now distributes the Canet-
ti's productions through its distribut-
ing company C.E.D. 

C B.S. is publishing a jazz antho-
logy (from King Oliver to Ornette 
Coleman). The price of the four LP 
set is only 75F. . 

Great international activity in Bar-
clay's group during the month. A Bar-
clay office is created in Germany 
managed by .Marco Bachman in 
charge of the production and the 
promotion of the Barclay artists and 
of some new German artists. The 
distribution is done by Metronome. 
In Brazil, since the first of Septem-
ber Mauricio Marconi has been the 
distributor of the Barclay and Riviera 
labels. Barclay also present in Great 
Britain, where Barclay and Riviera 
will be distributed under their own 

label. The contract was signed in 
London between Phil Solomon, 
Gerard Dubos and Alain Mil-
haud. The deal concerns every Bar-
clay and Riviera art ist except Mir-
eille Mathieu (E.M.I.). Jeanie 
(United Artists), Sebastian Maroto 
(Polydor). 

Julien Douville, of Semi Meri-
dian looks successful with France 
Gall (La Compagnie) • and "Les 
annees folles", Fontana artist 
Nana Mouskouri, who is presenting 
a successful one woman show at 
the Olympia, with two Semi songs 
"Ruby, garde ton coeur" and with 
"II n'est j amais trop tard pour 
vivre". But Julien Douville is spec-
ially delighted with the great Michel 
Polnareff s comeback. His last hit 
"Tous les bateaux, tous les oiseaux" 
has now sold over 300,000 copies. 
Michel composed the stage music of 
the Jean-Louis Barrault ' s "Rabel-
ais" in an EP . 

The American Folk blues Festival 
takes place in Salle Playel October 
19th. 

NOVEMBER 
Eddie Adamis, prexy of United 

Artists France and Liberty/UA Rec-
ords France, is producing an album 
titled "Prest ige de la Chanson 
Francaise". This LP is aimed to pre-
sent to all the world the orchestral 
versions of 15 new french songs all 
written by different authors and com-
posers. 

Adamis convinced Michael Stewart 
and Murray Deutch, President and 
vice-prsident of United Artists Music 
to help him promote the work for 
French authors and composers. Lib-
erty/UA will distribute the record 
all over the world and, at the same 
time, all the publishers of United Mu-
sic Group will try to get as many rec-
ordings as possible. This album to be 
released in January 1970. 

Henri Salvador of Paul Beuscher 
publishing made a successful adapta-
tion of "Mais non, Mais non" (the 
French t reatment of "Mah-Na, Mah-
na") from the Marks Catalog. Nana 
Mouskouri recorded two new MIM-
Paul Beuscher songs "Mon enfant" 
(Day is done) Pepamar and "Amour 
moins Zero" (Love minus Zero) Wit-
mark . 

Bernard de Bosson, Barclay inter-
national manager , in a deal with Miki 
Dallon concerning the distribution 
of Miki's productions in France 
through the Young Blood label. De 
Bosson also signed the C.E.D. dis-
tribution of Douglas (Richie Havens) 
and G.R.T. (Johnny Winter Story) 
catalogs. Ivan Pastor, manager the 
Classic-Barclay department, will 
represent France in the jury of the 
"Tribune internationale des jeunes 
compositeurs et interpretes de musique 
classique". 

Jack Robinson, European manager 
of Criterion, is back in town af ter 
a three-month U.S. stay. Among 
many American numbers he brought 
back are the sub-publishing rights for 
the Creedence Clearwater Revival 
in France and Benelux. 

Philips artist Rika Zarai, took first 
place among French artists at the 
international Contest of Radio Tele 
Luxembourg. 

April Music is the original publisher 
of a new Nana Mouskouri song 
"l 'Etranger" (Prelude) by Ernest 
Calabria and Barbara Massey_ with 
lyrics written by~Eddy Marnay. 

Bernard de Bosson, Barclay's group 
international manager , is launching 
two important LP series. One through 
C.E.D., the Barclay distributing com-
pany, and one through the Barclay 
label. The C.E.D. series presents 
eight underground albums of specially 
selected Atco and Vanguard collec-
tions of today's sound. 

C.B.S. artist Ivan Rebroff appears 
at Threatre Marigny in musical 
"Un violon sur le toit" French treat-
ment of "Fiddler on the roof" start-
ing November 8th. The LP from the 
show will be released by C.B.S. in 
the same week. 

The Compagnons de la Chanson 
are expected in Brussels where tbey 
will sing at the "Anciennes Belgique 
from December 24th till January 2nd. 
Before that, they are to perform in 
Algiers on December 11th and 12th. 

Joe Dassin attends the Swiss C.B.S. 
convention. 

Barclay artist Jean Fer ra t awarded 
Prix-Loisirs-Jeunes for his record 
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BRAZILIAN 
RECORD COMPANIES 

SOM INDUSTRIA E COMERCIO 
LTDA — COPACABANA 

Av Paulista, 1009-22" 
S. Paulo 

RCA ELETRONICA BRASILEIRA 
S.A. 

Av Ipiranga, 1097 
S. Paulo 

INDUSTRIAS ELETRICAS E MUSI-
CAIS FABRICA ODEON S.A. 

Av Rio Branco, 277-4° 
Rio de Janeiro 

GRAVACOES ELETRICAS SA — 
DISCOS CONTINENTAL 

Rua 7 de Abril, 59-8° 
S. Paulo 

FERMATA DO BRASIL LTDA 
Av Ipiranga, 1123 
S. Paulo 

DISCOS CHANTECLER (CASSIO 
MUNIZ S.A.) 

Rua Aurora, 1050 
S. Paulo 

COMPANHIA BRASILEIRA DE 
DISCOS (PHILIPS) 

Av Rio Branco, 311-4° 
Rio de Janeiro 

CBS DO BRASIL S: A. — INDUSTRIA 
E COMERCIO 

Av da Liberdade, 1046 
S. Paulo 

CANADA—1969 In Review 
(con't. from page 43) 
Country. This is Curtola's first entry 
into supper club dates. Gary Palant 
appointed program manager of To-
ronto's rock station CKFH. Polydor*s 
Montreal group The Five Bells touring 
Ontario and Quebec prior to their re-
lease of "Moody Manitoba Morning". 
Vancouver's Collectors touring East-
ern Canada. Warner Bros./Seven Arts 
showing group off to press and key 
dealers. London Records opens new 
Quebec City branch. Speculation is 
running high for legislated radio. 
Joe Woodhouse appointed Ontario 
sales promotion manager for Capitol 
Records. CHUM-FM, who recently 
went underground now fostering new 
ideas for revamping. Much- protest 
being received which will influence 
decision. RCA's new group Lighthouse 
bows Toronto scene. RCA to distribute 
Kerr label. Canadian marke t being 
tremendously influenced by British 
blues. London in drivers seat with top 
names, John Mayall, Savoy Brown 
Moody Blues, and Ten Years After. 
Capitol's newest signing Natalie Baron 
showing widespread popularity with 
her release of "Take Me Away". 
Polydor"s managing director pacts 
with Neil Sheppard, noted New York 
arranger /producer who will produce 
in Montreal. Initial release was 
"Hands Of The Clock" by Life. 

April/69 

Pier re Lalonde, new signing for 
Capitol (Canada) receiving much 
exposure on his deck of "I'll Catch 
The Sun". Caravan's prexy Frank 
Swain flooded with requests for al-
bum product by The Merrymen. He 
releases "Ride Me Donkey" single 
to take advantage of press boost for 
group. Quality's "Cake" promotion 
paying off with much more plays on 
the Connie Francis lid of "The Wed-
ding Cake". Martin Onrot Associates 

(Con't. from Page 52) 

titles "Ma France". The other Loisirs-
jeunes was awarded to Anne Svlvestre 
(Gerard Meys production) for her 
"Fabulettes". 

Norbert Saada, general manager 
of "La Compagnie" signed a three 
year contract with singer F.R. David 
and another one with Canadian art-
ist Claude Dubois. Saada is delighted 
with the success of the young "La 
Compagnie" Canadian brancn. A 
tour is being organized to present La 
Compagnie's French artists in Can-
ada. 

Pathe Marconi releases a three 
LP set titled "Portra i ts de Franck 
Pourcel" with "Classic," "Made in 
France", and "International", 
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ITALY—1969 In Review R 
(Con't. from Page 50) 

for Stereo 8 cartridges. In this regard, 
one of the most relevant events of the 
month is a convention called The RCA 
Eurotape Meeting. The convention is 
held in Rome with all the RCA Euro-
pean managers, President and Gen-
eral Manager Norman Racusin, and 
Dario Soria, Vice-President of the 
international dept. in attendance. RCA 
managing director in Italy, Giuseppe 
Ornato, was the chairman of the 
meeting. 

AUGUST 

The International Festival of Split 
(Yugoslavia) held in August with the 
participation of many international 
artists. Among those in attendance 
are Gino Paoli, Iva Zanicchi, Claudio 
Villa, Chico Buarque De Hollanda, 
and Itoko Hayasaka. The contest was 
won by Claudio Villa with "II Tuo 
Mondo" penned by the top Yugo-
slavian composer Nikita Kalogera. 

The Festivalbar, the contest which 
takes place among records which 
have been placed in over 30,000 Italian 
juke-boxes, was won by Lucio Battisti 
among the adult singers and Romina 
Power among tlje youngsters. 

The Vanilla Fudge received first 
prize , a t Venice's "Una Gondola 
D'Oro" festival. Other international 
artists starring in Venice were Johnny 
Hallyday, Little Tony, and George 
Moustaki , who p r e s e n t e d "Lo 
Straniero," the record Which topped 
the< Italian charts for many months. 
Gigliola Cinquetti, Orietta Berti, 
Equipe 84 were also in attendance. 

At the same time, a new record and 
publishing company entered the Ital-
ian iScene: Numero Uno (Number 
One). This ^company is managed by 
Mariano Rapetti (the builder and es-
tablisher of the Ricordi's pop music 
department), his son Giulio (better 
known as Mogol), the - top Italian 
writer of lyrics, and Sandro Colombini. 
The first records of Numero Uno are 
"Questo Folle Sentimento" by the 
group Formula Tre, produced by 
Lucio Battisti, and the original sound-
track of the movie "Simon Bolivar" 
by Aldemaro Romeo. 

In the month of August, the Italian 
scene was shocked and shaken by the 
scandal of " J e T'aime, Moi Non Plus" 
with the intervention of the all-power-
ful Vatican newspaper L'osservatore 
Romano. The entire mat te r should 
have been considered humorous, but 
it was not. The record was banned and 
the president of Phonogram, Manlio 
Baron was jailed for disturbing the 
Italian sense of humour! Appeal is 
pending in the superior court. 

SEPTEMBER 

At the end of the month the 14th 
edition of the all-important Italian TV 
production "Canzonissima 1969" (The 
Very Song 1969) had begun. Each 
Saturday night six singers present 
their hits of the year. Both the theatre 
and TV audience cast their votes, and 
the top three artists enter the second 
round. Every week over one million 
votes are submitted by postcard. The 
big attraction is the "fight" between 
the new era singers like Morandi and 
the flagship of the old tradition Claudio 
Villa. 

OCTOBER 

The autumn witnessed a revival of 
the interest in American artists. 
Among those making Italian appear-
ances were Ray Charles, Shirley 
Bassey, Miles Davis, Thelonious Monk, 
Barry Ryan. 

At a publishers meeting in Milan, 
it was disclosed that 1969 was a very 
profitable year. Income from abroad, 
for performing and mechanical rights, 
were up twenty times in the last fif-
teen years, rocketing to nearly four 
million dollars. 

NOVEMBER 

The month of November has been 
characterized by the so-called "hot 
autumn", because of the many strikes 
and disorders that troubled and shook 
all Italy. They involved not only work-
men, but also students, who constitute 
the main body of record purchasers. 
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Therefor, as a logical consequence, 
it follows that the record marke t has 
been deeply affected. Actually, sales 
diminished and new records were not 
given the exposure necessary to climb 
up the charts. This caused records to 
maintain their chart positions. For 
example, "Lo Straniero" by Georges 
Moustaki (Phonogram), was charted 
for eight weeks; "Belinda" by Gianni 
Morandi (RCA) charted for five 
weeks; "Quanto Ti Amo" by Johnny 
Hallyday (Phonogram) charted for 
eight weeks; "Oh Lady Mary" by 
D. A. Winter (SIF) and Dalida (RCA) 
charted for ten weeks. 

While considering this short list, we 
cannot help stressing the . predomi-
nance of France in it, which has not 
happened for a long time. We, must 
also underline that this is an excep-
tional season for Phonogram, whose 
artists Georges Moustaki and Johnny 
Hallyday, kept their top positions for 
eight weeks. 

DECEMBER 

The top news of this period was that 
the San Remo Song Festival will take 
place. Ezio Radaelli and Gianni 
Ravera, who manage the most im-
portant music events in Italy, and who 
have also alternatively managed San 
Remo Festival, will for the first time, 
organize the next edition together. 

A very important change in the 
Italian music business is about to take 
place. We are referr ing to S.I.A.E.'s 
new activity as a supporter of me-
chanical rights. Currently S.I.A.E. 
collects only for performing rights, 
while mechanical rights for Italian 
composers, writers and publishers 
are collected by S.E.D.R.I.M. Effec-
tive 1 January 1970, S.I.A.E. will be 
responsible for both, and S.E.D.R.I.M. 
will become S.I.A.E.'s subsidiary 
office. 

end 

CANADA-1969 In Review 
(con't. from page 51) 

reveal a $134,000.00 box office triumph 
for the week long Bill Cosby produc-
tion of Toronto's O'Keefe. Canada's 
college newspapers kicks off pro-
moting Canadian talent. Allen Mat-
thews appointed national field man-
ager for The Compo Company to re-
place Al Mair who moves over to Gor-
don Lightfoot's new company Early 
Morning Productions. Donn Pet rak , 
president of Country Sound Produc-
tions bows new Big Chief product. 
Shirley Ann, The Tremblay Brothers 
and Ray Allgood out with single and 
album product. BMI (Canada) an-
nounced plans to host first BMI 
(Canada) Awards Dinner at Toronto's 
Royal York Hotel (May 8). Marie, 
French Canadian Caprice (Rodeo) 
artist receives top country honours at 
the Montreal Festival Du Disque. 
Her "Marie" album sells in excess 
of 100,000 copies. London Records, 
appoints Pierre Bellemare to post of 
national promotion with headquarters 
in Montreal. Columbia Records moves 
into cassettes. Columbia's "My Fa i r 
Lady" passes quarter million units 
sold. Neil Sedaka presented with 
Quality Gold Disk for his French hit 
"Star Crossed Lovers". Polydor shows 
giant gains in Arthur Brown product 
due in part to his Massey Hall (To-
ronto) appearance. Rodeo Records 
and its founder George Taylor hon-
oured by industry on 20th anniversary. 

May/69 

Joan Baez set for Mariposa appear-
ance. General Recorded Tape expands 
Canadian operation. Revolver releases 
Motherlode single "When I Die". 
Distribution is by Compo. Ronn Met-
calfe dies at age 38. Guess Who's 
"These Eyes" receiving U.S. interest. 
George Hamilton IV bows "Canadian 
Pacific" single and album on RCA. 
Engelbert Humperdinck presented 
with Canadian gold during his O'Keefe 
engagement by London's president 

F rase r Jamieson. Polydor's Gilles 
Marchand to take up duties with 
European offices of label. Motherlode 
receives nod from U.S. industry. To 
release on Buddah. 

June/69 

Canada's top retailer Sam Snider-
man, who heads up Sam The Record 
Man announces plans for franchise 
stores. John Lennon and wife Yoko 
cut Apple session in bed in Montreal 's 
Queen Elizabeth Hotel during bed-in. 
John Pozer appointed executive as-
sistant to RCA's vice president George 
Harrison. 12 radio stations form 
Maple Leaf System under chai rman 
J . Robert Wood of CHUM. Aims are 
to promote Canadian recording indus-
try. Arnold Gosewich appointed vice 
president group market ing for Capitol 
Records (Canada). Alex Sherman 
appointed vice president business ex-
pansion for same firm. Toronto's first 
Pop Festival a huge success. RCA's 
Toronto studios to receive $100,000 
facelift. 

July/69 

Bob Martin appointed assistant 
vice president of International Tape 
Cartridge of Canada Ltd. (ITTC). 
Barry Keane, Canada's newest pro-
ducer bows first session for Quality, 
"Hard Times". Mariposa Festival at 
Toronto's Island site biggest event 
ever. Modern Album offers complete 
sound packaging for industry. Ampex 
completes first successful tape pro-
motion. Quality prepares, giant tape 
push. Duck signs with Capitol. Ed 
Lawson to GRT as manager of pro-
motion and A&R. ARC releases first 
of Canadian wri ters series. Alldisc 
increases tape and disc activity. 

August/69 

Polydor's Life making international 
gains. GRT of Canada in giant push 
into Canada. Signs distributing pact 
with Stan Klees' Fingerprint label. 
Initial releases a re Eighth Day's 
"Hear The Grass Grow" on GRT and 
"Groovy Things" on Fingerprint . 
Label hosts giant ferry cruise with 
execs from parent company in at-
tendance. Dianne Leigh bows her 
Chart single "I 'm Gonna Let George 
Do It". Chart now distributed in 
Canada by Phonodisc. Quality ac-
quires rights to distribute Sun label in 
Canada. Initial album releases by 
Johnny Cash and Je r ry Lee Lewis. 
William A. Osbourne appointed sales 
manager of central division of Phono-
disc Ltd. Danny Laroche to post of 
sales promotion manage r for same 
firm. Quality acquires distribution 
rights to Crewe label for Canada. 
New release "Jean" already showing 
top char t movement for Oliver. 
Polydor's Life release of "Hands Of 
The Clock" released in UK and U.S. 
Maple Leaf System calls for top level 
talks with record execs. Fingerprint 's 
initial single release "Groovy Things" 
by Magic Cycle hits sales of 7000 for 
Toronto area alone. CKFH and CHUM 
both giving exposure to disc. Compo 
issues the Neil Chotem instrumental 
album of Gordon Lightfoot composi-
tions. This is a joint CBC'/Apex effort. 
Polydor holds its first national meet 
in Quebec's Laurentians. "You're 
Not Even Going To The Fa i r " by 
Montreal 's Tobias issued by Quality 
on the Bell label. Tote Family re-
lease "Allright Mama" on the Apex 
label. Glen Campbell into Toronto 
for Fa i r date. Treated to Capitol's 
most lavish reception to date. 

September/69 

Compo to distribute Straight Rec-
ords. 49th Parallel 's initial release on 
Maverick (Quality) off and making 
national gains. Bonnie Dobson's new 
Nimbus 9 album catching fire. Frank 
Moore signs with International Tape 
Cartridge of Canada Ltd. Mark 
Robbins to Quality as Ontario promo-
tion manager . John Driscoll ap-
pointed A&R director for Modern 
Tape Cartridge Corporation (MTCC). 
Cotter Folk release Melbourne lid of 

"Shellfish Song". Montreal 's Andy 
Kim picks up gold for Steed deck o[ 
"Baby, I Love You". Capitol bows 
Beechwood Music and Capitol Music 
pubberies. Blind Faith chalking up 

Ehenomenal sales on their newM 
um release distributed in Canada by 

Polydor. Decca release David Clayton 
Thomas album. Columbia still hap. 
pening very large with Blood Sweal & 
Tears much of it due up-front man 
Thomas. "Spinning Wheel" was a 
best seller for lahel. Quality bows 
their new Canadian budget Birch-
mount line. Polydor and Compo cap-
ture Moffat Awards. "Get It Down" 
by The Looking Glass released by 
Polydor. Mother Tucker 's Yellow 
Duck joins Capitol. Album release to 
follow shortly. Caravan bows Mem-
men 8 track sets on Ampex. RCA 
artists capture Ottawa Fa i r audiences 
through efforts of their John Pozer. 
Toronto's Sound Canada studios steps 
up activity ;with group scene. Ray 
Hutchinson signs with Modern Tape 
Cartridge Corporation (MTCC). Gor-
don Lightfoot albums to be released 
in UK, Australia and Japan. RCA 
moves into cassette race. Ronnie 
Hawkins pacts with MTCC for dis-
tribution in Canada of his Hawk label. 
Capitol steps up promotional push of' 
Canadian artists. London's Poppy 
Family break nationally with tneir 
lid of "Which Way You Goin' Billy". 
U.S. release guaranteed. "Je T'aime. 
. . . Moi Non Plus", the Fontana lid 
which caused much controversy in 
Europe, released in Canada and show- . 
ing signs of becoming a top seller. 
Artists are Serge Gainsbourg and 
Jane Birkin. Sugar Shoppe move to j 
Epic label. The big one for Phonodisc 
is the Flying Machine's Pye release 
of "Smile A Little, Smile For Me". 
Polydor releases "hair" album by 
James Last. Allied show good gains 
with Elektra product particularly 
the Judy Collins' album release of 
"Recollections". Polydor to distribute 
Flying Dutchman. Oliver into To-
ronto's Colonial and packed houses. 
Capitol to distribute Immediate. RCA's 
newest find Young & Company bow 
initial single release "Come Out 
Come Out". Guess Who lid of "These 
Eyes" flipped to "Undun" now na-
tional hit. Compo releases Lightfoot's 
"Sunday Concert" which was cut 
"live" at Toronto's Massey Hall. 
"Thirsty Boots" by Anne Murray re-
leased on Capitol. Phonodisc's Danny 
Laroche presents CROC's Nevin 
Grant with Hitmaker Award for 
breaking "Little Woman" by Bobby 
Sherman. "Paint Your Wagon" sound- ] 
track released to coincide with To-
ronto opening of flick. Back ordering I 
of Paramount set (Quality) indicates 
set a hit. 

November/69 

Canadian broadcasters celebrating I 
the month of November as their 1 
fiftieth anniversary month. CAB/ 
Capac jointly release "Radio Radio I 
disc written by Stephane Venne and 
Bobby Gimby to commemorate broad- j 
caster 's fiftieth anniversary. Ginetie 
Reno being Charted and playlisted 
across Canada with her initial Parrot J 
release "Don't Let Me Be Misunder-
stood". A London England produced I 
album to follow. RCA's Marshmallow I 
Soup Group to Lima Peru to repre-1 
sent Canada at Trade Fair. Their I 
first release for label, "I Love Candy I 
released to coincide with trip. Johnny j 
Cash into Toronto's Maple Leaf Oar-1 
dens and set one show box office rec-
ord of $93,000. All Columbia Cash proa-
uct tagged best sellers. Donaw i 
Tarlton who heads up his own firm I 
of Donald K. Donald Productions, » I 
head up productions for Montreal 
Forum. Engelbert Humperdinck mw I 
Toronto's Gardens and introduces 
for the first time, $10 ducats. '"" I 
ronto's Hawk's Nest changes po«« I 
from rhythm and blues to the com- | 
mercial and underground. I 
managing director Fred Exon app'* I 
for first Gold Leaf Awards, for saiej i 
of Tommy Roe's ABC deck o f ' mm [ 
and the Blind Faith album. h 
Lacoursiere sets up A&M Cana I 
headquarters in Toronto. Alan w | 
joins Polydor as head of special n«' i 
kets division. J im Blum takes I 
duties as Operations Manager 1 I 
GRT of Canada. GRT bows twin tap i 
merchandising displays. 
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1969 In Review: 
Twilight of the Dime; Year of the Quarter 

At each year ' s end, the Cash Box 
coin editors sit down and analyze the 
ma jo r news events and market ing 
trends of the previous twelve months, 
at tempting to single out one ma jo r 
catch-phrase to most aptly describe 
that significant step forward (or back-
ward) the juke-box and amusement 
game industry has taken. Here at the 
end of 1969, we a re proud to declare 
that the most important program, with 
the most satisfactory results, has been 
in "higher play-pricing." 

Criticism has been leveled at this 
industry's music and game pricing for 
years , f rom within and even from 
without. Curiously, it took nearly 20 
years before a large portion of the 
t rade decided to chuck the dime on 
both its game and music machines. 
Much credit for earning 1969 the "Year 
of the Quarter" title must go to the 
machine factories for changing the 
two-for-a-quarter option to a s tandard 
on much of their new equipment. 
Equal credit goes to those courageous 
operators who were first in their com-
munities to break new ground in this 
sensitive, but most sensible, of pro-
grams. 

COIN MACHINE NEWS 
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Higher Pricing, Where Are You? 

Surely the chief drag on most of the 
t rade 's hesitant attitude in upping their 
play-pricing had been a dark memory 
of the jump from a nickle to a dime 
which caused more than one gray 
hair before it became the standard. 
However, the bounce to a quarter 
proved to be infinitely more comfort-
able, perhaps (rather because) the 
national ra te of inflation had so far 
out-distanced this industry's pricing. 
Even the location customer began to 
ask "how can these people still make 
money on a 10' shuffle alley." 

Pay More for Machines; 
Charge More to Play 

There's no secret that the actual 
volume of equipment produced and 
sold during 1969 was less than in 
previous years, essentially due to 

equipment price increases the fac-
tories were compelled to pass along 
to their dealers, and they in turn to 
the operator. These operators often 
bought less equipment as a result, in-
hibiting their normal rotation of ma-
chines. The more natural answer would 
have been to increase the play price 
at the location, much the same as 
the grocer charges more for milk when 
he's forced to pay more. Thankfully 
tho, the momentum to increase the 
vend has taken on enough s team these 
last six months of the year to pick up 
more at the location and bring more 
money into the industry for equipment, 

Names, Feces And Machines . 
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help and the rest of the skyrocketing 
operating costs. 

National Inflation 
Eases Price Hike 

Clearly, the chief reason this change 
from the dime to the quarter chute 
was easier was not so much that coin-
operated music and amusements are 
well worth the higher price but that 
the price itself — the 25' piece — had 
lost much of its negotiable signifi-
cance. This mental devaluation of the 
quarter was a fact even before the 
operator's first hesitant steps to sug-
gest a price increase lo his locations. 
Especially at the tavern locations, 
where loose change spreads all over 
the bar, the patron reaction to 2-25' 
music verged from "so what" to even 
"it 's about time." 

'Money To Burn" 
Operators began to consider the plain 

fact that money spent for entertain-
ment is classified very differently from 
that spent for food and such. People 
"at play" tend to burn up their money, 
with little, sometimes no regard to 
the total amount they are spending. 
And since the essential service the 
jukebox and game industry provides 

is entertainment, the opportunity to 
charge more was clearly there, and 
finally exploited. 

Customer Comments 
On the Higher Vend 

Perhaps the best s tatement on player 
reaction to the higher price came 
from a location customer we spoke 
with recently who offered: "I don't 
mind how much it costs, really. I just 
want to play music." Another cus-
tomer said: "I don't think you people 
should worry about turning people 
away from the jukebox. I think it 's es-
sentially a question of 'some people 
play it, some don't' and that 's what 
you should concentrate on." One more 
statement from someone outside the 
trade bears interest, even though it 
wasn't necessarily referr ing to jukebox 
or game pricing. It came f rom a girl 
on a daytime TV quiz show who re-
sponded to the question: "What gift 
did John D. Rockefeller reportedly 
give to everyone he met?" with the 
answer — "A quarter ." She was wrong 
. . . it was the well known dime, of 
course, but her guess was quite il-

pash Box-December 27 ,1969 

lustrative of the value of coinage in 
these times. 

Special Novelties 
Find Favor With Ops 

Surely, 1969 will also be known as 
the "Year of the Specialty Game" 
. . . those unique novelty pieces which 
warranted a 2-25' vend, some a 
straight quarter . These items, along 
with 2-25' jukebox models issued by 
the music plants, were immeasurably 
helpful in educating the public to the 
quarter chute. Indeed, the plethora 
of such items as quiz games, car race 
machines, hockey, football, and lest 
we forget the fine line of novelties sent 
over by SEGA Enterprises (whose 
Periscope is often considered the cat-
alyst in the novelty renaissance), 
turned the amusement operator 's at-

(continued) 
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BRAD INC. 
A 

Billiard Research 
and Development, Inc. 

Howard Reinhart 
Pres. 

1969 In Review: 
. . The 1969 ¥0* Exposition 
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tention to different approaches to make 
a buck at the street location. 

Coinbiz—BIG BIZ 
1969 was also the year when the 

American operator began to consider 
himself more than just another in-
dependent businessman but part of a 
vital, exciting industry whose place in 
the national picture was more impor-
tant than ever as the leisure time and 
dollar boom began to break around 
his shoulders. The Music Operators of 
America, under president Howard El-
lis, inaugurated its public relations 
program, which operators, if not ac-
tually participating in, at least be-
came excited about. As public sanc-
tion became more a fact , jukebox 
operators looked on the plus side of 

the ledger a bit more, realizing they 
were a par t of an industry that owned 
over two million pieces of music and 
amusement equipment in these so 
states (or roughly a machine for every 
hundred citizens). This is big business 
they thought. So did several of the 
public vending companies, who stepped 
up their invasion of the music box 
industry during 1969 with gusto. The 
purchase of New York's giant Para-
mount Jukebox Industries route by 
ARA early in the year was perhaps 
the most outstanding symptom of this 
movement, and numerous other route 
owners followed suit, or at least were 
approached more than once for a sell-
ing price. 

Coin Tables-
Family Fun Centers 

The top money-earning machine of 
the year (all expenses considered) 
was again the coin table. Like music 
machines, the pool table had pretty 
well saturated existing locations by the 
end of the year and factories looked 
at a replacement market . Indeed, this 
replacement business is a sign of the 
trade 's expertise in exploitating the 
possibilities for placing coin machines. 
It is also, however, a forecast of stag-
nation, for it 's essential that every 
industry continue to grow laterally, ver-
tically or both. And as one answer to 
this "no new location" problem came 
the "family fun center ." 

Fun centers, at least the concept of 
them (for they still do not really exist 
as a viable reality in this country) 
a re actually nothing more than the 
good old penny arcade, but with one 
difference. The modern game room, as 
t radesters speculated, would by its 
very appearance, invite business from 
the "entire family." To chuck the 

(continued) 
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D e l u x e 
The NEW UNIQUE Spelling Word Game With An 
Abundance Of 4-and-5 Letter Words. 

FUN FOR ALL AGES 
Insert dime or two nickels. 
Make selection of 4 or 5 letter 

words. 
Words will appear in viewer 

scrambled. 
Player unscrambles words by 

pushing buttons to place 
words in proper spelling. 

Test your mind and see if you 
remember your ABC's. 

Score your report card by your 
accuracy. 

Exams are accomplished by 
104 entry Fee. 

TEST - YOUR 
Get an education 
Become a good scholar 
Location tested money maker 
The sensational companion 

piece 
To the standard Unscramble 
For TOP Earnings in Every type 

of location 

Deluxe Cabinet Styling Built With Durable Mica 
Engineered For Trouble-Free, Rugged Duty 
Simplified, Maintenance-Free Mechanism 
Standard Coin Chute Will Accept Nickles or Dime 

WIDTH 24%" DEPTH 21" 
HEIGHT 54" GRW. 148 Lbs. A 

AVAILABLE IN FRENCH AND ITALIAN 
AVAILABLE NOW AT YOUR DISTRIBUTOR 

ALLIED LEISURE INDUSTRIES, INC. 
1780 West 4th Ave., HIALEAH, FLORIDA 33012 PHONE 305/696-5600 
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Big New Look . . . 
S a m e Old Height 

. . . you m e a s u r e the 
d i f ference in profit 

m 

PHONETTEWALLBOX. 
Personal l istening 
pleasure and volume 
controls. Mounts 
anywhere. LP's 33 l /3 
or 4 5 R P M records. 
Model 5 0 5 F . 1 6 0 or 
1 0 0 selections. 50< 
coin chute s tandard. 
"Two Plays—Two 
Bits" built in. 

S W I N G O U T SERVICE. 
All new interior design 
lets you swing out 
ampli f ier , accumula-
tor and credit unit for 
fast, easy in-unit 
service. In addit ion, 
all components lift out 
for easy removal and 
on-location service 
or replacement . 

IIMSISI 

SNAP-OUT GRILL. 
The entire front panel 
section including the 
color panels and the 
grill is designed for 
easy snap-out to 
facil itate cleaning. 
The door itself can be 
removed quickly by 
the release of two 
snaps and chain. 

"we want you to take it easy' 
Rock-Ola Manufacturing Corporation 

800 North Kedzie Avenue/Chicago, Illinois 60651 

Turns People 
into Crowds 

160 SELECTIONS 
3314, 45 RPM records, 7" LP Albums 

Mix Rock-Ola's big new sound with the big new look of 
the exciting Model 442 phonograph, and what you 
come up with is a crowd. Every time! 

Brilliant color. Rackish new lines. Stand up viewing. 
Feature after feature, the all new 442 is years ahead 
of its time . . . ahead in performance, in profit and in 
operator convenience. 

Inside . . . more new ideas! Swing-out components for 
fast, easy in-unit service. Integrated circuits reduce service 
time and parts inventory. Plus a complete line of acces-
sories including Dollar Bill Acceptor, complete line of 
speakers to fit every location, Microphone Kit and more. 



MONEY 
Forty years of design engineering and 
proven quality means $ $ $ for you. 

Comes complete with "feather touch" coin mechanism. One piece 
customized cabinet is made with genuine Formica. Extra sturdy legs 
(also made with genuine Formica), contain the world famous Ameri-
can leg adjusters. In addition, the CLASSIC has genuine Formica 
top rails, steel corners, specially designed professional cushions 
and silent steel wire runways. The finest in cured slate tops makes 
for perfect play, and our exclusive cue ball lock means easy, sure 
operation. 

Q T H E ROYAL / 
JjnfiPhial 

This world famous table is the standard by which all others are 
measured.Outstanding construction is obvious throughout.Cantilev-
ered scoreboard, with built-in scoreboard light, provides professional 
scoring. Beautiful end lamps provide perfect, glare-free illumina-
tion. Tamper-proof pin gate control, which operates even when 
electricity is off, or our exclusive "Magno Play Control" is available. 

SHUFFLe 88 
This high-profit game is noted for its fast turnover of players. The 
handsome, rugged cabinet is also compact (9 ft.), and fits in almost 
any location. All scoreboard mechanisms are contained in a drawer 
for easy servicing. "Total Play Control" electronically monitors cus-
tomer's game, and totally eliminates free games. 

f n e r t c a ^ l s h u f f l e b o a r d c o m p a n y 
210 Paterson Plank Road; 
Union City, New Jersey 
(201) 865-6633 

1423 S. Western Avenue; 
Los Angeles, California 
(213) 733-3724 

SINCE 1928" 

1969 In Review: 

"honkey tonk" atmosphere of the old 
"museum arcades," it would be nec-
essary to clean house from stem to 
stern. The room would have to be 

t # § C O I N M A C H I N E N E W S 

OPPORTUNITY 
THROUGH 

FAMILY 
FUN • 

CENTERS 

decorated in first-class fashion, the 
equipment would not only have to be 
new or new looking but proven money-
earners . The concept, in effect, brought 
a whole new approach to amusement 
games that the original a rcade people 
might have intended years back but 
allowed to deteriorate for reasons 
known mostly to themselves. 

To be sure, the Family Fun Center 
remains just an idea at this writing, 
but a very real idea. It is, in the face 
of little else, the most promising an-
swer to the question "where a re the 
new locations?" 

Corporate Moves 

The most fascinating and significant 
corporate move of the year was Bally's 
acquisition of Midway, and its sub-
sequent purchase of a number of its 
suppliers and dealers. With t rade vet-
eran Sam Stern's appointment to the 
Bally executive ranks, af ter his retire-
ment from Williams, the grapevine 
buzzed with speculation on this com-
pany's sudden but precisely coordi-
nated steps to capture the dominant 
spot in the games business. Apt testi-
mony to the corporate wisdom behind 
their movements was the success of 
their public stock issue, originally out 
at $15 and up to the mid 30's before 
you could bat an eye. 

Much speculation on the potential 
of the jukebox and games operating 
companies "going public" remained 
speculation for the most part during 
1969. Whatever benefits might have 
been derived from public capital ap-
parently did not whet the appetite of 
enough operating companies to create 
any tummult in this area . It is sig-
nificant to note that Cameron Musical 
Industries, af ter several months of 
hard work convincing the Securities 
and Exchange Commission that the 
jukebox was not something dirty, is-
sued 100,000 shares in Sept. As its 
president Jack Gordon proudly noted, 

this is the first time that any com-
pany exclusively in business to sell 
jukeboxes has received S.E.C. ap-
proval for a stock issue." 

Other important corporate dealings 
during 1969 included the acquisition of 
the Mike Munves Corp. by Interna-
tional Mutoscope to form International 
Munves Corp., effective Jan . 1, 1970; 
and the formation of MIAMCO by 
Vendo to distribute music, games and 
vending machines. 

The MOA Exposition, held this past 
Sept. in Chicago, elected A.L. Lu 
Ptacek of Bird Music, Inc. as its 1969-
70 president. Promising to continue 
the public relations work during his 
tenure, Ptacek produced Phase II of 
the campaign, a more face-to-face ap-
proach to erasing the bad image. Leg-
islatively, MOA's principal problem 
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Revision in Congress. The only signi-
ficant event here was the introduction 
in '69, as before and surely in the 
future, was the Copyright and Royalty 

of the so-called "Williams Amend-
ment' which threatened to upset the 
$8 per box per year apple cart still 
considered the most sensible and re-
alistic compromise by MOA, and in-
deed by many prominent Senators and 
Congressmen. A periodic review of 
the royalty, perhaps every five years, 
was also suggested by industry foes, 
and both these will be closely watched 
by MOA as the revision bill progresses 
during the coming year . 

On the state and local level, most 
legislative activity dealt with tax mat-
ters and an occasional shot at the 
much-abused pingame. However, 
nothing significantly plus or minus oc-
cured in 1969, which in itself, is a 
blessing. The effect of Washington's 
multitudinous proposals to ban cig-
aret te advertising on radio and TV, 
together with a stepped-up anti-smok-
ing promotional campaign mounted 
by the Cancer Society and other health 
groups, showed little significant effect 
on cigarette vending collections. High-
er vend pricing, forced by taxes and 
increased cost of supplies, curiously 
worked to the operator 's favor for the 
most par t . 

Friends Pass On 

The industry lost some of its mem-
bers during the year with the passing 
of United Mfg. founder and shuffle-
alley inventor Lyn Durant, MOA past 
president John Wallace and distribu-
tors Harry Jacobs and Max Rotn 
among others. NAMA's executive di-
rector Tom Hungerford passed on last 
July, succeeded by Dick Schreiber 
af ter his election at their convention 
in New Orleans. 

On to the 70's 
Intriguing possibilities for increased 

profit lie ahead in 1970 for the music 
and amusement business as that mucn 
touted leisure boom blossoms. Wiini" 
a few years, more than half the Amer 
ican citizenry will be under 30 years 
of age, a group which sociologist 
describe as "more leisure-orienie" 
than their parents ." As these peopie 
seek out new avenues of recreation"" 
as indeed they must — the com in-
dustry must be there before them, <» 
at the very least not far behind. uow« 
at the shopping center, out at 
beach, at travel terminals and spor» 
stadiums — wherever people are nea 
ing with change in their pockets, 
industry must be there with a m« 
chine to entice that change aWd-
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a sincere thank you 
and 

f rom 

Season's Greetings 

all-tech 
industries, inc. 

at this time of the year when thoughts all turn 
with expectation to what the future holds, All-
Tech Industries extends its best wishes for a joyous 
holiday season and a happy and successful New 
Year — and of course a reminder to look to ATI 
in 1970 for surprising new ideas and products. 

JOYS 

cpOI^AEL 
THIS 
FESTIVE S§AS01St 

CWII5LIACMS 
^ELECTRONICS, INC. 

7 

PLAY 

W O R L D W I D E A G E N T S 

Club Specialty Overseas Inc. 
APARTADO 133 PANAMA 1, R. de P 

M A N U F A C T U R E D BY 

SBGIlenteapmses Lt6. 
P.O. BOX 63 TOKYO AIRPORT POST OFFICE 
TOKYO 149 JAPAN Cable: Segastar 
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ikasicmte Greeting* 
from 

We have enjoyed the privilege of serving you 

this past year. We would like to take this 

opportunity to wish you a joyous Holiday Season. 



Seasons Greetings and Best Wishes 

HASTINGS DISTRIBUTING COMPANY, INC. 
6100 W. BLUEMOUND ROAD 
MILWAUKEE 13, WISCONSIN 

(414) BLuemound-8-6700 
. .Rock-Ola . .Valley Pool Tables 
. Smokeshop . .Frigidaire Ice Machines 

. .Complete Line Of Amusement Games 

YEAR END SUPER SPECIALS 
Wholesale or Retail 

We Invite You To Bid And Will 
Accept Reasonable Offers. 

As Is Or Reconditioned. 

MIDWAY WHITE LIGHTNING GUNS • CHICOIN DRIVEMASTERS 
CHICOIN YANKEE B'ASEBALLS • WILLIAMS FAST BALLS 

WE HAVE IN STOCK BRAND NEW ITALIAN FOOT BALLS 
IMMEDIATE DELIVERY. QUANTITY PRICES ON REQUEST. 

WBm 
I EMPIRE INTERNATIONAL 

l a o 8 0 U T H S A N G A M O N S T R E E T / C H I C A G O . ILL 8 0 6 0 7 

P M O N E ( 3 1 2 ) aavsaoo • C A B L E A D D R E S S " E M C O M A C H " 

ftliyiiii 

Profile On I 
w w w ART STRAHAN 

J 

Thanks for Making 
1969 Our Best Year 

We're Looking Forward 
To Serving You In The 70's 

MONDIAL 
WORLD'S FOREMOST 
AMUSEMENT GAME 

EXPORTERS 

GREENFIELD, MASS. — The name 
Art Strahan is a famil iar one 
among people in the coin business, 
and for good reason. Not only is he 
a veteran of more than three decades 
as an operator but he has earned a 
reputation as one of the most inven-
tive and forward thinking men in the 
trade. 

Art is the president of Mohawk 
Music, Inc., which is headquartered 
in Greenfield, Mass. Originally an 
operator with a route taking in an 
area within a 175 mile radius of 
Greenfield, he recently became a 
distributor as well, with a line of NSM 
phonographs, covering the New Eng-
land territory. 

His route is composed almost 
totally of music machines, and of 
these, a sizeable percentage a re wall 
boxes. Art has felt for many years 
that one good wallbox location has 
as much earning power as three or 
four non-wallbox spots, and the suc-
cess of his operation would seem to 
bear out his theory. He concedes that 
wallboxes present a bit more of a 
problem in te rms of serviceability but 
"they return greater profits and more 
than compensate for the difference." 

A favorite technique of Art's is to 
coordinate the box with the back-

(Con't. on Page 11) 

Here's the happy crowd of ops 
and their wives as they buck 
led their seatbelts preparatory 
to taking off for points warm-
er. 

Mondial Commercial Corp. 
Mondial International 

Art steps out of his mobile demon-
stration studio on his way to call on 
another operator. He has ten other 
vehicles in addition to this van. 

Empire State Building 
350 Fifth Ave. New York City 

Wl 7-5659 

Empire Winners To Paradise 
CHICAGO — Empire Distributing re-
cently hosted a jaunt to Paradise Is-
land for a long weekend of fun in the 
sun. A planeload of 96 happy operators 
and wives took off, climaxing the Em-
pire contest which was open to buyers 
of phonographs and vending machines. 

Empire president Gil Kitt was a 
happy host as the jubilant winners 
boarded the United Airlines char ter 
flight which was to take them away 
from winter's icy blasts bound for a 
relaxing three days in warmer climes. 
At right Gil beams just prior to take-
off. He is flanked by Jack Burns (left) 
and Dave St. Pierre . Try as they 
might, they couldn't conceal their 
smiles of anticipation as they thought 
of the Paradise that was awaiting 
them. 

More of the lucky 96 who 
made the journey. You 
can spot Empire prexy 
Gil Kitt and Alan Kitt (on 
right) as well as Dave St. 
Pierre and Jack Burns. 
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The Cameron 
Appreciation Society 

is International. 
La Societe pour 
I Appreciation du 

Cameron est 
intemationale. 
Die Cameron-

Wiindigiinssgesellschaft 
ist International. 

CAMERON MUSICAL 
INDUSTRIES LTD.. 
82 South Bayles Avenue, 
Port Washington, 
New York 11050, U.S.A. 
Telephone: 516-767-6662 
Telex:96-1353 

AUTOMATIC COIN 
EQUIPMENT (CARDIFF) LTD., 
Ace House, Ferry Road, 
Cardiff, Great Britain. 
Telephone: Cardiff 42021. 
Telex:49581 

Bert Lane Back 

With Balloon Unit 

NEW YORK & One of the biggest hits 
of the recent parks show was 'Windy,' 
the automat ic helium balloon dispenser . 
This machine, which was awarded the 
most outstanding new product accolade, 
is the brainchild of Ber t Lane, longt ime 
coin machine vet, now the cha i rman of 
the board of Automatic Helium Balloon 
Systems, Inc., the company which man-
ufac tures the dispenser . 

J a y Sims, vice president of the com-
pany, emphasized tha t 'Windy' is not 
coin-operated. Nor does it dispense 
balloons. The la t ter a r e sold separa ted 
and inflated by placing them on the 
lips of 'Windy' the clown who is act iva-
ted by waving a 'magic wand' before 
his face. The machine can be ad jus ted 
to blow up balloons of varying sizes. 

'Windy is a solid s ta te bat tery-oper-
ated device which can be a t tached to a 
four wheeled car t holding two large 
cylinders of helium. The company has 
a l ready made an a r r a n g e m e n t with a 
nationwide producer of helium. 

The machine is ideal for fund-raising 
events. It is fas t and anyone can opera te 
it. According to Sims, in recent tests, 
both at the P a r k s Show and other loca-
tions, not a single balloon was broken. 

Automatic Helium Balloon Systems, 
Inc has a l ready established offices in 
New York and Beverly Hills, Calif. 
Pres ident of the f i rm is George Karlin. 

According to present es t imates , 
'Windy' will be ar r iv ing on the scene 
by April but orders a r e a l ready coming 
in. 

chain of IQ Computer distr ibutors. He 
will also develop sales, advert is ing 
and promotional p r o g r a m s in his new 
position. 

His plans also call for expanding the 
f i rm's ros ter of distr ibutors, adding 
new ones in a r ea s not current ly ade-
quately represented. 

• i i i 
f Johnson To Nutting Ind. 

Ward Johnson 

I1ILWAUKEE — Ward M. Johnson 
a s been appointed di rector of m a r -
sting for Nutt ing Industr ies , Ltd., 
lilwaukee-based m a n u f a c t u r e r of 
h e IQ Computer quiz games , 

i He replaces Eugene Wagner , who 
1 esigned recently to devote more t ime 

business in teres ts in Detroit . Wag-
1 er, however, continues to be a mem-

J _ e r of Nutting Industr ies , Ltd. ' s board 
| f directors. 

Prior to joining Nutt ing Industr ies , 
I ,td., Johnson was a r e a sa les m a n a g e r 

Dr the consumer products division of 
I,! CM Corporation. A 1959 g r a d u a t e of 
ill ne University of Wisconsin school of 

Iommerce, he has also served as 
ales m a n a g e r for Amer ican Lift ing 

i .i ystems, and Wearf lex Corp. He will 
eadquarter at the Milwaukee plant, 

I seated at 3404 N. Holton St. 
ohnsori will have the responsibility 
Dr strengthening the nat ionwide 

Super Sound System Sparks 
'Super Circus' ChiCoin Game 
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ring. P l aye r s a re then able to shoot 
a t regular depth as well as double 
depth. A Flash-O-Matic device enables 
pat rons to make higher scores by 
accura te shooting. More rea l i sm is 
added by a gun based speake r with 
ad jus tab le sound brought close to the 
player 's ear , thereby el iminat ing 
nuisance noise in the location. 

'Super Circus' m a y be seen a t your 
neares t ChiCoin distr ibutor showroom. 

Billiard Congress Meets 
LAS VEGAS — The Billiard Congress 
of America has wound up its annual 
tournament in Las Vegas. While ABC 
television c a m e r a s rolled, winners of 
s ta te eliminations vied for top honors 
in double elimination competition a t 
14-1 pool. 

Top winners among the 32 en t ran t s 
in the men 's division included Luther 
Lassiter, Elizabeth City, N.C. who 
copped first prize of $5000; J a c k Breit , 
Houston, Texas, $3000; Steve Mizerak, 
Carteret , N.J. $2000; Ed Kelly, Las 
Vegas, $1500; Irving Crane, Rochester , 
N.Y., $1250; Ronnie Allen, Burbank, 
Calif., $1125 and Alton J . Whitlow, 
Detroit, $1000. 

There were 8 en t ran ts in the women's 
class, with Dorothy Wise emerg ing as 
the big winner as she earned $500 for 
the third consecutive year . Runners up 
were Geraldine Titcomb, Cincinnati, 
$250 and F r a n Lynn Merrick, P ra i r i e 
Valley, Kansas, $150. 

NAMA West. Dates 
CHICAGO H The National Automatic 
Merchandising Association has an-
nounced tha t their 1970 Western Con-
ference and Exhibit of Automatic 
Merchandising will be held April 3-5. 
Site of the gather ing will be the Ana-
heim Convention Center in Anaheim, 
California. 

"Super Circus' 

CHICAGO — ChiCoin has opened the 
tent f laps on 'Super Circus, ' their 
new rifle gallery g a m e which incor-
porates a unique sound sys tem with a 
number of super play appeal fea tures . 

P layers will be intrigued by a t ra-
peze ar t is t who actual ly talks, taunt-
ing and teasing them as they shoot at 
ta rge ts which include a bobbing cir-
cus clown. Hits a r e accompanied by 
red f lash explosions, perfect ly syn-
chronized with electronic sound. Also 
there is the popular appeal of a full 
circus band offering authent ic back-
ground music. 

A fascinat ing aspect to 'Super Cir-
cus' is a tent f lap which opens auto-
mat ical ly during the g a m e giving 
double depth illusion in the center 



l i 

H H o 

Q J 

1 
U i 

< D 

< U 

C D 

G 
Q J 

U i 

« H 

O 

O 
w 

) 

C / D 

o g 
H 
w 
w 
c * 
O 

w < 
C Q Q 

w i—i 
ffiO 

o 

co CM 
00 

co CO 
i n 
/—s 
If) ,—I ^ 

co 
x: 

CM 

"D > 
00 
o 
o 

o 
00 CM CM 

< o 

CTi 
00 
CM 

(9 
Z < 
co 
O 

0 3 
O 

0 ) CO 

C O 
« 

C D CO • 
< • 

o • 
< 

CashBox Location Programming Cuidt f 
THIS WEEK'S TOP RECORD RELEASES FOR COIN PHONOGRAPHS P 

Adult Locations 

O N E N I G H T ( 2 : 4 0 ) 

ROBERT G0ULET 

I Can't Live Without You (2:50) 

V IVA M A X M A R C H ( 3 : 0 5 ) 

AL HIRT & HUGO MONTENEGRO 

Don't Turn Back (3:00) RCA 0302 

T H E N S H E ' S A LOVER ( 3 : 3 7 ) 

ROY CLARK 

Say Amen (2:50) Dot 17355 

I LOVE Y O U M O R E T H A N Y O U ' L L EVER K N O W ( 3 : 1 5 ) 

CARMEN McRAE 

Just A Dream Ago (3:13) Atlantic 2691 

COCO ( 2 : 3 5 ) 

THE ANITA KERR SINGERS 

The Money Rings Out Like Freedom (2:06) Dot 17334 

S T A Y A W H I L E ( 3 : 1 2 ) 

JERRY VALE 

It's All In The Game (3:00) Columbia 45043 

c & w 

M A M A , T H E S P A R R O W A N D T H E T R E E ( 3 : 1 5 ) 

BILLY MIZE 

The Closest I Ever Came (3:41) Imperial 66427 

F O O L I S H L Y ( 2 : 3 4 ) 

JIMMY NEWMAN 

Louisiana Dirty Rice (2:10) Decca 32609 

I 'LL M A K E A M E N D S ( 2 : 4 3 ) 

ROY DRUSKY 

No Flip Info. Mercury 73007 

L I T T L E J O H N N Y F R O M D O W N T H E S T R E E T ( 2 : 2 7 ) 

THE WILBURN BROTHERS 

Which Side's The Wrong Side (2:49) Decca 32608 

Toon Locations 

B L O W I N G A W A Y ( 2 : 3 0 ) 

THE FIFTH DIMENSION 

Skinny Man (2:49) Soul City 780 

E V E R Y B O D Y IS A S T A R ( 3 : 0 0 ) 

SLY & THE FAMILY STONE 

Thank You (4:47) Epic 10555 

A N S W E R M E M Y LOVE ( 2 : 4 4 ) 

THE HAPPENINGS 

I Need A Woman Jubilee 5686 

A N G E L O N M Y S H O U L D E R ( 2 : 4 5 ) 

MERRILEE RUSH 

No Rip Info. AGP 126 

1 9 8 4 ( 3 : 1 8 ) 

SPIRIT 

Sweet Stella Baby (3:10) Ode 128 

T H A T ' L L B E T H E D A Y ( 2 : 1 4 ) 

BUDDY HOLLY AND THE CRICKETS 

'm Looking For Someone To Love (1:55) Coral 65618 

R&B 

SAY G O O D B Y E T O D A D D Y ( 2 : 4 9 ) 

RICHARD SPENCER & THE WINSTONS 

Mama's Song (3:19) Metromedia 166 

K O O L ' S B A C K A G A I N ( 2 : 4 8 ) 

KOOL& THE GANG 

The Gang's Back Again (2:46) De Lite 523 

P A T T Y C A K E ( 2 : 4 5 ) 

KING CURTIS 

Pop Corn Willy Atco 6720 

B Y T H E T I M E I GET T O P H O E N I X (2 :55) 

BILLY STEWART 

We'll Always Be Together (2:26) Chess 2080 

check your local One Stop for availability of the listed recordings 
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A GREAT NAME FOR A GREAT GAME 

I 

1 Mohawk's Strahan: 
High Flying 

({ N.E. Distributor 
^ J (Continued) 

1 ground music in a location. When the 
I machine is played, the l a t t e r auto-
1 matically cuts off. This has enabled 
I him to place boxes in locations tha t 
I were previously re luc tant to have 
I them on the p remises . He repor t s 

H that among the surpr is ing develop-
I ments is the fac t tha t pa t rons will 
I often pay money to h e a r a song which 
I they have just hea rd f r e e on the back-

~i | ground tape. "Possibly, it 's sublim-
I inal," said Art, "psychologically, they 
I a r e 'put in the mood for tha t song and 
| might not even real ize it." 

Art feels tnat m a n y opera to rs do 
I not see the advan tages of wallboxes. 

—I "Some shy away f rom them so much 
1 that they have turned locations over 
I to me rather than handle them. These 
| were instances where the location 
I owner himself insisted on keeping 
| them." 

J Strahan main ta ins personal con-
| lact with his locations, mak ing good 
I use of a Blanca single engine four 
I passenger a i rp lane which he pilots 
I himself. He has been flying for more 

—I than 25 years . "We find the p lane 
I ideal," he said "for location visits 

—1 and quick service cal ls ." 

In addition, he has ten vehicles 
including a mobile demonst ra t ion 

I unit. In the la t ter he has a spanking 
—I new Prestige as a Consul phonograph. 
) I Wearing his dis t r ibutor hat , he t akes 
— I the van with h im when he cal ls on 

I operators. "I want to br ing the whole 
I NSM story to them," he explained. 
I "I'm sold on it and convinced tha t it 
|l is the most uncomplicated phonograph 

— | on the market. I t ' s jus t a be t t e r piece 
J of equipment. "The NSM is gaining 

—ri in acceptance and mak ing more and 
I more friends every day ." 

I Mohawk Music has an interes t ing 
approach to record p r o g r a m m i n g . I According to Art, "We have an exac t 
duplicate copy of each location's pro-

— I gram at our headquar t e r s . We set 
I up our p rogramming r ight in the 
11 office. Then when we go to the loca-
| tion, we check the play m e t e r s to 
I find out how right we've been in our 

1 . I choices. Occasionally we get reques ts 
j l ^ l for particular records , b u t usually 

j we are so f a r ahead of everybody 
al 6 5 5 1 , that we already have tha t tune in 

I the machine." JArt programs his mus ic with an 
eye for adult l isteners. "Our theory 

I is that the teenagers will play the 
I phonograph even if all their favor i te 
I tunes aren't on there . But the .adul t is 
J much more re luctant to play it—that 

is, unless we give h im the kind of 
I records that really appea l to him. So 
that's exactly wha t we do. Sure, it 
takes a little ex t ra effor t in t e r m s of 
programming but it pays off. A great -
er percentage of our income each 
week comes f rom adul ts than f rom 

J youngsters." 

I Another factor which has increased 
profits for Mohawk has been their 

I drive toward 2 for 25" pricing. "We 
I already have more than a third of 
lour machines on 2 for a qua r t e r . And 

we haven't had to backsl ide. In fac t 
I we'd have gone even f a s t e r if we 

^ J didn't have so many wallboxes. Nat-
I that slows us up a bit, but we ' re 

523 I5"'! moving ahead pre t ty fas t . " 

( Assisting Art a t Mohawk is Pau l 
strahan who serves as vice president , 
secretary-bookkeeper is Mrs. Es the r 
staheleck. Serviceman Clyde Smith 

Art's two nephews, Stanley and 
timothy Strahan, a r e other valuable 
"embers of the Mohawk t eam. 

Their headquar ters in Greenfield 
occupies 3500 sq. ft. of floor space, 
ine structure, built of steel and brick, 
nouses the company 's offices and 
wwrooms. Nearby is a 2,000 ft. 
onS air strip for Art 's plane. 

Art Strahan is proud of what he 
i n a his associates have done. Speak-
n l h i s company, he said "We' re 

I not the biggest but we a lways say 
J ^ are the best." 
• J " the rate they're going, they m a y 
1 d a y be both. 
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SLOT M A C H I N E S 
FOR EXPORT 

SLOTS 
Bally Slot Machines, 

All Models $345 & Up 
MiHs Open Front (Like New 

Late Model) $295 
Mills HiTops ,$195 

UPRIGHTS - CONSOLES 
Clover Bell $ 4 0 0 

Triple Bell . < W ; ~ $ 3 0 ° 
Draw Bell .,..,......,...;$ 150 

BINGOS 
Over 300 Available - Write For Prices. 

Bally Distributing Co. 
390 E. 6th St. P.O. Box 7457 

Reno, Nevada 89502 
(702) 323-6157 

And 
1524 South Western Avenue 

Las Vegas, Neveda 
(702) 385-3632 

CLEVELAND COIN INTERNATIONAL 
Dedicated to the highest standards of quality equipment. 

No mission impossible for finest values. 
Distributor for United *Williams*Gottlieb*Wurlitzer*Bally 

Midway "Sega* Automatic Products. 

FAMILY FUN CENTER 
You'va heard about 
tham — Let us plan 

one tor you. 

INTERESTED IN 
A GAME ROOM? 

Contact our "Red 
Carpel Design 
Specialists. 

A REAL LOCATION 
WINNER 

Midway "White 
Lightning" Like 
New $595.00 

COFFEE VENDORS 
Vendo HBA (Dri Grounds 

650) $950 
Vendo HBA4 (Dri Grounds 

450) 550 
Avenco-Fresh Brew Sharp.. 475 
Cotfeemat DSC 795 
Cotteemat 450 495 
Ball* 661 Single cup 345 
Seeburg Marquee (Wat 

Ground) 
Seaburg Marquee (Dri 

Ground) 
Bally 662 CH Single Cup.... 

595 

995 
325 

FOOD VENDERS 
Celebrity All Purpose $995 
Wittenborg 400 Nail . Modal 895 
VendoVisIVandw/changer 995 
Vendo Vial Vend Celebrity 

style w/changer 995 

ARCADE AMUSEMENT 
Helicopter (early modal) ....$345 
Nutting Computer Quiz 795 
Williams Fast Ball 450 
Chi. Coin 68 All Star 345 
Chi. Coin TV Baseball 275 
Chi. Coin Bullsaya 295 
Sega Duck Hunt 595 
Williams Spook Gun 525 
Midway Golden Arm 195 
All Tech Grip Test 175 
All Tech Cross Country 325 
All Tech Indian Scout 395 
Mr. Top Gun 595 
Dukane Grand Prix 345 
Saga Periscope Write 

FOREIGN BUYERS 
Special Export Bulletin 

Write - Wire 

PIN GAMES 
GOTTLIEB: 
Targat Pool, 1 Player $395 
Airport, 2 Player 550 
Domino, 1 Player 325 
Sing Along, 1 Player 275 
Funland,! Player 325 
Happy Clown, 4 Player 225 
Paradise, 2 Player 195 
Thorobred, 2 Player 195 
Bank A Ball. 1 Player 195 
Central Park. 1 Player 195 
Palace Guard, AB 250 
WILLIAMS: 
Shangri La, 4 Player $375 
Miss 0 , 1 Player 345 
Apollo. 1 Player 250 
Baat Time, 2 Player 325 
Derby Day, 2 Player 350 
Haybumer, 2 Player. 495 
Hot Line, 1 Player 225 
Lucky Strike. 1 Player 195 
Full Houae, 1 Player 195 
Magic City, 1 Player 250 
Lady Luck, 2 Player 345 

CLEVELAND COIN INTERNATIONAL 
2029 PROSPECT AVE. CLEVELAND. OHIO 44115 

PHONE: (216) 861-6715 CABLE: CLECOIN 
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Ball shot into Right Kick-Back Lane 
when adjustable mystery SHOOT/ 

\ AGAIN Light is lit returns t o / 
shooter as free b a H / 

Pops up between two flippers 
> when UP targets are hit, J 

' blocks center entry J m 
to out hole I m ' A 

STANDARD MODEL 

ADD-A-BALL MODEL 

IN 1931 BALLYHOO star ted the modern p inba l l era. Now 
Bal ly presents an astro-age BALLYHOO wor thy of the greatest 
name in p inbal l h i s t o r y , a 4 - p l a y e r g a m e b r i l l i a n t i n eye- impac t , 
s izz l ing act ion, suspenseful repeat play appeal, and a l ready 
smash ing w o r l d - w i d e records for sensat ional earn ing power . 

• 10 to 100 Bonus mu l t i p l i ed by 
10 when (ad jus tab le ) mystery -
l igh t ing " 10 T I M E S " l ight is l i t . 

S e e y o u r d is t r ibu to r or w r i t e BALLY M A N U F A C T U R I N G C O R P O R A T I O N • 2 6 4 0 BELMONT AVENUE, CHICAGO, I L L I N 0 I § 6 0 6 1 8 , U . S . A . 
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LONDON 

COIN 
Machines Limited 

SECOND TO NONE 
IN THE U.K. 

SOLE DISTRIBUTORS 
FOR 

GOTTLIEB 
SEGA 

AND MANY 
OTHER LEADING 
COIN MACHINE 

MANUFACTURERS 

(one of the ENTAM Group of Companies) IMPORT — EXPORT 
22-24 Bromells Road, S.W.4. Tel:01-7201202/3/4 HISH 

THE NAME MAY BE NEW 
BUT THE EXPERIENCE IS VAST 

SPECIALITY 

We Extend 

Season's Greetings 
TO THE ENTIRE COIN MACHINE INDUSTRY 

MUSIC OPERATORS OF NEW YORK, INC. 
250 WEST 57th STREET, NEW YORK CITY 

PLASTI-MATIC 
Seals Up Profits 

For Enterprising Ops 

WRITE US FOR DETAILS 
ON HOW TO OBTAIN 

PLASTI-MATICS FREE! 

INTERNATIONAL 
MUT0SC0PE 

11-12 44th Ave.—Long Island City, NY 

(212) ST4-3800 
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Do Our 'fyjemberi, 
Our friends, 

2jo Our ~3~nduitru 
SEASON'S 

GREETINGS 
WESTCHESTER OPERATORS 

GUILD Carl Pavesi, Pres. 

WE ARE EXPORT 
DISTRIBUTORS OF: 

BALLY BINGOS 
SLOT MACHINES-ONE BALLS 

AMUSEMENT MACHINES 
Bally—Williams—Gottlieb 

PHONOGRAPHS 
AM I—Seeburg—Rock-Ola 

CROSSE-DUNHAM & CO. 
225 Wright Blvd. "F" 

Gretna, La. 70053, Call: 367-4365 

Cable Address: Crossedunham 

We Sell Machines That Make Money For You. 

Cointronics lunar Lander' Lands 
COINTRONICS, INC. has introduced 

their new LUNAR LANDER. The con-
cept of LUNAR LANDER re la tes to 
one of the most excit ing events in the 
history of man- the landing of the 
Lunar Module on the su r face of the 
moon. 

Designed with reliability in mind 
and using a totally new tape sound 
system, the p layer controls the flight 

THE 'Lunar Lander' 
of an actual scale model Luna r Module 
in its descent to the moon's sur face . 
The p layer is given f ive chances to 
land his "LM" in any of f ive f lashing 
c r a t e r s on the s i m u l a t e d m o o n 
surface . Each a t t emp t is accompanied 
by flashing lights and sounds of ac tua l 
Apollo communicat ions. If successful , 
he hea r s the historic "Tranqui l i ty Base 
Here; The Eag le has landed!" and the 
"LM" blasts off the moon su r face for 
his next flight. 

LUNAR LANDER is designed for 25" 
play for five flights and m e a s u r e s 4' 
deep, 2V2' wide, and 6'3" tall. 

Market ing Representa t ive , Lance 
Hailstone, says: "With its real is t ic con-
trol panel, s tar t l ing rea l ism, and 
authent ic voices and sounds, LUNAR 
LANDER is the ideal game . At the 
recent IAAP Convention, where we 

Wurlitzer Americana MA Hit 
Playing Hits At Singer Booth 

LOS ANGELES, CALIF. — Visitors 
to the Singer exhibit a t the recent 
Los Angeles County F a i r had a chance 
to play the Wurlitzer Amer ican III 
phonograph which was on f ree-play 
there. During the 17 day run of the 
fai r the record company 'moved' 
more than 35,000 records, helped im-
measurab ly by the playing of the 
Wurlitzer machine which enabled 
cus tomers to hea r their favori te songs 
before purchasing them. It was re-
ported tha t Singer sold over 60% more 
records when the machine was play-
ing. 

The Singer chain of record s tores 
have had a number of the Wurlitzer 
Americana III phonographs installed 
in several of their forty locations. 

These a re on free-play so that inter-
ested cus tomers can sample tunes ® 
m a n y t imes as they wish before finally 
buying them. In addition, all the shops 
m a k e it a s tanding rule to partially 
r ep rogram the phonographs daily w 

keep a f resh selection available. 

Clayton Ballard, mgr . of the Wurl-
itzer Distributing Corp. in L.A. f®-

marked : "This is wonderful public 
relations. It definitely improves the 
juke box image . This is giving young-
s ters of today an entirely differe" 
opinion of our business f rom what 
their paren ts had known it to be ® 
the pas t . This is the one definite pr®" 
motion MOA is a t tempt ing to emph3' 

Cash Box—December 27,1963 

J 
were awarded a "Most Meritorious 
G a m e " plaque, the compliment we 
heard most besides "g rea t " , was 
"TIMELY" and will r emain so until 
m a n lands on M a r s ! " 

Sandler Hosts Sems 
MINNEAPOLIS, MINNESOTA - Ten 
prominent phonograph opera to rs asso-
ciated with the Sandler Distributing 
Company of this city a t tended a recent 
service school. The two-day event was 
hosted by Sandler and sponsored by 
the Wurlitzer Company. 

Rober t Harding, who is one of Wur-
litzer*s field service representatives, 
conducted the two-day school for the 
service technicians wno were sent by 
ten operators located throughout the 
Sandler terr i tory. In addition to its 
home s ta te of Minnesota, the Sandler 
Distributing Company ex tends to 
South Dakota , Wisconsin and Iowa. 

Interested s tudent-spectators attend-
ing the two-day service school were: 
Dennis King of Black Hills Novelty 
Company f rom Deadwood, South 
Dakota; Vernon Johnson of Dahl 
Music Company f rom F e r g u s Falls, 
Minnesota and Hal Williamson of Mid-
Sta tes Music Company f rom Winona, 
Minnesota. 

Warren Stevens represented by 
Ackley Novelty Company of Hayward, 
Wisconsin; Dan E. Hamiel of the Stans-
field Vending Company f rom LaCrosse, 
Wisconsin; Ronald H. Pe terson repre-
sented the Kelly Amusemen t & Vend-
ing Company of Waterloo, Iowa, while 
E a r l Berkowitz was sent by B&B 
Novelty Company of Superior, Wis-
consin. Mick Schneider was also sent 
by Freidel Music of Get tysburg, South 
Dakota; Gene Je l inek and P a t Clennon 
of S tar Music c a m e f rom Austin, 
Minnesota while Mart in Veen was 
there for the Mill Amusemen t Com-
pany of Watertown, South Dakota. 



Midway's 'Flying Carpet' Arrives; 
New Rifle Game 

CHICAGO — Sound is the key word 
for Midway's new 'F ly ing Carpet , ' a 
r if le g a m e which should have oper-
a to r profi ts soar ing. It has a sound 
sys tem which incorpora tes solid s ta te 
devices with 8 t r ack taped voices. 

He re is a g a m e tha t ta lks back to 
the p layer when he scores a hit, and 
every t ime the g a m e says something 
dif ferent . Even the rif le shot is real-
istic and the g a m e includes a surpr i se 
ending. 

'Flying Carpet ' ha s an Arabian 
Nights t heme with one ta rge t , a m a n 
on a flying carpe t . The re is also a 
genie floating f rom a bottle. Add four 
spinning targets , each with a unique 
sound of i ts own and its easy to see 
tha t this g a m e is a winner. 

The decorat ive interior is highlighted 
by a black light and the outside of 
the g a m e is a colorful p a n o r a m a which 
is su re to dress up any location. The 
g a m e is avai lable with a built-in 
stool. 

Your local Midway dis t r ibutor has 
current ly rolled out the red ca rpe t for 
opera tors interested in seeing 'Flying 
Carpet . ' 

WM * * 
EM * * 
m * * 
H * * 
MM ** 
wm ffrpODnnri 

d r y i n g 
363 P R O S P E C T P L A C E B R O O k L Y N , NEW YORK 

n Finest Line of Coin, Home WM 
and Commercial Pool Tables 

C o l fir^ 

USED EQUIPMENT from ROYAL 
CHICAGO COIN BOWLERS 
1CC CORVETTE BA — C & W $395.00 
3 CC 13' TOURNAMENT BA - C & W 225.00 
4 CC 13' & 16' CADILLAC BA — C & W...195.00 
7 CC FLAIR BA - C & W 295.00 

(CONVERTED TO SMALL BALL) 
2 CC 13' SUPER SONIC BA — C & W 325.00 
3 CC 13' OFFICIAL BA - C & W 195.00 

UNITED BOWLERS 
16' ADVANCE BA - C & W.......'. $100.00 
13' & 16' MATADOR BA - C & W 250.00 
13' GALLEON BA - C & W 275.00 
316' FURY BA C & W 115.00 
13' REGAL BA - C & W 75.00 
16' AZTEC BA - C & W 425.00 
NOTE: ALL BOWLERS WILL BE COMPLETE AND 
WORKING. IF YOU WANT BOWLERS SHIPPED A - l 
ADD $50.00 TO ABOVE PRICES. 

SHUFFLE ALLEYS 
CC GOLD STAR - A & W $200.00 
4 CC VARIETY ROLL DOWN—C8.W ...Make Offer 
UNITED L A N C E R - C 8 . W 75.00 
CC STRIKE BALL C & W 100.00 
CC SIX GAME C & W 50.00 
UNITED V BANK A- l 50.00 

FIVE BALLS 
2 BALLY BIG DAY A- l $85.00 
6 BALLY GRAND TOUR A - l 135.00 
3 BALLY SAFARI A- l 325.00 
BALLY MINI ZAG A- l 350.00 
BALLY ROCKET III A - l 225.00 
3 CC FESTIVAL A- l i .200.00 
2 CC PIRATE GOLD A- l 300.00 
2 CC STAGECOACH A - l 400.00 
CC PLAYTIME A- l 425.00 
GOTTLIEB AIRPORT A- l 395.00 
GOTTLIEB BANK A BALL A - l 115.00 
GOTTLIEB COVER GIRL A - l 75.00 

3 GOTTLIEB DIAMOND JACK A - l 195.00 ea. 
2 GOTTLIEB DODGE CITY A- l 175.00 ea. 
GOTTLIEB FUNLAND A- l 295.00 
GOTTLIEB GIGI A-l...:.; 95.00 
GOTTLIEB HURDY GURDY A- l 175.00 
GOTTLIEB ICE SHOW A- l 150.00 
GOTTLIEB FUN PARK A- l 295.00 
GOTTLIEB HAPPY CLOWN A - l 150.00 
GOTTLIEB PLAYMATES A - l 295.00 
GOTTLIEB SUBWAY A - l 195.00 
GOTTLIEB SUPER SCORE A - l 250.00 

WILLIAMS DAFFIE A - l 325.00 
WILLIAMS JUMPING JACK A- l 125.00 
WILLIAMS SMARTY A- l 295.00 
WILLIAMS SOCCER A- l 125.00 
WILLIAMS TOM TOM A- l 95.00 
4 WILLIAMS TOP HAND A- l 195.00 
WILLIAMS ZIG ZAG A- l 175.00 
WILLIAMS APOLLO A- l 225.00 
WILLIAMS BOWL-A-STRIKE A - l 150.00 
WILLIAMS MAGIC CITY A - l 195.00 
WILLIAMS TEACHER'S PET A- l 115.00 
WILLIAMS TOUCHDOWN A - l 225.00 

SPECIAL SPECIAL SPECIAL 
2 BALLY FUN CRUISE - C t W $175.00 

ARCADE EQUIPMENT-USED 
4 BALLY WORLD CUP SOCCER $275.00 
1 CC SHOOT THE CLOWN 150.00 
1 NUTTING SPORTS WORLD Make Offer 
1 WILLIAMS SPACE PILOT Make Offer 
2 CC PAR GOLF 100.00 
1 MIDWAY MONSTER GUN 225.00 
1 CC HOCKEY CHAMP 325.00 
1 HELICOPTER TRAINER Make Offer 
1 SEGA BASKETBALL Make Offer 
2 CC YANKEE BASEBALL 495.00 
2 IRVING KAYE BASEBALL 95.00 
1 WILLIAMS PINCH HITTER 95.00 
3 CC SAFARI GUNS 525.00 
1 CC SUPER SCOPE GUN 295.00 

Royal Distributing Corp. Royal Distributing Corp. 
1112 North High Street 

Columbus, Ohio 
PHONE: 6 1 4 — 2 9 4 5227 

Dick Gilger Bob Burris 

• 1210 Glendale Milford Road 
Cincinnat i /Ohio 45215 
PHONE: 5 1 3 — 7 7 1 - 4 2 5 0 

Joe Westerhaus Jr. Paul Himburg 
Jim Wall Jerry Grot|an 

Jack Schleicher o Jim Ernst 

The Original 

I. Q. COMPUTER 
of Milwaukee 

The Greatest Earner Of The '60's! 
Gets New Locations. 

Factories, Plants, Institutions. 

NUTTING INDUSTRIES, LTD. 
3404 N. Holton 

Milwaukee, Wisconsin 53212 
(414) 332-8260 
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Ets. RENE PIERRE Automatic Coin Games Mfr. 
39 Ranchot, Jura, France 

FOOT-BALL 
DERBY 

Competition • Lux • Export 

NON-COIN MODELS ARE 
AVAILABLE FOR HOME SALE 

CHARLES RAYMOND & CO., 
3 8 1 Park Ave. South 

New York, N. Y. 10016 

INC. 

MIDWAY 
WHIRLYBIRD 

MIDWAY 
BASKETBALL 

MONDIAL 
PROFESSOR 
QUIZMASTER 

$575. 

$245. 

$695. 

RECONDITIONED - LIKE NEW 
READY TO GO - READY TO USE 

Send For Complete Machine List 

Exclusive Rowe AMI Distributor 
Ea.Pa.-S. Jersey-Del.-Md.-B.C. 

navin Kiisen m 
855 N. BROAD ST.. PHILA.. PA. 19123 

Phon* • 215 CEntar 2-2900 

See Banner for the 
Sega Quarter Grabbers! 

NOW DELIVERING 
GRAND PRIX 

The Latest Phenomenal 
Sega Money Maker 

BANNER SPECIALTY CO. 
1213 N. 5th St. Phila., Pa. 215-236-5000 
1508 Fifth Ave. Pgh., Pa. 412-471-1373 
Exclusive Factory Authorized Distributor 

for Pa., N.J., Delaware, Md.. D.C. 

Ride Into 1970 
In Style! 

On MIDWAY'S 

Flying Carpet 

Greatest Target Game 
Since the Sea Raider 

Bilotta Enterprises 
Newark & Albany, N.Y. 

ernbcf 
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coin 
machine 

INVENTORY 
LIST 

used 
A Compilation of 

Phonographs and Amusement 

Machines Actively Traded On 

Used Coin Machine Markets 

MUSIC MACHINES 

ROCK-OLA 
Princess 100 sei. '62 
Empress 120 sei. '62 
Empress 200 sei. '62 
Capri I 120 sei. '63 
Rhapsody 1160 sei. '63 
Capri II 100 sei. '64 

418-SA Rhapsody 11 160 sei. '64 
424 Princess Royal 100 sei. '64 

Grand Prix 160 sei. '64 
Starlet 100 sei. '65 
Grand Prix II 160 sei. '65 
Coronado 100 sei. '66 
GP/160 160 sei. '66 
GP/lmperial 160 sei. '66 
Princess Deluxe 100 sei. '67 
Centura 100 sei. '67 
Ultra 160 sei. '67 
160 sei. '68 

1493 
1496 
1497 
404 
408 
414 

425 
429 
426 
431 
432 
433 
435 
436 
437 
440 

ROWE-AMI 
Continental 200 sei. '60 
Continental I I100 sei. '61 
Continental II 200 sei. '61 
L-200 100-160 sei. '63 
M-200 Tropicana 200 sei. '64 
N-200 Diplomat 200 sei. '65 
0-200 Bandstand 200 sei. '66 
MM-1 100,160, 200 sei. '67 
Kadet 100 100 sei. '67 
M-2 200 sel. '68 

SEEBURG 
AY-100 100 sel. '61 
AY-160 160 sel. '62 
DS-100 100 sel. '62 
DS-160 160 sel. '62 
LPC-1 160 sel. '63 
LPC-480 160 sel. '64 
Electra 160 sel. '65 
Mustang 100 sel. '65 
Stereo Showcase 160 sel. '66 
Phono Jet 100 sel. '67 
Spectra 200 sel. '67 
Gem 200 sel. '68 

WURLITZER 
2500 200 sel. '61 
2504 104 sel. '61 
2510 100 sel. '61 
2600 200 sel. '62 
2610 100 sel. '62 
2700 200 sel. '63 
2710 100 sel. '63 
2800 200 sel. '64 
2810 100 sel. '64 
2900 200 sel. '64 
3000 200 sel. '65 
3100 200 sel. '66 
3200 200 sel. '67 
3300 200, 160, 100 sel. '68 

PINGAMES 

BALLY 
Lido (2 /62) 
Golden Gate (6 /62) 
Shoot-A-Line (6 /62) 
Funspot'62 (11/62) 
Silver Sails (11/62) 
Twist (11/62) 
Moonshot(3/63) 
Cue-Tease 2P (7 /63) 
3-ln-Line 4P (8 /63) 
Hootenany IP (11/63) 
Star Jet (12/63) 
Monte Carlo IP (2 /64) 
Ship Mates 4P (2 /64) 
Bongo 2P (3 /64) 
Sky Diver IP (4 /64) 
Mad World 2P (5 /64) 
Grand Tour IP (7 /64) 
Happy Tour IP (7 /64) 
2-ln-Line 2P (8 /64) 
Harvest IP (10/64) 
Hay Ride IP (10/64) 
Bus Stop 2P (1 /65) 
Bullfight I P (1 /65) 
Sheba 2P (3 /65) 
Six Sticks 6P (3 /65) 
Band Wagon 4P (5 /65) 
Magic Circle IP (6 /65) 
50 /50 2P (8 /65) 
Aces High 4P (9 /65) 
Big Chief 4P (10/65) 
Discotek 2P (10/65) 
Trio IP (11/65) 
Blue Ribbon 4 P ( l / 6 6 ) 
Fun Cruise IP (2 /66) 
Wild Wheels 2P (3 /66) 
Campus Queen 4P (8 /66) 
Capersville 4P (2 /67 ) 
Rocket III IP (6 /67) 
Wiggler 4P (9 /67) 
Surfers IP (1 /68) 
Dogies 4P (3 /68) 

Dixieland IP (5 /68) 
Safari 2P (7 /68) 
Rock Makers 4P (10/68) 
MiniZag IP (11/68) 
Cosmos 4P (2 /69) 
Op-Pop-Pop IP (4 /69) 
Gator 4P (6 /69) 
On Beam IP (8 /69) 

CHICAGO COIN 
Sun Valley (8 /63) 
Firecreacker 2P (12/63) 
Bronco 2P (5 /64) 
Royal Flash 2P (8 /64) 
Big League Baseball 2P (4 /65) 
Par Golf (9 /65) 
Hula-Hula 2P (5 /66) 
Kicker I P (8 /66) 
Festival 4P (1 /67) 
Beatniks 2P (2 /67) 
Twinky 2P (9 /67) 
Gun Smoke 2P (6 /68) 
Playtime 2P (9 /68) 
Stage Coach 4P (8 /68) 
Pirate Gold I P (1 /69) 

GOTTLIEB 
Liberty Belle 4P (3 /62) 
Flipper Clown (4 /62) 
Fashion Show 2P (6 /62) 
Cover Girl IP (7 /62) 
Preview 2P (8 /62) 
Olympics I P (9 /62) 
Flipper Cowboy IP (10/62) 
Sunset 2P (11/62) 
Rock-A-Ball IP (12 /62) 
Gaucho 4P (1 /63) 
Slick Chick IP (4 /63) 
Swing Along 2P (7 /63) 
Sweet Hearts IP (9 /63) 
Flying Chariots 2P (10/63) 
Gigi IP (12/63) 
Big Top IP (1 /64) 
World Fair IP (5 /64) 
Bonanza 2P (6 /64) 
Bowling Queen I P (8 /64) 
Majorettes IP (8 /64) 
Sea Shore 2P (9 /64) 
North Star IP (10/64) 
Happy Clown 4P (11/64) 
Sky Line IP (1 /65) 
Thoro Bred 2P (2 /65) 
Kings & Queens I P (3 /65) 
Hi Dolly 2P (5 /65) 
Cow-Poke IP (5 /65) 
Buckaroo IP (6 /65) 
Dodge City 4P (7 /65) 
Bank-A-Ball I P (9 /65) 
Paradise 2P (11/65) 
Flipper Pool IP (11/65) 
Ice Review I P (12/65) 
King Of Diamonds I P (1 /66) 
Masquerade 4P (2 /66) 
Central Park IP (4 /66) 
Mayfair 2P (6 /66) 
Dancing Lady 4P (11/66) 
Super Score 2P (3 /67) 
Sing-A-Long 1PL (9 /67) 
Surf Side 2P (12/67) 
Royal Guard I P (1 /68) 
Spin Wheel 4P (3 /68) 
Funland IP (5 /68) 
Paul Bunyan 2P (8 /68) 
Domino IP (10/68) 
Four Seasons 4P (12/68) 
Spin-A-Card I P (1 /69) 
Airport 2P (4 /69) 
College Queens 4P (5 /69) 
Target Pool IP (6 /69) 
Wild Wild West 2P (8 /69) 
Mibs I P (9 /69) 

WILLIAMS 
Coquette (4 /62) 
Trade Winds (6 /62) 
Valiant 2P (8 /62) 
King Pin (9 /62) 
Vagabond(10/62) 
MardiGras 4P (11/62) 
Four Roses IP (12/62) 
Tom Tom 2P (1 /63) 
Big Deal IP (2 /63) 
Jumpin' Jacks 2P (4 /63) 
Skill Pool IP (6 /63) 
El Toro 2P (8 /63) 
Big Daddy IP (9 /63) 
Merry Widow 4P (10/63) 
Beat The Clock (12/63) 
Oh Boy 2P (2 /64) 
Soccer IP (3 /64) 
San Francisco 2P (5 /64) 
Palooka IP (5 /64) 
Heatwave I P ( 7 / 6 4 ) 
Riverboat IP (9 /64) 
Whoopee 4P (10/64) 
Zig-Zag IP (12/64) 
Wing Ding I P (12/64) 
Alpine Club IP (3 /65) 
Eager Beaver 2P (5 /65) 
Moulin Rouge IP (6 /65) 
Lucky Strike I P (8 /65) 
Big Chief 4P (10/65) 
Teachers Pet I P (12/65) 
Bowl-A-Strike IP (12/65) 

Full House IP (3 /66) 
A-Go-Go 4P (5 /66) 
Top Hand IP (5 /66) 
Magic City (1 /67) 
Magic Town IP (2 /67) 
Jolly Roger 4P (12/67) 
Ding Dong IP (2 /68) 
Lady Luck 2P (4 /68) 
Student Prince 4P (7 /68) 
Doozie IP (9 /68) 
Pit Stop 2P (11/68) 
Cabaret 4P (1 /69) 
Miss-0 IP (3 /69) 
Suspense 2P (5 /69) 
Smart Set (7 /69) 
Paddock IP (9 /69) 

SHUFFLES 

BALLY 
Big 7 Shuffle (9 /62) 
All The Way (10/65) 

CHICAGO COIN 
Starlite (5 /62) 
Citation (10/62) 
Strike Ball (5 /63) 
Spotlite (11/63) 
DeVille (8 /64) 
Triumph (1 /65) 
Top Brass Shuffle (4 /65) 
Gold Star Shuffle (7 /65) 
Belaire Puck Bowler 
Medalist (4 /66) 
Imperial (9 /66) 
Riviera (6 /67) 
Sky Line (1 /68) 
Melody Lane (4 /68) 
Americana (10/68) 
Galaxy (2 /69) 
Varsity (8 /69) 

WILLIAMS-UNITED 
Avalon (4 /62) 
Silver (6 /62) 
Shuffle Basketball (6 /62) 
Action (7 /62) 
Embassy (9 /62) 
Circus Roll-down (9 /62) 
Lancer(11/62) 
Sparky (12/62) 
Caravelle (2 /63) 
Crest (4 /63) 
Rumpus Tarquette (5 /63) 
Astro (6 /63) 
Ultra (8 /63) 
Skippy (11/63) 
Jill-Jill (11 /63) 
Bank Pool (11/63) 
Topper(2/64) 
Tempest (2 /64) 
Pacer (4 /64) 
Tiger (7 /64) 
Orbit (8 /64) 
Mombo (12/64) 
Cheetah (3 /65) 
Pyramid (6 /65) 
Corral (10/65) 
Tango(2/66) 
Blazer (6 /66) 
Encore (9 /66) 
Altair (3 /67) 
Orion (11/67) 
Alpha (3 /68) 
Pegaus(8/68) 
Delta (12/68) 
Gamma (4 /69) 

BOWLERS 

BALLY 
Super 8 (4 /63) 
Deluxe Bally Bowler (1 /64) 
1965 Bally Bowler (65) 
1966 Bally Bowler (4 /66) 

CHICAGO COIN 
Gold Crown (3 /62) 
Royal Crown (8 /62) 
Grand Prize (3 /63) 
Official Spare Lite (9 /63) 
Cadillac (1 /64) 
Majestic (8 /64) 
Tournament (12/64) 
Super Sonic (3 /65) 
Preview (9 /65) 
Corvette (2 /66) 
Flair (9 /66) 
Vegas(3/67) 
Fleetwood (9 /67) 
Starfire (10/68) 
Champagne (3 /69) 

WILLIAMS-UNITED 
Alamo (4 /62) 
Sahara (7 /62) 
Tropic (9 /62) 
Lucky(11/62) 
Cypress (12/62) 
Sabre (2 /62) 
Regal (4 /63) 
Fury (8 /63) 
Futura (12/63) 
Tornado (3 /64) 
Thunder (6 /64) 
Polaris (8 /64) 
Galleon (3 /65) 
Bowl-A-Rama (7 /65) 
Amazon (3 /66) 
Aztec (9 /66) 
Coronado (6 /67) 
Century (9 /68) 

BASEBALL 

CC Big Hit (10 /62) 
CC All Star Baseball (1 /63) 
CC All Stars Baseball (2 /68) 
Kaye Batting Practice (7 /68) 
Midway Deluxe Baseball (5/62) 
Midway Slugger (3 /63) 
Midway Top Hit (3 /64 ) 
Midway Little League (66) 
Midway Fun Ball (1 /67 ) 
United Bonus Baseball (3/62) 
Wms World Series (5 /62) 
Wms Major League (3 /63) 
Wms Grand Slam (2 /64) 
Wms Double Play (4 /65) 
Wms Ball Park (2 /68) 
CC Yankee Baseball (4 /69) 
Wms Fast Ball (4 /69) 

GUNS 

CC Ace Machine Gun (11/67) 
CC Long Range Rifle Gallery (1/62) 
CC Ace Machine Gun (1/68) 
CC Riot Gun (6 /63) 
CC Carnival (5 /68) 
CC Champion Rifle Range (1/64) 
Midway Target Gallery (7/62) 
Midway Monster Gun (67) 
Midway Carnival Tgt. Glry. (2/63) 
Midway Rifle Range (6/63) 
Midway Trophy Gun (6/64) 
Midway Captain Kid Rifle (9/66) 
Williams Aqua Gun (3/68) 
Williams Arctic Gun (67) 
CC Apollo (1 /69) 
CC Safari (6 /69) 
Midway White Lightning (4/69) 
Midway Sea Raider (7/69) 
SEGA Duck Hunt (1 /69) 
Williams Spooks (3 /69) 

ARCADE 

Bally Table Hockey (2/63) 
Bally Spinner (2 /63) 
Bally Bank Ball (1 /63) 
Bally Fun Phone (3/63) 
Bally World Cup (1/68) 
CC All American Basketball (1/68) 
CC Popup(10/64) 
Midway Flying Turns (9/64) 
Midway Raceway (10/63) 
Midway Winner (12/63) 
Midway Mystery Score (8/65) 
Southland Speedway (6/63) 
Southland Time Trials (9/63) 
Williams Road Racer (5/62) 
Williams Hay Burner II (9/68) 
Williams Voice-O-Graph (62) 
Williams Mini Golf (10/64) 
Williams Hollywood Driving Range 

(4 /65) 
CC Hockey Champ (11/68) 
CC Driver Master (4/69) 
Cointronics Ball Walk (2/69) 
Midway Golden Arm (6/69) 
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Hied Leisure Ships 
electo-Matic Game 
rom New Fla. H.Q. 

[ALEAH — Allied Leisure Industries 
1 now in full production on their 
| ;wiy announced Selecto-Matic version 

the Unscramble word game (shown 
•iove), with steady shipments of the 
liz machine moving out f rom their 

[ ctory here to distributors throughout 
e country. Allied recently relocated 
s plant and office facilities to a build-
g at 1780 West Fourth Ave. here in 
ialeah. 
The firm's national sales director 
ick Mitnick revealed that a promin-
it export f irm located on the Eas t 

oast has indicated its desire to move 
e Selecto-Matic into the European 
.in markets. Offering scrambled 
3rd films in both Italian and French, 

• itnick predicts the unit will capture 
e fascination of overseas operators 
on as deliveries begin there. 

lew Product 

New from the Terado Corporation of 
• Paul, Minn, is the Sentinel model 
•107, a device which automatically 
tercepts power failure and supplies 
e necessary voltage through a stor-
:e battery and inverter with capac-
es to 1000 watts. 
Many types of equipment such as 
)eks, timers, burglar a larms, closed 
"cuit TV, cash registers, exit lights, 
urgency equipment and other types 
electronic equipment can be kept 
operation in spite of power failure 
tn this new device. It can supply 
nous capacities from 15 watts to 
00 watts with controlled 60 Hz fre-
ency control. 
3ne feature of this new type eross-
®r is that it incorporates an accura te 
ttery charger control that automat-
3 ly senses the voltage of the bat tery 
f turns off the charger when the 
"fry reaches 13.2 volts. This abso-
w y P r e venls battery overcharge. 
•«ore information can be obtained 
3m the Terado Corp. which is head-
artered at 1068 Raymond Avenue in 
• Paul. 

aSh Box-December 2 7 , 1 9 6 9 

" l a k e a c u e f r o m 

SUPER PLAY-APPEAL and PROFITS with CHICAGO COIN S 
Sensational New 

ATTRACTIVE 
NEW CABINET 

SIMPLE, EASY SERVICING 

NEW, UNIQUE SOUND SYSTEM 
Trapeze Artist Actually Talks. 
Circus Band Music. 
SPEAKER IN GUN BASE, 
Close to Player 's Ear. 

TENT FLAPS OPEN 
AUTOMATICALLY During Game. . . 
Giving Double Depth Illusion in Center 
Ring. Player Shoots At Regular Depth and 
Double Depth 

CLOWN SWINGS on Moving Trapeze, 

Bobs Up and Down When Hit 

EXPLOSIONS! When Any Flop Target Is 

• SPECTACULAR BLACK LITE 
• COMPLETE CIRCUS MOTIF 
• 4 FLOP TARGETS and 3 MOVING TARGETS 

10c or 2 5 c P L A Y (Also Available 2 
Extended Play or Replay 

for 25c) 

Mfrs. • 
I of \ 

, 1 PROVEN I 
11 PROFIT MAKERS | 

SPEEDWAY* MOON S H O T * ASTRONAUT PRODUCTION WA CHICAGO COIN MACHINE DIV. ^ 

CHICAGO DYNAMIC INDUSTRIES, INC. 
7 1725 W. DIVERSEY BLVD., CHICAGO, ILLINOIS 60614 
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